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Abstract Situation, Gaps and Opportunities of Alcohol Marketing and Advertising Control in Thailand
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Alcohol marketing and advertising are critical factors influencing youth’s attitude toward alcohol
consumption and consequently heavy drinking and related problems. This study describes situation on,
gaps of, and opportunities for alcohol marketing and advertising control in Thailand. The study analyzed
two issues: the policy or measure on alcohol marketing and advertising, and the body of knowledge on
alcohol marketing and advertising in Thailand. The documentary review of regulations on alcohol mar-
keting and advertising control in Thailand found that the current laws could partially control the market-
ing and advertising of alcohol. There were technical problems in interpreting the laws. Furthermore, regu-
lators and the public lacked of understanding the laws. Additionally, alcohol marketing and advertising
strategies had been developed every time which led to needs of knowledge to understand the new situa-
tions. Finally, there had been no study in Thailand in particular a longitudinal study to examine effects of
marketing and advertising on alcohol consumption. Therefore, the development of knowledge together
with improvement of the laws is urgently needed to effectively control alcohol marketing and advertising
in Thailand.

Keywords: alcohol marketing, alcohol advertising, alcohol control policy, Thailand
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¿Ÿ¡‘À≈—ß·≈–‡Àμÿº≈

§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å‡ªìπªí®®—¬∑’Ë°àÕ„Àâ‡°‘¥ªí≠À“∑“ß¥â“π

 “∏“√≥ ÿ¢ ‡»√…∞°‘® ·≈– —ß§¡∑’Ë ”§—≠„π√–¥—∫ª√–‡∑»

·≈–√–¥—∫‚≈° °“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å°àÕ„Àâ‡°‘¥

ªí≠À“∑—ÈßμàÕºŸâ¥◊Ë¡·≈–∫ÿ§§≈√Õ∫¢â“ß ‚¥¬°àÕ„Àâ‡°‘¥º≈‡ ’¬μàÕ

 ÿ¢¿“æ·≈–√à“ß°“¬¢ÕßºŸâ¥◊Ë¡ ‡™àπ ‚√§æ‘… ÿ√“‡√◊ÈÕ√—ß ‚√§μ—∫·¢Áß

¡–‡√Áß ·≈–Õÿ∫—μ‘‡Àμÿ ·≈–¬—ß°àÕ„Àâ‡°‘¥º≈°√–∑∫·≈–§«“¡

‡ ’¬À“¬μàÕºŸâ∑’Ë‰¡à¥◊Ë¡ ‡™àπ °“√∑–‡≈“–«‘«“∑ °“√„™â§«“¡√ÿπ·√ß

Õ“™≠“°√√¡ ·≈–Õÿ∫—μ‘‡Àμÿ∫π∑âÕß∂ππ °“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å∑”„Àâ¡’ºŸâ‡ ’¬™’«‘μ∑—Ë«‚≈°ª√–¡“≥ªï≈– 3.3 ≈â“π§π

·≈–°àÕ„Àâ‡°‘¥§«“¡ Ÿ≠‡ ’¬∑“ß ÿ¢¿“æ‡∑à“°—∫√âÕ¬≈– 5.1 ¢Õß

¿“√–‚√§∑—Ë«‚≈° ´÷Ëß‡ªìπ§«“¡‡ ’¬À“¬∑’Ë Ÿß°«à“ “‡Àμÿ®“°°“√

μ‘¥‡™◊ÈÕ‡Õ™‰Õ«’/‡Õ¥ å À√◊Õ«—≥‚√§(1)  ”À√—∫„πª√–‡∑»‰∑¬π—Èπ

°“√¥◊Ë¡‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å‡ªìπªí®®—¬‡ ’Ë¬ß∑’Ë ”§—≠Õ—π¥—∫ Õß

°àÕ„Àâ‡°‘¥¿“√–‚√§ Ÿß∂÷ß√âÕ¬≈– 10 ¢Õß¿“√–‚√§∑—ÈßÀ¡¥(2)

·≈–‡¡◊ËÕª√–‡¡‘π‡ªìπ§«“¡‡ ’¬À“¬∑“ß‡»√…∞°‘®·≈â« æ∫«à“ ¡’

¡Ÿ≈§à“ Ÿß∂÷ß 1.51 · π≈â“π∫“∑ À√◊Õ√âÕ¬≈– 1.97 ¢Õßº≈‘μ¿—≥±å

¡«≈√«¡¿“¬„πª√–‡∑»(3)

Àπ÷Ëß„πªí®®—¬·«¥≈âÕ¡∑’Ë àß‡ √‘¡„Àâ¡’°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å §◊Õ °“√μ≈“¥·≈–°“√‚¶…≥“ ‚¥¬¢âÕ¡Ÿ≈‡™‘ß«‘™“

°“√„πμà“ßª√–‡∑»· ¥ß„Àâ‡ÀÁπ«à“ °“√μ≈“¥ °“√‚¶…≥“ °“√

„™âμ√“ —≠≈—°…≥å‡§√◊ ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å √«¡∂÷ß°“√„Àâ∑ÿπ

 π—∫ πÿπ°‘®°√√¡μà“ßÊ ¢Õß∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å¡’

º≈μàÕ∑—»π§μ‘‡™‘ß∫«°μàÕ°“√¥◊Ë¡(4) °“√‡≈◊Õ°·∫√π¥å„π°“√

¥◊Ë¡(5-10) °“√μ—¥ ‘π„®¥◊Ë¡(11) °“√‡√‘Ë¡μâπ¥◊Ë¡¢Õß‡¬“«™π(12-13)

°“√¥◊Ë¡(14-18) °“√¥◊Ë¡„πª√‘¡“≥∑’Ë‡æ‘Ë¡¡“°¢÷Èπ(19) √«¡‰ª®π∂÷ß

°“√¥◊Ë¡®π¡÷π‡¡“(20-22) ¥—ßπ—Èπ °“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß

¥◊Ë¡·Õ≈°ÕŒÕ≈å®÷ß‡ªìπªí®®—¬ ”§—≠∑’Ë¡’º≈°√–∑∫μàÕ ÿ¢¿“æ

°àÕªí≠À“¥â“π “∏“√≥ ÿ¢·≈–¥â“π —ß§¡

º≈°√–∑∫¥—ß°≈à“«¢â“ßμâπ ∑”„Àâª√–™“§¡‚≈°¡’§«“¡

μ√–Àπ—°„π°“√§«∫§ÿ¡·≈–ªÑÕß°—π°“√∫√‘‚¿§‡§√◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈å ‚¥¬Õß§å°“√Õπ“¡—¬‚≈°¡’°“√·π–π”°≈ÿ à¡

¡“μ√°“√∑’Ë¡’ª√– ‘∑∏‘º≈ Ÿß ÿ¥¥â«¬μâπ∑ÿπμË” À√◊Õ¡’§«“¡§ÿâ¡

§à“¡“°∑’Ë ÿ¥„π°“√¥”‡π‘π°“√ (best-buys measures) ‰¥â·°à

¡“μ√°“√®”°—¥°“√‡¢â“∂÷ß‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ‡™àπ °“√®”°—¥

«—π ‡«≈“·≈– ∂“π∑’Ë¢“¬ ·≈–°”Àπ¥Õ“¬ÿ¢— ÈπμË”¢ÕßºŸâ´◊ ÈÕ

¡“μ√°“√¥â“π¿“…’·≈–√“§“ ·≈–¡“μ√°“√§«∫§ÿ¡°“√μ≈“¥

·≈–°“√‚¶…≥“  à«π°≈ÿà¡¡“μ√°“√∑’Ë¡’ª√– ‘∑∏‘º≈√Õß≈ß¡“

„π°“√≈¥ªí≠À“·Õ≈°ÕŒÕ≈å (good-buys measures) §◊Õ

°“√®—¥°“√ªí≠À“„π°≈ÿà¡‡ ’Ë¬ß ‡™àπ ¡“μ√°“√ªÑÕß°—πªí≠À“

®“°°“√¥◊Ë¡·≈â«¢—∫ ·≈–¡“μ√°“√§—¥°√Õß°≈ÿà¡‡ ’Ë¬ß·≈–„Àâ§”

ª√÷°…“·∫∫ —Èπ πÕ°®“°π’È ¬—ß¡’°≈ÿà¡¡“μ√°“√∑’Ë¡’§«“¡®”‡ªìπ

·≈– π—∫ πÿπ°“√¢—∫‡§≈◊ËÕππ‚¬∫“¬·Õ≈°ÕŒÕ≈å ‡™àπ °“√„Àâ

§«“¡√Ÿâ °“√√≥√ß§å‚πâ¡πâ“« °“√ª√—∫‡ª≈’Ë¬π∫√‘∫∑‰ª Ÿà°“√‰¡à¥◊Ë¡

·≈–°“√æ—≤π“°≈‰° ‡§√◊Õ¢à“¬·≈–√–∫∫ π—∫ πÿπ°“√¢—∫

‡§≈◊ËÕππ‚¬∫“¬·Õ≈°ÕŒÕ≈å(23) ´÷Ëß®–‡ªìπ·π«∑“ß·°àª√–‡∑»

 ¡“™‘°„π°“√°”Àπ¥π‚¬∫“¬„π°“√®—¥°“√°—∫ªí≠À“∑’Ë‡°‘¥

®“°°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ¢≥–∑’Ëª√–‡∑»‰∑¬¡’∑—Èß

æ√–√“™∫—≠≠—μ‘§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å æ.». 2551 ´÷Ëß

‡ªìπ°ÆÀ¡“¬À≈—°„π°“√¥”‡π‘π¡“μ√°“√§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å(24) ·≈–·ºπ¬ÿ∑∏»“ μ√å·Õ≈°ÕŒÕ≈å√–¥—∫™“μ‘ ∑’Ë

‡ªìπ·ºπ·¡à∫∑„π°“√«“ßπ‚¬∫“¬®—¥°“√ªí≠À“·Õ≈°ÕŒÕ≈å„π

ª√–‡∑»(25)

∂÷ß·¡â«à“ª√–‡∑»‰∑¬®–¡’æ√–√“™∫—≠≠—μ‘§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å·≈–·ºπ¬ÿ∑∏»“ μ√å·Õ≈°ÕŒÕ≈å√–¥—∫™“μ‘ ·μà

°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å°Á¡’°“√ª√—∫

‡ª≈’Ë¬π°≈¬ÿ∑∏åÕ¬Ÿàμ≈Õ¥‡«≈“ ∑”„Àâ‰¡à “¡“√∂π”°ÆÀ¡“¬¥—ß

°≈à“«¡“„™â§«∫§ÿ¡°“√μ≈“¥·≈–°“√‚¶…≥“„π√Ÿª·∫∫·≈–

™àÕß∑“ß„À¡àÊ ‰¥â ‡™àπ °“√„™â ◊ËÕ —ß§¡ÕÕπ‰≈πå °“√„™â ◊ËÕ

∫ÿ§§≈(26) ¥—ßπ—Èπ °“√°”Àπ¥π‚¬∫“¬„Àâ Õ¥√—∫°—∫ ∂“π°“√≥å

°“√∑”°“√μ≈“¥·≈–°“√‚¶…≥“ ®–μâÕßª√–°Õ∫‰ª¥â«¬°“√

∑∫∑«π°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’ Ë¬«¢âÕß·≈–Õß§å§«“¡√Ÿâ

‡°’Ë¬«°—∫°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„π

ªí®®ÿ∫—π¥â«¬(27)

∫∑§«“¡π’È‡ªìπ°“√ √ÿª®“°°“√»÷°…“ ∂“π°“√≥å¢Õß

π‚¬∫“¬ ¡“μ√°“√·≈–Õß§å§«“¡√Ÿ â¥â“π°“√μ≈“¥·≈–°“√

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å¢Õßª√–‡∑»‰∑¬ ·≈–«‘‡§√“–Àå

‡
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™àÕß«à“ß¢Õßπ‚¬∫“¬·≈–Õß§å§«“¡√Ÿ â∑“ß«‘™“°“√ ‡æ◊ ËÕ‡ªìπ

¢âÕ¡Ÿ≈·°àºŸ â°”Àπ¥π‚¬∫“¬·≈– —ß§¡‰∑¬„π°“√æ—≤π“

π‚¬∫“¬·≈–¡“μ√°“√∑’Ëπ”‰ª Ÿà°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√

‚¶…≥“‡§√ ◊ ËÕß¥ ◊ Ë¡·Õ≈°ÕŒÕ≈å¢Õßª√–‡∑»‰∑¬Õ¬à“ß¡ ’

ª√– ‘∑∏‘º≈¡“°¢÷ÈπμàÕ‰ª

√–‡∫’¬∫«‘∏’»÷°…“

°“√»÷°…“π’È „™â«‘∏’°“√∑∫∑«π«√√≥°√√¡·≈–«‘‡§√“–Àå
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¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√‚¶…≥“

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬ ·≈– 2. Õß§å§«“¡√Ÿâ∑’Ë
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°“√ ◊∫§âπ·≈–√«∫√«¡¢âÕ¡Ÿ≈ºà“π∞“π¢âÕ¡Ÿ≈¢ÕßÀπà«¬ß“π

·≈–‡«Á∫‰´μå¢Õß ”π—°ß“π§≥–°√√¡°“√§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡
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°√¡ª√–™“ —¡æ—π∏å, »Ÿπ¬å«‘®—¬ªí≠À“ ÿ√“ (»« .), ‚§√ß°“√

‡§√◊Õ¢à“¬ÀâÕß ¡ÿ¥„πª√–‡∑»‰∑¬ (ThaiLIS),  ”π—°ß“π§≥–

°√√¡°“√°“√Õÿ¥¡»÷°…“, «“√ “√„π»Ÿπ¬å¥—™π’°“√Õâ“ßÕ‘ß

«“√ “√‰∑¬ (TCI), ·≈–∞“π¢âÕ¡Ÿ≈¡μ‘™πÕÕπ‰≈πå

§” ”§—≠∑’Ë„™â„π°“√ ◊∫§âπ (search term)

1. π‚¬∫“¬ °ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫ ·≈–¡“μ√°“√

∑’Ë‡°’Ë¬«¢âÕß°—∫°“√μ≈“¥·≈–‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

2. °“√ ”√«® °“√»÷°…“ ß“π«‘®—¬ ∫∑§«“¡∑’Ë‡°’Ë¬«¢âÕß

°—∫°“√μ≈“¥·≈–‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

3. °“√μ≈“¥·≈–°“√‚¶…≥“ ‰¥â·°à °“√‚¶…≥“ (ºà“π

∑“ß ◊ËÕ‚∑√∑—»πå «‘∑¬ÿ Àπ—ß ◊Õæ‘¡æå ‡«Á∫‰´μå) °“√μ≈“¥∑“ßμ√ß

°“√„™âæπ—°ß“π¢“¬ °“√ àß‡ √‘¡°“√¢“¬ °“√ª√–™“ —¡æ—π∏å

°“√„Àâ¢à“« °“√μ≈“¥Õ‘π‡∑Õ√å‡πÁμ °“√μ≈“¥·∫∫μÕ∫‚μâ °“√

∫√‘À“√≈Ÿ°§â“ —¡æ—π∏å °“√μ≈“¥‡æ◊ ËÕ —ß§¡ ∫√√®ÿ¿—≥±å

°‘®°√√¡°“√μ≈“¥ °“√ π—∫ πÿπ°‘®°√√¡ °“√„™â —≠≈—°…≥å

‡™◊ËÕ¡‚¬ß°—∫μ√“ ‘π§â“

4. ‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ‰¥â·°à  ÿ√“ ’  ÿ√“¢“« ‡∫’¬√å ‰«πå

·≈–‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈åæ√âÕ¡¥◊Ë¡ (ready to drink: RTD)

™à«ß‡«≈“„π°“√‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈§◊Õ√–À«à“ß‡¥◊Õπ

æƒ…¿“§¡-°√°Æ“§¡ æ.». 2558 ‚¥¬ ◊∫§âπÕß§å§«“¡√Ÿâ¥â“π

π‚¬∫“¬ ¡“μ√°“√ ·≈–§«“¡√Ÿâ∑’Ë‡°’Ë¬«¢âÕß°—∫°“√μ≈“¥·≈–

°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬ „π√–¬–‡«≈“

μ—Èß·μàªï æ.». 2546-2558

°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈

«‘‡§√“–Àå¢âÕ¡Ÿ≈‡™‘ß§ÿ≥¿“æ¥â«¬°“√®—¥°≈ÿà¡¢âÕ¡Ÿ≈ (the-

matic analysis) ®“°π—Èπ®÷ß®”·π°¢âÕ§«“¡‡¢â“°≈ÿà¡ ·≈–Õ¿‘ª√“¬

º≈°“√»÷°…“‡°’Ë¬«°—∫‚Õ°“ „π°“√æ—≤π“‡ªìπ 2  à«π ‰¥â·°à

1. π‚¬∫“¬À√◊Õ¡“μ√°“√°“√§«∫§ÿ¡°“√μ≈“¥‡§√◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬ ·≈– 2. Õß§å§«“¡√Ÿâ°“√μ≈“¥·≈–

°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬ ‚¥¬®—¥∑”

√“¬ß“πº≈°“√ ◊∫§âπ„π‡™‘ßæ√√≥π“

º≈°“√»÷°…“

®”·π°º≈°“√»÷°…“‡ªìπ 2  à«π ¥—ßμàÕ‰ªπ’È

1. π‚¬∫“¬À√◊Õ¡“μ√°“√°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√
‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬

1.1 π‚¬∫“¬À√◊Õ¡“μ√°“√°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å∑’Ë¡’„πªí®®ÿ∫—π

ªí®®ÿ∫—πª√–‡∑»‰∑¬¡’°ÆÀ¡“¬À√◊Õ¡“μ√°“√∑’ Ë

‡° ’ Ë¬«¢ âÕß° —∫°“√§«∫§ ÿ¡‚¶…≥“°“√μ≈“¥‡§√ ◊ ËÕß¥ ◊ Ë¡

·Õ≈°ÕŒÕ≈åÀ≈“¬π‚¬∫“¬ ¥—ßπ’ È æ√–√“™∫—≠≠—μ‘§«∫§ÿ¡

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å æ.». 2551 ´÷Ëß§«∫§ÿ¡°“√‚¶…≥“·≈–
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°“√ àß‡ √‘¡°“√¢“¬´÷ ËßμâÕß‰¡à¡’≈—°…≥–‡ªìπ°“√Õ«¥Õâ“ß

 √√æ§ÿ≥ §ÿ≥ª√–‚¬™πå §ÿ≥¿“æ¢Õß‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

À√◊Õ™—°®Ÿß„®„Àâ¡’°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ‰¡à«à“‚¥¬μ√ß

À√◊Õ‚¥¬ÕâÕ¡ ·≈–°“√‚¶…≥“Àâ“¡· ¥ß„Àâ‡ÀÁπ¿“æº≈‘μ¿—≥±å

μ—« ‘π§â“ À√◊Õ∫√√®ÿ¿—≥±å∑ÿ°√Ÿª·∫∫ (‡™àπ ¢«¥, °≈àÕß

°√–¥“…∫√√®ÿ ¢«¥‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å, °√–ªÜÕß) ·≈–°“√

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å°”Àπ¥„Àâ‚¶…≥“‰¥â„π≈—°…≥–

∑’Ë¡’‡π◊ÈÕÀ“°“√„Àâ¢âÕ¡Ÿ≈¢à“« “√·≈–§«“¡√Ÿâ‡™‘ß √â“ß √√§å —ß§¡(28)

„π°Æ°√–∑√«ß ¡’°“√°Ì“Àπ¥À≈—°‡°≥±å·≈–‡ß◊ËÕπ‰¢°“√

· ¥ß¿“æ —≠≈ —°…≥å ‡æ ◊ ËÕª√–°Õ∫°“√‚¶…≥“À√ ◊Õ

ª√–™“ —¡æ—π∏å‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å æ.». 2553 ‚¥¬°”Àπ¥

√–¬–‡«≈“·≈–¢π“¥ ”À√—∫°“√· ¥ß¿“æ —≠≈—°…≥å¢Õß

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈åÀ√◊Õ¿“æ —≠≈—°…≥å¢Õß∫√‘…—∑ºŸâº≈‘μ

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å(29) „πª√–°“»°√¡ª√–™“ —¡æ—π∏å ‡√◊ËÕß

°”Àπ¥À≈—°‡°≥±å·≈–√–¬–‡«≈“ ”À√—∫°“√‚¶…≥“·≈–

∫√‘°“√∏ÿ√°‘®∑“ß ∂“π’«‘∑¬ÿ°√–®“¬‡ ’¬ß·≈–«‘∑¬ÿ‚∑√∑—»πå

©∫—∫≈ß«—π∑’Ë 24 ¡°√“§¡ æ.». 2544 °√¡ª√–™“ —¡æ—π∏å

 ”π—°π“¬°√—∞¡πμ√’ ‰¥â°”Àπ¥‡«≈“„π°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈åÕÕ°Õ“°“»ºà“π‚∑√∑—»πå·≈–«‘∑¬ÿ‰¥â„π™à«ß√–À«à“ß

22.00-05.00 π.(30) „π¡μ‘§≥–√—∞¡πμ√’ «—π∑’Ë 19 °√°Æ“§¡

æ.». 2546 ‰¥â°”Àπ¥„Àâ ∂“∫—π°“√»÷°…“·≈–°“√·¢àß¢—π°’Ã“

·Ààß™“μ‘‰¡à√—∫°“√ π—∫ πÿπ„¥Ê ®“°ºŸâº≈‘μ·≈–®”Àπà“¬

‡§√◊ ËÕß¥◊ Ë¡·Õ≈°ÕŒÕ≈å ·≈–Àâ“¡μ‘¥ªÑ“¬‚¶…≥“‡§√◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈å„π√—»¡’ 500 ‡¡μ√®“° ∂“π»÷°…“(31) „πª√–°“»

§≥–°√√¡°“√§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ‡√◊ËÕß √Ÿª·∫∫

¢Õß¢âÕ§«“¡§”‡μ◊Õπª√–°Õ∫¿“æ —≠≈—°…≥å¢Õß‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈åÀ√◊Õ¿“æ —≠≈—°…≥å¢Õß∫√‘…—∑ºŸâº≈‘μ‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å æ.». 2557  ”π—°ß“π§≥–°√√¡°“√§«∫§ÿ¡

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å °√¡§«∫§ÿ¡‚√§ °√–∑√«ß “∏“√≥ ÿ¢

‰¥â°”Àπ¥√–¬–‡«≈“∑’Ëª√“°Ø¢âÕ§«“¡§”‡μ◊Õπ«à“®–μâÕß‰¡à

πâÕ¬°«à“ 2 «‘π“∑’ ·≈–¬—ß°”Àπ¥√Ÿª·∫∫¢Õß«‘∏’°“√· ¥ß

¢âÕ§«“¡§”‡μ◊Õπª√–°Õ∫¿“æ —≠≈—°…≥å¢Õß‡§√◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈åÀ√◊Õ¿“æ —≠≈—°…≥å¢Õß∫√‘…—∑ºŸâº≈‘μ‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å ‡™àπ μ—«Õ—°…√ ¢π“¥  ’ Õ’°¥â«¬(32) ·≈–„π√–‡∫’¬∫

§≥–°√√¡°“√§«∫§ÿ¡‡§√◊ ËÕß¥◊ Ë¡·Õ≈°ÕŒÕ≈å«à“¥â«¬À≈—°

‡°≥±å°“√‡ª√’¬∫‡∑’¬∫μ“¡æ√–√“™∫—≠≠—μ‘§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å æ.». 2551 (©∫—∫∑’Ë 2) æ.». 2557 «—π∑’Ë 11

æƒ»®‘°“¬π æ.». 2557  ”π—°ß“π§≥–°√√¡°“√§«∫§ÿ¡

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å °√¡§«∫§ÿ¡‚√§ °√–∑√«ß “∏“√≥ ÿ¢

‰¥â°”Àπ¥∫∑≈ß‚∑…·≈–‡æ‘Ë¡®”π«π‡ß‘π§à“ª√—∫ À“°¡’°“√

‚¶…≥“∑’Ë≈–‡¡‘¥À√◊ÕΩÉ“Ωóπ°ÆÀ¡“¬(33) (¥Ÿ·ºπ¿Ÿ¡‘∑’Ë 1 ª√–°Õ∫)

πÕ°®“°°“√§«∫§ÿ¡°“√‚¶…≥“μ“¡æ√–√“™∫—≠≠—μ‘

§«∫§ÿ¡‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å æ.». 2551 ·≈â«  ”π—°ß“π

§≥–°√√¡°“√§ÿâ¡§√ÕßºŸâ∫√‘‚¿§‰¥âÕÕ°°Æ°√–∑√«ß«à“¥â«¬

°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡∑’Ë¡’ à«πº ¡¢Õß·Õ≈°ÕŒÕ≈å·≈–‡§√◊ËÕß

¥◊Ë¡∑’Ëº ¡°“‡øÕ’π„π‚√ß¿“æ¬πμ√å·≈–∑“ßªÑ“¬‚¶…≥“ æ.».

2547 ≈ß«—π∑’Ë 12 æƒ…¿“§¡ æ.». 2547 ‚¥¬Àâ“¡„™â¢âÕ§«“¡

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å∑’Ë‡ªìπ¢âÕ§«“¡‡™‘≠™«π„Àâ∫√‘‚¿§

À√◊ÕÕ«¥Õâ“ß √√æ§ÿ≥ §ÿ≥ª√–‚¬™πå À√◊Õ§ÿ≥¿“æ¢Õß‡§√◊ËÕß

¥◊ Ë¡¥—ß°≈à“«∑— Èß∑“ßμ√ßÀ√◊Õ∑“ßÕâÕ¡ ¢âÕ§«“¡∑’Ë∑”„Àâ‡°‘¥

∑—»π§μ‘«à“®–∑”„Àâª√– ∫§«“¡ ”‡√Á®„π∑“ß —ß§¡À√◊Õ∑“ß

‡æ»À√◊Õ∑”„Àâ ¡√√∂¿“æ∑“ß√à“ß°“¬¥’¢÷ Èπ ·≈–¢âÕ§«“¡∑’Ë

™—°®ŸßÀ√◊Õ‚πâ¡πâ“«„Àâ´◊ÈÕÀ√◊Õ∫√‘‚¿§‡æ◊ËÕπ”√“¬‰¥â‰ª∫√‘®“§

‡ªìπ “∏“√≥°ÿ»≈ Àâ“¡π”‡ πÕ¿“æ≈—°…≥å¢Õß∫√‘…—∑À√◊Õ

°‘®°“√∑’Ë°√–∑”°“√‚¶…≥“„π≈—°…≥– àß‡ √‘¡ —ß§¡»’≈∏√√¡

À√◊Õ«—≤π∏√√¡Õ—π¥’ß“¡ ´÷ Ëß· ¥ß™◊ ËÕ —≠≈—°…≥åÀ√◊Õ¿“æ

º≈‘μ¿—≥±å¢Õß‡§√◊ËÕß¥◊Ë¡¥—ß°≈à“«‚¥¬‰¡à‰¥â· ¥ß§”‡μ◊Õπ„Àâ

∂Ÿ°μâÕß§√∫∂â«π ·≈–°“√‚¶…≥“„π¿“æ¬πμ√å·≈–ªÑ“¬

‚¶…≥“μâÕß¡’°“√· ¥ß¢âÕ§«“¡‡μ◊Õπ ‰¥â·°à °“√¥◊Ë¡ ÿ√“·≈â«

¢—∫¢’Ë√∂®–‡ªìπÕ—πμ√“¬·≈–º‘¥°ÆÀ¡“¬ °“√®”Àπà“¬ ÿ√“·°à

∫ÿ§§≈Õ“¬ÿμË”°«à“ 18 ªï º‘¥°ÆÀ¡“¬ ·≈–°“√¥◊Ë¡ ÿ√“‡ªìπ

Õ—πμ√“¬μàÕ ÿ¢¿“æ·≈–∫—Ëπ∑Õπ μ‘ —¡ª™—≠≠– πÕ°®“°π’È

Àâ“¡ºŸâª√–°Õ∫∏ÿ√°‘®®—¥°‘®°√√¡°“√ àß‡ √‘¡°“√¢“¬ ‰¥â·°à

°“√·∂¡æ°À√◊Õ„Àâ√“ß«—≈¥â«¬°“√‡ ’Ë¬ß‚™§ À√◊Õ®—¥„Àâ¡’°“√

„Àâ¢Õß·∂¡ À√◊Õ„Àâ ‘∑∏‘À√◊Õª√–‚¬™πå‚¥¬„Àâ‡ª≈à“ Àâ“¡„™â

π—°°’Ã“À√◊ÕºŸâ„™â·√ßß“π ¥“√“ π—°√âÕß À√◊Õπ—°· ¥ß ¿“æ°“√åμŸπ

‡ªìπºŸâ‚¶…≥“(34)
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1.2 ™àÕß«à“ß„π°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√‚¶…≥“

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

·¡âª√–‡∑»‰∑¬®–¡’°ÆÀ¡“¬ °Æ°√–∑√«ß ª√–°“» ·≈–

√–‡∫’¬∫„π°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å¥—ß°≈à“«„π 1.1 ·≈â« ·μà°ÆÀ√◊Õ√–‡∫’¬∫μà“ßÊ π—Èπ

¬—ß§ß¡’™àÕß«à“ß∑’Ë àßº≈„Àâ¢“¥¡“μ√°“√°“√§«∫§ÿ¡‚¶…≥“∑’Ë

™—¥‡®π·≈–¡’ª√– ‘∑∏‘º≈ ∫∑∫—≠≠—μ‘μà“ßÊ ‡ªìπ‡æ’¬ß°“√

°”Àπ¥‡π◊ ÈÕÀ“·≈–√Ÿª·∫∫¢Õß°“√‚¶…≥“ °“√· ¥ß¿“æ

 —≠≈—°…≥å¢Õß∫√‘…—∑À√◊Õ‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ·≈–‡π◊ÈÕÀ“

·≈–√Ÿª·∫∫°“√· ¥ß¢âÕ§«“¡§”‡μ◊Õπ √«¡∑—Èß°“√≈ß‚∑…‡¡◊ËÕ

¡’°“√‚¶…≥“∑’Ë≈–‡¡‘¥°ÆÀ¡“¬ ·μà¬—ß§ßÕπÿ≠“μ„Àâ¡’°“√

‚¶…≥“„π≈—°…≥–∑’Ë¡’‡π◊ÈÕÀ“°“√„Àâ¢âÕ¡Ÿ≈¢à“« “√·≈–§«“¡√Ÿâ

‡™‘ß √â“ß √√§å —ß§¡ ·≈–¬—ß‰¡à‰¥âÀâ“¡°“√‚¶…≥“∑’Ë¡’‡π◊ÈÕÀ“

‡°’Ë¬«¢âÕß°—∫°“√®—¥°‘®°√√¡· ¥ß§«“¡√—∫º‘¥™Õ∫μàÕ —ß§¡

(corporate social responsibility À√◊Õ CSR) ‡™àπ °“√

 π—∫ πÿπ°“√®—¥°‘®°√√¡¥πμ√’ °’Ã“ °“√∫√‘®“§À√◊Õ°“√¡Õ∫

∑ÿπ°“√»÷°…“(35) ¥—ßπ—Èπ  ∂“π°“√≥å°“√§«∫§ÿ¡°“√‚¶…≥“„π

ªí®®ÿ∫—π®÷ß‡ªìπ°“√§«∫§ÿ¡·∫∫∫“ß à«π ®÷ß¬—ß§ß¡’™àÕß«à“ß„Àâ

ºŸâª√–°Õ∫∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å “¡“√∂‚¶…≥“„π√Ÿª

·∫∫μà“ßÊ ‰¥â(36) Õ’°∑—Èß¬—ß¡’ªí≠À“„π°“√μ’§«“¡ “√–¢Õß

°ÆÀ¡“¬ ‡π◊ËÕß®“°°“√ ◊ËÕ “√§«“¡‡¢â“„®‡√◊ËÕß°ÆÀ¡“¬¬—ß‰¡à

∑—Ë«∂÷ß ∑”„ÀâºŸâªØ‘∫—μ‘ß“π·≈–ª√–™“™π‰¡à‡¢â“„® ·≈–‰¡à√Ÿâ‡∑à“

∑—π°≈¬ÿ∑∏å°“√‚¶…≥“À√◊Õ°“√μ≈“¥¢ÕßÕÿμ “À°√√¡‡§√◊ËÕß

¥◊ Ë¡·Õ≈°ÕŒÕ≈å‰¥â πÕ°®“°π’ È °“√μ≈“¥·≈–°“√‚¶…≥“

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πªí®®ÿ∫—π¡’°“√‡ª≈’Ë¬π·ª≈ß‰ª §◊Õ°“√

‚¶…≥“„π ◊ËÕ°√–· À≈—° ‡™àπ ‚∑√∑—»πåÀ√◊Õ«‘∑¬ÿπ—Èπ ≈¥≈ß(33)

√«¡∑—Èß¡’°“√‡ª≈’Ë¬π·ª≈ß‡π◊ÈÕÀ“ “√–¢Õß°“√‚¶…≥“ ‡™àπ

°“√‚¶…≥“πÈ”¥◊Ë¡À√◊Õ ‘π§â“Õ◊Ëπ∑’Ë„™â‚≈‚°â‡¥’¬«°—π°—∫‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å ‡™àπ ‚´¥“ ·≈–°“√‡æ‘Ë¡°“√μ≈“¥·≈–°“√‚¶…≥“

„π ◊ËÕÕ◊ËπÊ ‡™àπ  ◊ËÕÕÕπ‰≈πå ªÑ“¬°≈“ß·®âß ®—¥°‘®°√√¡°’Ã“

¥πμ√’ «‘Ëß À√◊Õ°‘®°√√¡°“√°ÿ»≈ ·≈–°‘®°√√¡‡æ◊ËÕ —ß§¡(35)

 ”À√—∫√–¬–‡«≈“°“√· ¥ß§”‡μ◊Õππ—Èπ„™â‡«≈“‡æ’¬ß 2 «‘π“∑’

´÷Ëß∂◊Õ«à“‡ªìπ™à«ß‡«≈“∑’Ë — Èπ¡“° Õ’°∑—Èß¢âÕ§«“¡§”‡μ◊Õπ∫“ß

¢âÕ§«“¡¬—ß‰¡à¡’º≈„π°“√¬—∫¬—Èß§«“¡μâÕß°“√¥◊Ë¡¢Õß‡¬“«™π

‰¥â(37)

„π¢≥–∑’Ë ª√–°“»°√¡ª√–™“ —¡æ—π∏åœ ©∫—∫≈ß«—π∑’Ë 24

¡°√“§¡ æ.». 2544 ‡ªìπ‡æ’¬ß°“√°”Àπ¥√–¬–‡«≈“„π°“√

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å‡©æ“– ◊ËÕ‚∑√∑—»πå·≈–«‘∑¬ÿ‡∑à“π—Èπ

‡™àπ‡¥’¬«°—∫ °Æ°√–∑√«ßœ æ.». 2547 ¢Õß ”π—°ß“π§≥–

°√√¡°“√§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ °Á‰¥â·μà‡æ’¬ß°”Àπ¥‡π◊ÈÕÀ“·≈–

√Ÿª·∫∫¢Õß°“√‚¶…≥“·≈–¢âÕ§«“¡§”‡μ◊Õπ √«¡∑—Èß °“√ àß

‡ √‘¡°“√¢“¬·≈–ºŸâ· ¥ß·∫∫‡©æ“–„π‚√ß¿“æ¬πμ√å·≈–ªÑ“¬

‚¶…≥“‡∑à“π—Èπ °ÆÀ¡“¬∑—Èß Õß©∫—∫π’È®÷ß‰¡à§√Õ∫§≈ÿ¡‰ª∂÷ß

 ◊ËÕÕ◊ËπÊ ‡™àπ  ◊ËÕÕÕπ‰≈πå (‡ø´∫ÿä°)  ◊ËÕ∫ÿ§§≈ ( “«‡™’¬√å‡∫’¬√å)

  ◊ ËÕ‡§≈◊ ËÕπ∑’ Ë (√∂‰øøÑ“ √∂ª√–®”∑“ß)  ‘ Ëß¢Õß∑’ Ë¡ ’μ√“

 —≠≈—°…≥å¢Õß‡§√◊ ËÕß¥◊ Ë¡·Õ≈°ÕŒÕ≈å ´÷ Ëß‡¥Á°·≈–‡¬“«™π

 “¡“√∂‡ªî¥√—∫·≈–‡¢â“∂÷ß ◊ËÕμà“ßÊ ‡À≈à“π’È‰¥âμ≈Õ¥‡«≈“(38-39,40)

 ”À√—∫¡μ‘§≥–√—∞¡πμ√’∑’Ë —ËßÀâ“¡¡‘„Àâ ∂“∫—π°“√»÷°…“

·≈–°“√·¢àß¢—π°’Ã“·Ààß™“μ‘√—∫°“√ π—∫ πÿπ„¥Ê ®“°ºŸâº≈‘μ

·≈–®”Àπà“¬‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å·≈–Àâ“¡μ‘¥ªÑ“¬‚¶…≥“

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„π√—»¡’ 500 ‡¡μ√®“° ∂“π»÷°…“π—Èπ

º≈°“√«‘®—¬‡√◊ËÕß çº≈°√–∑∫¢Õß°“√μ≈“¥·≈–§«“¡Àπ“·πàπ

¢Õß®ÿ¥®”Àπà“¬μàÕæƒμ‘°√√¡°“√¥◊Ë¡¢Õß‡¬“«™πé ¬—ßæ∫ªÑ“¬

‚¶…≥“·≈–°“√ àß‡ √‘¡°“√¢“¬‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å®“°√â“π

®”Àπà“¬‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„π√—»¡’ 500 ‡¡μ√ √Õ∫ ∂“π

»÷°…“(41)

2. Õß§å§«“¡√Ÿâ¥â“π°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡
·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬

2.1 Õß§å§«“¡√Ÿâ¥â“π°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å∑’Ë¡’Õ¬Ÿà„πªí®®ÿ∫—π

º≈°“√«‘‡§√“–Àå æ∫«à“  ∂“π°“√≥å¢Õß°“√∑”ß“π·≈–«‘®—¬

‡√◊ËÕß·Õ≈°ÕŒÕ≈å ¡’°“√»÷°…“«‘®—¬∑’Ë‡°’Ë¬«¢âÕß ∑—ÈßÀ¡¥ 37 °“√

»÷°…“ ·≈– “¡“√∂®”·π°‰¥â‡ªìπ 3 °≈ÿà¡ §◊Õ °≈ÿà¡∑’Ë 1 °“√

∑”°“√μ≈“¥„π°√Õ∫π‚¬∫“¬·∫∫§«∫§ÿ¡∫“ß à«π·≈–

§«∫§ÿ¡∑—ÈßÀ¡¥‚¥¬ ‘Èπ‡™‘ß ®”π«π 8 °“√»÷°…“ °≈ÿà¡∑’Ë 2 °“√

∑”°≈¬ÿ∑∏å°“√μ≈“¥·≈–º≈°√–∑∫¢Õß·μà≈–°≈¬ÿ∑∏å ®”π«π 25

°“√»÷°…“ ·≈–°≈ÿà¡∑’Ë 3 °“√∑”°“√μ≈“¥μ“¡¢âÕ∫—ß§—∫ ç©≈“°é
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·≈– ç§”‡μ◊Õπé ®”π«π 4 °“√»÷°…“

°“√»÷°…“«‘®—¬¥â“π°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬ à«π„À≠à‡ª ìπ°“√»÷°…“‡™ ‘ß

§ÿ≥¿“æ∑’Ë„™â«‘∏’°“√μà“ßÊ „π°“√‡°Á∫¢âÕ¡Ÿ≈ ‰¥â·°à °“√»÷°…“

‡Õ° “√ °“√ —ß‡°μ °“√ π∑π“°≈ÿà¡ °“√ —¡¿“…≥å‡™‘ß≈÷°

·≈–°“√μ‘¥μ“¡°≈¬ÿ∑∏å°“√ ◊ËÕ “√°“√μ≈“¥„π ◊ËÕμà“ßÊ „π

¢≥–∑’Ë°“√»÷°…“‡™‘ßª√‘¡“≥®–‡πâπ°“√»÷°…“‡™‘ß ”√«®„π°≈ÿà¡

‡¬“«™π‡ªìπÀ≈—° ·≈–»÷°…“„π‡©æ“–∫“ßæ◊Èπ∑’Ë ‡™àπ „π‡¢μ

°√ÿß‡∑æ¡À“π§√ ¡’«—μ∂ÿª√– ß§å‡æ◊ ËÕ§âπÀ“§«“¡ —¡æ—π∏å

√–À«à“ß°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å·≈–

º≈°√–∑∫ ·≈– à«π„À≠à¡ÿàß»÷°…“º≈°√–∑∫¥â“π°“√√—∫√Ÿ â

¥â“π∑—»π§μ‘ ·≈–¥â“π°“√∫√‘‚¿§·Õ≈°ÕŒÕ≈å (μ“√“ß∑’Ë 1)

°≈ÿà¡∑’Ë 1 °“√∑”°“√μ≈“¥„π°√Õ∫π‚¬∫“¬·∫∫§«∫§ÿ¡

∫“ß à«π·≈–§«∫§ÿ¡∑—ÈßÀ¡¥‚¥¬ ‘Èπ‡™‘ß æ∫«à“ °“√§«∫§ÿ¡°“√

‚¶…≥“·∫∫∫“ß à«π (partial ban) ∑”„Àâ‡°‘¥°“√‚¶…≥“√Ÿª

·∫∫ √â“ß √√§å —ß§¡ ·≈–‡ªìπ·π«∑“ß‡¥’¬«°—π°—∫°“√∑”°“√

μ≈“¥·∫∫„À¡à¥â«¬°“√ √â“ß¿“æ≈—°…≥å„Àâ‡ªìπ∑’Ë¬Õ¡√—∫¢Õß

 —ß§¡ ´÷Ëß àßº≈μàÕ§à“π‘¬¡·≈–∑—»π§μ‘¢Õß§π‰∑¬∑’Ë¡’μàÕ

Õÿμ “À°√√¡„π¥â“π∫«° ®ππ”‰ª Ÿàæƒμ‘°√√¡°“√∫√‘‚¿§(42-43)

 à«π°“√§«∫§ÿ¡·∫∫Àâ“¡‚¶…≥“Õ¬à“ß ‘Èπ‡™‘ß (total ban) „π

 ◊ËÕ°√–· À≈—°π—Èπ °≈ÿà¡∏ÿ√°‘®®–¡ÿàß∑”°“√μ≈“¥„π ◊ËÕ°√–‡‡ 

√Õß‡æ‘Ë¡¡“°¢÷Èπ (below the line) ‡™àπ °“√®—¥°‘®°√√¡ ∑’Ë

 “¡“√∂‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬‰¥âμ√ß(44-45) ·≈–°“√„™â ◊ËÕÕÕπ

‰≈πå ‡™àπ ‡ø´∫ÿä°„π°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈åÕ¬à“ßº‘¥

°ÆÀ¡“¬ ‡™àπ °“√· ¥ß„Àâ‡ÀÁπ¿“æº≈‘μ¿—≥±å À√◊Õ°“√ àß

‡ √‘¡°“√¢“¬Õ◊ËπÊ(46)

πÕ°®“°π’È „π°“√»÷°…“‡°’Ë¬«°—∫º≈¢Õßπ‚¬∫“¬°“√

§«∫§ÿ¡°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å·∫∫∫“ß à«π ¬—ßæ∫«à“

°“√§«∫§ÿ¡°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å‰¡à¡’º≈μàÕ°“√

∫√‘‚¿§À√◊Õ°“√‡≈‘°∫√‘‚¿§‡§√◊ ËÕß¥◊ Ë¡·Õ≈°ÕŒÕ≈å·≈–º≈

°√–∑∫∑’Ë‡°‘¥®“°°“√¥◊Ë¡ ‡™àπ Õÿ∫—μ‘‡Àμÿ(47-48) ¥—ßπ—Èπ ®“°º≈

°“√»÷°…“∑’Ë‡°’Ë¬«¢âÕß„π°≈ÿà¡π’ÈÕ“® √ÿª‰¥â«à“ °“√§«∫§ÿ¡°“√

‚¶…≥“·∫∫∫“ß à«π‰¡à∑”„Àâ§π‰∑¬∫√‘‚¿§‡§√ ◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈å≈¥≈ß

°≈ÿà¡∑’Ë 2 °“√∑”°≈¬ÿ∑∏å°“√μ≈“¥·≈–º≈°√–∑∫¢Õß

·μà≈–°≈¬ÿ∑∏å ®”·π°ÕÕ°‡ªìπ 2 °≈ÿà¡¬àÕ¬ ‰¥â·°à °≈ÿà¡¬àÕ¬∑’Ë

1 °“√»÷°…“°≈¬ÿ∑∏å°“√ ◊ËÕ “√°“√μ≈“¥¢Õß∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å ·≈–°≈ÿà¡¬àÕ¬∑’Ë 2 °“√»÷°…“‡°’Ë¬«°—∫º≈°√–∑∫∑’Ë

‡°‘¥¢÷Èπ®“°°“√‡ªî¥√—∫°“√ ◊ËÕ “√°“√μ≈“¥¢Õß∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å

°“√»÷°…“„π°≈ÿà¡¬àÕ¬∑’Ë 1 æ∫«à“ °≈ÿà¡∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å‰¥â¥”‡π‘π°“√ ◊ËÕ “√°“√μ≈“¥‚¥¬„™â°≈¬ÿ∑∏å à«π

ª√– ¡∑“ß°“√μ≈“¥„π√Ÿª·∫∫μà“ßÊ ‰¥â·°à °≈¬ÿ∑∏å°“√

ÕÕ°·∫∫º≈‘μ¿—≥±å ‡™àπ °“√ÕÕ°·∫∫¢«¥‚¥¬‡™◊ËÕ¡‚¬ß°—∫

°“√«“ßº≈‘μ¿—≥±å‡æ◊ËÕ‚¶…≥“·Ωß„π¿“æ¬πμ√å(49) ·≈–°“√®—¥

„À â¡ ’©“°°“√¥ ◊ Ë¡‡§√ ◊ ËÕß¥ ◊ Ë¡·Õ≈°ÕŒÕ≈ å„π‡π ◊ ÈÕÀ“¢Õß

¿“æ¬πμ√å(50) °≈¬ÿ∑∏å„π°“√‚¶…≥“ºà“π ◊ ËÕμà“ßÊ ‡™àπ

‚∑√∑—»πå °“√‚¶…≥“®–„™â°“√ ◊ËÕ “√¥â«¬μ√“ ‘π§â“(51) ·≈–¡’

‡π◊ÈÕÀ“‡°’Ë¬«°—∫§«“¡‡ªìπºŸâπ” §«“¡ ”‡√Á® §«“¡°≈â“À“≠

§«“¡Õ¥∑π §«“¡‡ªìπ§π√ÿàπ„À¡à §«“¡§‘¥ √â“ß √√§å ·≈–§«“¡

∑–‡¬Õ∑–¬“π(52)  ◊ËÕ ‘Ëßæ‘¡æå ‰¥â·°à ªÑ“¬‚¶…≥“°≈“ß·®âß ·ºàπ

ªÑ“¬Àπâ“√â“π ªÑ“¬‰ø π‘μ¬ “√ Àπ—ß ◊Õæ‘¡æå ´÷Ëß‡π◊ÈÕÀ“„π

‚¶…≥“‰¥â·°à °“√·¢àß¢—π ¡‘μ√¿“æ §√Õ∫§√—« §«“¡ ”‡√Á®

§«“¡‚√·¡πμ‘° °“√ √â“ß·√ß∫—π¥“≈„® °“√ àß‡ √‘¡°“√¥◊Ë¡

·≈–°“√ √â“ß¿“æ≈—°…≥å„Àâ∫√‘…—∑ ‡π◊ÈÕÀ“„π≈—°…≥–¥—ß°≈à“«

 √â“ß§«“¡¬Õ¡√—∫„Àâ‡°‘¥¢÷Èπ„π —ß§¡ ‚¥¬¬È”§à“π‘¬¡‡√◊ËÕß°“√

¥◊Ë¡‡ªìπ‡√◊ ËÕßª°μ‘∏√√¡¥“¢Õß§π„π —ß§¡·≈–‡ªìπ°“√¥◊Ë¡

Õ¬à“ß√—∫º‘¥™Õ∫(53-54)  ◊ ËÕÕÕπ‰≈πå ‰¥â·°à °“√„™â‡ø´∫ÿä°

(facebook), ∑«‘μ‡μÕ√å (twitter), Õ‘π μ“·°√¡ (instagram)

‡ªìπ™àÕß∑“ß°“√ ◊ËÕ “√∑’Ë “¡“√∂ √â“ß°√–· °“√‚¶…≥“‰¥â«ß

°«â“ß„π√–¥—∫‡¥’¬«°—∫ ◊ËÕ‚∑√∑—»πå ‚¥¬ ◊ËÕ¥—ß°≈à“«„™â°≈¬ÿ∑∏å

 à«πª√– ¡∑“ß°“√μ≈“¥ (marketing mix) ‰¥â‡‡°à °“√π”

‡ πÕ√Ÿª≈—°…≥åº≈‘μ¿—≥±åÀ√◊Õ ’ —π™«π„Àâ¥◊ Ë¡ (product)

°“√™—°®Ÿß¥â«¬√“§“ (price) °“√®”Àπà“¬„π ∂“π∑’Ë∑’Ë‡¢â“∂÷ß‰¥âßà“¬

(place) ·≈–°“√„™â‡∑§π‘§°“√ àß‡ √‘¡°“√¢“¬μà“ßÊ (promo-

tion) ‡™àπ °“√®—¥°‘®°√√¡√à«¡ πÿ°™‘ß√“ß«—≈ °“√‡æ‘Ë¡ª√‘¡“≥

‡ªìπæ‘‡»… °“√„™âæπ—°ß“π¢“¬∑’Ë‡ªìπ “« «¬(46,55) ·≈–°“√„™â

¥“√“À√◊Õπ—°√âÕß∑’Ë¡’™◊ËÕ‡ ’¬ß‡ªìπºŸâπ”‡ πÕ(46,56)
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μ“√“ß∑’Ë 1 «‘∏’°“√»÷°…“«‘®—¬¥â“π°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å„πª√–‡∑»‰∑¬

√âÕ¬≈–
°“√»÷°…“ ß“π«‘®—¬ (‡Õ° “√Õâ“ßÕ‘ß)

[n=37]

«‘∏’°“√»÷°…“ 100.0

ª√‘¡“≥ 29.7 37, 47, 55-56, 60-61, 63, 66-69

§ÿ≥¿“æ 40.6 26, 36, 38-39, 42-48, 51, 54, 57, 70

º “π«‘∏’ 29.7 35, 41, 49-50, 52-53. 58-59, 62, 64-65

°≈ÿà¡‡ªÑ“À¡“¬ 100.0

∫ÿ§§≈ 54.0

‡¬“«™π (15-25 ªï) 27.0 35, 37, 41, 53, 55-56, 58, 65, 68-69

ª√–™“™π∑—Ë«‰ª 16.2 40, 47, 52, 60, 63, 67

‡¥Á°·≈–‡¬“«™π (9-25 ªï) 10.8 59, 61, 63, 66

 ◊ËÕ 37.8

 ◊ËÕ‚¶…≥“ 37.8 26, 36, 42-46, 48-49, 50-51, 54, 57, 70

º ¡ 8.2

‡¥Á°·≈–‡¬“«™π·≈– ◊ËÕ‚¶…≥“ 8.2 38-39, 62

æ◊Èπ∑’Ë»÷°…“ 100.0

‡©æ“–∫“ßæ◊Èπ∑’Ë 43.4 35, 37, 39-41, 47, 52-53, 59-64, 67-68,

À≈“¬æ◊Èπ∑’Ë·≈–‡ªìπμ—«·∑π¢Õßª√–™“°√ 18.9 38, 55-56, 58, 65-66, 69

¿Ÿ¡‘∑—»πå ◊ËÕ 37.7 26, 36, 42-46, 48-51, 54, 57, 70

Õß§å§«“¡√Ÿâ°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å 100.0

 ∂“π°“√≥å°“√∑”°“√μ≈“¥„π°√Õ∫π‚¬∫“¬·∫∫§«∫§ÿ¡ 21.6 42-48, 67

∫“ß à«π·≈–§«∫§ÿ¡ ‘Èπ‡™‘ß

 ∂“π°“√≥å°“√∑”°≈¬ÿ∑∏å°“√μ≈“¥·≈–º≈°√–∑∫ 67.6 35, 38, 40, 46, 49-64

¢Õß·μà≈–°≈¬ÿ∑∏å

 ∂“π°“√≥å°“√∑”°“√μ≈“¥μ“¡¢âÕ∫—ß§—∫ ç©≈“°é 10.8 37, 65-67

·≈– ç§”‡μ◊Õπé

ª√–‡¥Áπ/º≈≈—æ∏å∑’Ë»÷°…“ (μÕ∫‰¥â¡“°°«à“ 1 ¢âÕ)
°“√√—∫√Ÿâ 56.8 35, 37-41, 52-53, 55-56, 58-59, 61-69

°“√®¥®” 18.9 38-39, 58-59, 64-65, 69

∑—»π§μ‘ 32.4 35, 37-38, 52, 58-59, 62, 64-67

°“√μ—¥ ‘π„®´◊ÈÕ 5.4 60, 67

°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å 24.3 47, 53, 55, 58, 61-62, 65, 68-69

º≈°√–∑∫μàÕ —ß§¡ ‡™àπ ∑–‡≈“–«‘«“∑ §«“¡√ÿπ·√ß Õÿ∫—μ‘‡Àμÿ 2.7 40

¬“‡ æμ‘¥ §ÿ°§“¡∑“ß‡æ»
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πÕ°®“°π’È ¬—ß¡’°“√„™â°≈¬ÿ∑∏å°“√ àß‡ √‘¡°“√¢“¬‡æ◊ËÕ

‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬‚¥¬μ√ß¥â«¬ ‡™àπ ‚¶…≥“ ‘π§â“ºà“π ◊ËÕ

‚∑√∑—»πå «‘∑¬ÿ ·≈– ◊ËÕÕÕπ‰≈πå ·≈–°“√®—¥°‘®°√√¡ °“√®—¥

 ‘π§â“„Àâ¥Ÿ‚¥¥‡¥àπ„π “¬μ“¢ÕßºŸâ∫√‘‚¿§‡æ◊ËÕ°√–μÿâπ„Àâ‡°‘¥

°“√´◊ÈÕ ·≈–°≈¬ÿ∑∏åÕß§å°√√–À«à“ß∫√‘…—∑ºŸâº≈‘μ‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å·≈–√â“π§â“ºà“π°‘®°√√¡æ‘‡»… ‡æ◊ËÕ°“√ ◊ËÕ “√

¿“æ≈—°…≥å¢ÕßÕß§å°√‚¥¬√«¡(57) Õ’°∑—Èß°≈ÿà¡∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡

·Õ≈°ÕŒÕ≈å¬—ß„™â°≈¬ÿ∑∏å°“√®—¥°‘®°√√¡‡æ◊ËÕ°“√· ¥ß§«“¡

√—∫º‘¥™Õ∫μàÕ —ß§¡ À√◊Õ CSR ‡æ◊ËÕ √â“ß§ÿ≥§à“„Àâ°—∫μπ ‡™àπ

°“√∫√‘®“§ °“√ π—∫ πÿπ„π°‘®°√√¡¥πμ√’À√◊Õ°’Ã“ ‡ªìπμâπ(35)

°“√»÷°…“„π°≈ÿà¡¬àÕ¬∑’Ë 2 æ∫«à“ °“√‡ªî¥√—∫‚¶…≥“‡§√◊ËÕß

¥◊Ë¡·Õ≈°ÕŒÕ≈åºà“π ◊ËÕμà“ßÊ ‰¥â·°à ‚∑√∑—»πå «‘∑¬ÿ  ◊ËÕ ‘Ëßæ‘¡æå

‡™àπ ªÑ“¬‚¶…≥“ π‘μ¬ “√ Àπ—ß ◊Õæ‘¡æå  ◊ËÕÕÕπ‰≈πå  ◊ËÕ‡§≈◊ËÕπ∑’Ë

‡™àπ √∂‰øøÑ“  ◊ËÕÕ◊ËπÊ ‡™àπ  ‘Ëß¢Õß∑’Ë¡’μ√“ —≠≈—°…≥å∑”„Àâ‡¬“«™π

®¥®”(38-58) ™◊Ëπ™Õ∫(58-39) π‘¬¡·≈–®ß√—°¿—°¥’„π ‘π§â“π—Èπ(59)  àß

º≈μàÕ∑—»π§μ‘(58) §«“¡μâÕß°“√(53) °“√μ—¥ ‘π„® ◊́ÈÕ(60) °“√‡√‘Ë¡

μâπÀ√◊Õ∑¥≈Õß¥◊Ë¡(38, 40-61) ·≈–°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

‡ªìπª√–®”¢Õß‡¬“«™π(58,62) „π¢≥–∑’Ëª√–™“™π∑—Ë«‰ª‡ÀÁπ

«à“°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å¬—ß¡’º≈°√–∑∫μàÕ —ß§¡ ‡™àπ

∑”„Àâ‡°‘¥°“√∑–‡≈“–«‘«“∑ §«“¡√ÿπ·√ß Õÿ∫—μ‘‡Àμÿ °“√‡ æ¬“

‡ æμ‘¥ ·≈–°“√§ÿ°§“¡∑“ß‡æ»(40) πÕ°®“°π’È °“√„™âπ—°°’Ã“

¥“√“ π—°√âÕß π—°¥πμ√’ ‡ªìπºŸâπ”‡ πÕº≈‘μ¿—≥±åμàÕ°“√¥◊Ë¡

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å¢Õß‡¬“«™π ·≈–‡¬“«™π¬—ß√—∫√Ÿâ«à“∂÷ß·¡â

‡π◊ÈÕÀ“°“√‚¶…≥“®–‰¡à‡°’Ë¬«¢âÕß°—∫‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ·μà

°Á “¡“√∂‡¢â“„®‰¥â«à“‡ªìπ°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å(56,60)

„π¢≥–∑’Ë°“√®—¥°‘®°√√¡‡æ◊ËÕ°“√· ¥ß§«“¡√—∫º‘¥™Õ∫μàÕ —ß§¡

À√◊Õ CSR ¢Õß∏ÿ√°‘®‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å ‡™àπ °“√∫√‘®“§

°“√ π—∫ πÿπ°‘®°√√¡¥πμ√’À√◊Õ°’Ã“  àßº≈„Àâ‡¥Á°·≈–«—¬√ÿàπ

®¥®” ¡’∑—»π§μ‘∑’ Ë¥’(59) π‘¬¡·≈–®ß√—°¿—°¥’„πμ√“ ‘π§â“

π—ÈπÊ(35,61) ´÷Ëß àßº≈μàÕ°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å(62)

‚¥¬∑’Ë‡¥Á°·≈–‡¬“«™π‰¡à√Ÿâ‡∑à“∑—π°≈¬ÿ∑∏å¢Õß°“√®—¥°‘®°√√¡∑’Ë

‡ªìπ CSR ¢Õß∏ÿ√°‘®œ  ‚¥¬‡ÀÁπ«à“ ‰¡à‰¥â‡ªìπ°“√°√–∑”‡æ◊ËÕ

¢“¬ ÿ√“·μà‡ªìπ°“√∑”§«“¡¥’¢Õß∏ÿ√°‘® ´÷Ëß·∑â®√‘ß·≈â«‡ªìπ°“√

 √â“ß¿“æ≈—°…≥å‡™‘ß∫«°„Àâ·°àÕß§å°√∏ÿ√°‘®π—Èπ(35,66)

°≈ÿà¡∑’Ë 3 °“√∑”°“√μ≈“¥μ“¡¢âÕ∫—ß§—∫ ç©≈“°é ·≈–

ç§”‡μ◊Õπé æ∫«à“ ¢âÕ§«“¡§”‡μ◊Õπæ√âÕ¡√Ÿª¿“æ¡’Õ‘∑∏‘æ≈μàÕ

‡¬“«™π„π¥â“π∑—»π§μ‘(37,65) ·≈–¡’º≈μàÕ§«“¡‰¡àμâÕß°“√¥◊Ë¡

‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å(66) ¡“°°«à“°“√¡’¢âÕ§«“¡§”‡μ◊Õπ‡æ’¬ß

Õ¬à“ß‡¥’¬« ·≈–¢âÕ§«“¡§”‡μ◊Õπª√–°Õ∫¿“æ∑’Ë¡’Õ‘∑∏‘æ≈

 Ÿß ÿ¥‰¥â·°à ¢âÕ§«“¡«à“ ç¥◊Ë¡ ÿ√“·≈â«¢—∫¢’Ë ∑”„Àâæ‘°“√·≈–μ“¬

‰¥âé æ√âÕ¡¿“æÕÿ∫—μ‘‡Àμÿ  à«π¢âÕ§«“¡§”‡μ◊Õπª√–°Õ∫¿“æ∑’Ë

¡’Õ‘∑∏‘æ≈μË” ÿ¥ §◊Õ ç¥◊Ë¡ ÿ√“ ∑”„Àâ‡ ◊ ËÕ¡ ¡√√∂¿“æ∑“ß

‡æ»é(66) Õ¬à“ß‰√°Áμ“¡ §π‰∑¬μâÕß°“√„Àâ¡’°ÆÀ¡“¬‡æ‘Ë¡‡μ‘¡

„π‡√◊ ËÕß°“√°”Àπ¥„Àâ¡’√Ÿª¿“æ· ¥ß‚∑…·≈–æ‘…¿—¬¢Õß

‡§√◊ ËÕß¥◊ Ë¡·Õ≈°ÕŒÕ≈å∫π¢«¥·≈–°≈àÕß∫√√®ÿ‡§√◊ ËÕß¥◊ Ë¡

·Õ≈°ÕŒÕ≈å ‡æ◊ËÕ§«∫§ÿ¡°“√∫√‘‚¿§‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

·≈–¢âÕ§«“¡§”‡μ◊Õπ∑’ËμâÕß°“√„Àâª√“°Ø·≈–„™â„π ◊ËÕ‚¶…≥“

¡“°∑’Ë ÿ¥ ‰¥â·°à  ÿ√“‡ªìπ‡Àμÿ°àÕ¡–‡√Áß‰¥â  ÿ√“‡ªìπ‡Àμÿ„Àâæ‘°“√

‰¥â ·≈– ÿ√“‡ªìπ‡Àμÿ„Àâ ¡Õß‡ ◊ËÕ¡‰¥â(67)

2.2 ™àÕß«à“ß„π°“√»÷°…“°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß

¥◊Ë¡·Õ≈°ÕŒÕ≈å

°“√»÷°…“°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

¢Õßª√–‡∑»‰∑¬„πªí®®ÿ∫—π¬—ß‰¡à¡’°“√»÷°…“√–¬–¬“«  à«π

„À≠à‡ªìπ°“√»÷°…“‡™‘ß§ÿ≥¿“æÀ√◊Õ‡™‘ßª√‘¡“≥·∫∫¿“§μ—¥

¢«“ß´÷Ëßæ∫«à“ °“√»÷°…“‡°’Ë¬«°—∫º≈¢Õßπ‚¬∫“¬°“√§«∫§ÿ¡

°“√‚¶…≥“·∫∫∫“ß à«π‰¡à¡’º≈μàÕ°“√∫√‘‚¿§¢Õß‡¬“«™π „π

¢≥–∑’Ë°“√Àâ“¡‚¶…≥“‚¥¬ ‘Èπ‡™‘ß„π ◊ËÕ°√–· À≈—° ∑”„Àâ‡°‘¥

°“√‚¶…≥“„π ◊ËÕ„À¡àÊ ‡™àπ Õ‘π‡∑Õ√å‡πÁμ  ◊ËÕ∫ÿ§§≈  à«π°“√

»÷°…“‡°’Ë¬«°—∫°“√μ≈“¥·≈–°“√ ◊ËÕ “√°“√μ≈“¥ ‡ªìπ°“√

»÷°…“·∫∫°“√‡ΩÑ“√–«—ß·≈–μ‘¥μ“¡°≈¬ÿ∑∏å°“√μ≈“¥¢Õß

∏ÿ√°‘®·Õ≈°ÕŒÕ≈å (°“√‚¶…≥“ °‘®°√√¡∑“ß°“√μ≈“¥ °“√

 ◊ËÕ “√°“√μ≈“¥) „π ◊ËÕμà“ßÊ ‡™àπ  ◊ËÕ¡«≈™π  ◊ËÕÕÕπ‰≈πå(27)

·≈–°“√»÷°…“º≈°√–∑∫®“°°“√μ≈“¥·≈–°“√ ◊ ËÕ “√°“√

μ≈“¥‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å®– π„®»÷°…“º≈°√–∑∫∑’Ë‡°‘¥¢÷Èπ

„π°≈ÿà¡‡¬“«™π‡ªìπÀ≈—° πÕ°®“°π’È °“√»÷°…“‡°’Ë¬«°—∫©≈“°

·≈–¢âÕ§«“¡§”‡μ◊Õπ¬—ß‰¡à¡’°“√»÷°…“º≈μàÕæƒμ‘°√√¡°“√

∫√‘‚¿§ ®÷ß¬—ß‰¡à¡’¢âÕ§âπæ∫„πª√–‡∑»∑’Ë√–∫ÿ‰¥â«à“ ¿“æ§”

‡μ◊Õπ¡’º≈μàÕ°“√¥◊Ë¡¢Õß‡¬“«™π‰¥â
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¥—ßπ—Èπ ®–‡ÀÁπ‰¥â«à“ °“√»÷°…“„πª√–‡¥Áπ°≈¬ÿ∑∏å°“√

μ≈“¥π—Èπ ¬—ß¢“¥°“√»÷°…“«à“ CSR, ‚¶…≥“„π ◊ËÕ„À¡à (‡™àπ

‡§√◊Õ¢à“¬ —ß§¡ÕÕπ‰≈πå)  ◊ËÕ∫ÿ§§≈ (‡™àπ  “«‡™’¬√å‡∫’¬√å ¥“√“

π—°√âÕß§π¥—ß)  ◊ËÕ‡§≈◊ËÕπ∑’Ë (‡™àπ √∂‰øøÑ“°√ÿß‡∑æœ The

Bangkok Mass Transit System À√◊Õ BTS) μ√“ ‘π§â“

À√◊Õμ√“ —≠≈—°…≥å ‡À≈à“π’È¡’º≈μàÕ°“√¥◊Ë¡¢Õß‡¥Á° ‡¬“«™π

·≈–ª√–™“™πÀ√◊Õ‰¡à Õ¬à“ß‰√ √«¡∑—Èß¬—ß¢“¥°“√»÷°…“„π‡™‘ß

«‘‡§√“–Àå‡π◊ÈÕÀ“·≈–¢âÕ§«“¡°“√‚¶…≥“∑’Ë¡’≈—°…≥–°“√Õ«¥

Õâ“ß √√æ§ÿ≥ ·≈–°“√»÷°…“‡°’Ë¬«°—∫°“√„Àâ∑ÿπ π—∫ πÿπ®“°

∏ÿ√°‘®œ „π«ß°“√μà“ßÊ ‡™àπ °’Ã“·≈– ∂“∫—π°“√»÷°…“ „π

¢≥–∑’Ë°“√»÷°…“º≈°√–∑∫¢Õß·μà≈–°≈¬ÿ∑∏åπ—Èπ ¬—ß¢“¥°“√

»÷°…“‡°’Ë¬«°—∫°“√μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

∑’Ë àßº≈„Àâ‡¬“«™π‡ªìππ—°¥◊Ë¡Àπâ“„À¡à‡æ‘Ë¡¢÷Èπ À√◊Õª√–™“™π

¥◊Ë¡¡“°¢÷ÈπÀ√◊ÕπâÕ¬≈ß ·≈–„π à«π¢Õß°“√∑”°“√μ≈“¥μ“¡

¢âÕ∫—ß§—∫ ç©≈“°é ·≈– ç§”‡μ◊Õπé ¬—ß¢“¥°“√»÷°…“‡°’Ë¬«°—∫

√–¬–‡«≈“ ‡π◊ÈÕÀ“ ¿“æª√–°Õ∫ μ”·Àπàß ·≈–¢π“¥¢Õßμ—«

Õ—°…√„π°“√· ¥ß¢âÕ§«“¡§”‡μ◊Õπ∑’Ë‡À¡“– ¡∑’Ë®–¡’º≈μàÕ

°“√‰¡à¥◊Ë¡¢Õß‡¥Á°·≈–‡¬“«™π (μ“√“ß∑’Ë 2)

«‘®“√≥å

1. ‚Õ°“ „π°“√æ—≤π“°“√§«∫§ÿ¡°“√μ≈“¥·≈–°“√

‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å

‡π◊ËÕß®“°¢âÕ®”°—¥¢Õß¡“μ√°“√°“√§«∫§ÿ¡°“√∑”°“√

μ≈“¥·≈–°“√‚¶…≥“‡§√◊ËÕß¥◊Ë¡·Õ≈°ÕŒÕ≈å∑’Ë ”§—≠∑’Ë ÿ¥„π

ªí®®ÿ∫—π §◊Õ °ÆÀ¡“¬„π°“√§«∫§ÿ¡‰¡à§√Õ∫§≈ÿ¡°“√μ≈“¥

·≈–°“√‚¶…≥“„π√Ÿª·∫∫ ‡π◊ÈÕÀ“ ·≈–™àÕß∑“ß°“√ ◊ËÕ “√∑’Ë¡’

°“√‡ª≈’Ë¬π·ª≈ßμ≈Õ¥‡«≈“ ¢âÕ®”°—¥Õ◊ËπÊ §◊Õ ªí≠À“„π°“√

μ’§«“¡¢âÕ°ÆÀ¡“¬ °“√‰¡à√Ÿâ‡∑à“∑—π°≈¬ÿ∑∏å°“√‚¶…≥“À√◊Õ
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