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| Mlassage from the Organizer

“Alcohol is not a Common Product’

Throughout 2007, there has been a process in considering the Alcohol Beverage
Control Bill B.E.....since March 2007. The Ad Hoc Committee on Considering Alcohol Beverage
Control Bill mentioned, "l was involved as a member of the committee and | attended the meeting
every Friday. In addition, | was also a member of the Extraordinary Sub-Committee (the afore-
mentioned terms were given by the English Language Section of the Parliament) for considering
Sections 31 and 34 relating to banning of advertisements of alcohol. | observed that there was
violent protest from those who do not agree with this Bill try to weaken the measures and
mechanisms. This can be seen from the number of majority votes that tried to topple the rationale
behind such Bill for those who protected the alcohol business for their own benefits, such as the
businesses of media and hotel. One very good example is that some of the members of the
committee have conflict of interest. This is another dimension on the theme "Alcohol is not a
Common Product”, which reflects the truth that alcohol or those related businesses connect with a
lot of benefits {many people gain substantially from selling this intoxicated but legal product). This
business is also linked with connection at the policy level. In tight of this matter, it is necessary for
the people and various networks to be aware of the level of toxicity and the unique features of
alcohol products. From this very reason, the national seminar is organized on an annual basis.
This year marks the 3rd seminar under the theme, “Alcohol is not a Common Product’. The
objective of this seminar is to stress on the harmful effects of drinking alcohol.”

This seminar was organized for 2 days on 21st to 22nd November 2007 at Richmond
Hotel, Nonthaburi Province. The programme comprised of 3 topics for discussions and 5 group

discussions. The breakout group discussions consisting of 8 programmes and took place in 4



rooms. There were altogether 75 resource persons, 3 of them are foreign experts and 72 of them
are Thai. About 500 participants come from the academes, research institutes, various line
ministries, policy-making units, practitioners in alcohol business, communities, NGOs and media.
The topics for discussions consisted of: Global Movement on Alcoho! Control, Alcoho! is not a
Common Product in the Thai, International and Religious Perspectives, Global Marketing
Strategy of Alcohol Industry, Marketing Strategy of Alcohol Business in Thailand, Preliminary
Results of Survey on the Behaviours of Thai Alcohol Consumers conducted by the Network for
Studies of Addicted Substances, Capital Accumulation of Alcohol Business, Impacts of Families,
Impacts Towards Youth, Alcchol and Unsafe Sex amongst Youth Groups, Impacts towards Women
Supporting Beer, Control Measures of Alcohol Problems by Community 9 as a case study, Work-
shop on “Innovative Campaigns Against New Drinkers”, Results of the Studies from the Depart-
ment of Investigation, Tax Measures for Controlling Alcohel in Thailand, Latest Situation and
Progress in Controlling Problems from Alcohol Consumption in Thailand.

The documents in this seminar are excerpts from resource persons in different sections
presented in both Thai and English, summaries of academic work selected from the Free Paper
Competition compiled in two languages for those interested.

The Centre for Alcchol Studies is an organization under the co-operation of Health
Systems Research Institute and the Department of Mental Health and is supported by the Health
Promotion of Thailand. | would like to thank all the networks that jointly organized this seminar,
namely, the Office for Stop Drinking Network, the National Health Foundation, Friends of
Women Foundation, Exciting Age Aware of Alcohal, Health Doctors Foundation, Media for Youth
Foundation, Campaign Against Alcoho! Network, National Commission for Controlling Alcohol
Beverages, NONA Club, Tak Tor Phun Group, DDD Drama Group and World Health Organiza-
tion (WHO). My special thanks go to the two experts, Vice Professor Doctor Vichai Posayajinda
(passed away in 2007) and Vice Professor Doctor Yongyut Kajorntham {passed away in 2004)
who laid a foundation for the work of preventing and solving problems related to aicohol and who
played an important role in establishing a research centre for solving alcohol problems.

I would like to invite all of you to help the society to be aware that “Alcohol is not a
Common Product” and it needs special contro! measures. This is to prevent “over drunk, over
selling and too affordable prices” that Thai people and youth may fall victims to alcohol. 1t is with

my best hope that the Thai children and youth will grow up in a safe environment and free from
alcohal.

Dr. Bandit Sornpaisam

Centre for Alcoho! Studies (CAS)
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Theme: “Alcohol is Not an Ordinary Commodity”

21 - 22 November 2007, 8.00 a.m. - 4.30 p.m.

Grand Ballroom floor 4" Richmond Hotel, Nonthaburi

21 November 2007

Time Activities Speaker/Moderator
8.00 - 8.00 am. Registration
9.00 - 9.20 am. VTR : "Alcohol is not ordinary commodity” Master of Ceremonies :
Dr. Vimonrat Wanpen
Opening Ceremony by Mr. Paiboon Wattanasiritham | Addressed by: Mr. Paiboon
{Deputy Prime Minister and Minister of Social Wattanasiritham (Deputy Prime
Development and Human Security) Minister and Minister of Social
VTR : Saluting two academicians who have Development and Human
established academic foundations for the prevention Security)
and control of alcohol-related protlems. Reported by Permanent
Bestowing Honorable Flates: Award for Qutstanding Secretary, Ministry of
Academic Contributions to Alcohol Research and Public Health
Control
9.20-9.35 a.m, Keynote Address: "Global Movement an Atcchol Control"| WHQ Representative to Thailand




Time

Activities

Speaker/Moderator

9.35-10.15 a.m.

Plenary Lecture 1: "Alcohol Is Not Ordinary Commodity:
Global Perspectives”

Prof. Jurgen Rehm
Moderator: Prof.

Dr.Udomsil Srisangnam

10.15-10.30 a.m.

Break

10.30-12.15 p.m.

Plenary Discussion 1: "Alcohol Is Not Ordinary
Commodity: Thai Perspectives”
o Business and Social Development Perspective
o Economic Perspective
o Labour Union Perspective

0 Legal Perspective

o Female Perspective

Moderator: Mr. Kitti Singhapat
Mr. Sophon Suphapong
Assoc.Prof. Dr. Isra Sarnfisart
Mr. Somsak Kosaisuk
Mr.Charan Phakdithanakul :
Permanent Secretary

(Office of Justice)

Mrs. Pavena Hongsakul

1215pm-1.16pm. | - Lunch
1.15-1.55 p.m. - Plenary Lecture 2: "Global Market Strategies of Linda Hill
Alcohol Industry™ Moderator: Dr. Thaksaphon

Thamarangsi

1.55-2.45 p.m. - Plenary Discussion 2: "Alcohol Marketing in Thailand” | Moderator: Asscc. Prof.
Dr.Parichart Sthapitanonda
Speaker: Dr.Bundit Sompaisarn
Dr.Nitta Roonkasem, Assist.
Dr. uajit virojtrairatt,
Or.Tatri Taiphapoon,
Mr.Manit Rattanasuwan

2.45-3.00 p.m. - Break

3.00-4.30 p.m. Symposium A Dr. Apinun Aramrattanam

Symposium A1 : Demand of and Consequences

from Drinking

o A1-i : National Alcohol Consumption from
Household Survey by Drug Academic Network

o A1-2 : Social and Economic impacts from Alcohol
Consumption

o A1-3: Impacts of Alcohol Consumption on Family

0 Al : Collective Capital of Alcohol Industry

o A1-5 : Discussion

Or.Noppadon Kannika

Asst. Prof. Dr. Pharmacist.
Montarat thavormcharoensap
Mr. Jaded Chouwilai {or Assoc.
Prof. Dr. Ronnachai Kongsakon
Assoc. Prof. Dr. Nualnoi Treerat

Dr. Apinun Aramrattanam




Time

Activities

Speaker/Moderator

Symposium A2 ; Community Interventions and

Mr. Sompong Padpui

Campaigns from Provincial Govemors, Local

Organizations and Local Leaders

[+}

0

A2-1 ; Case study: District Government
Encouraging People to Stop Drinking
AZ2-2 : Case study: Urban Govemment
Interventions

AZ2-3 : Case study: Provincial Government

Interventions

A2-4 : Case Study: Role of Provincial Governor

AZ2-5 ; Discussion and Conclusion

{Grassroots Development
Institute}

Mr. Theerasak Phanichvit
Viltage Headman

The National Municipal
League of Thailand

The Provincial Administration
Crganization Association of
Thailand

Dr.Preecha Ruangjan

The Provincial Governor

Mrs.Mattana Thanomphan Homlao

Symposium A3 : Alcohol Abuse and Alcoholism

Treatment in Thaitand

o]

[+]

0

A3-1 : Overview on the Management of
Alcohol-use Disorders in Clinical Setting
A3-2 : Management on Alcocho! Withdrawal
Syndrome ; What is New?

A3-3 : Treatment on Alcohol Dependence

A34 : Treatment for Patients with Dual Diagnosis

Assoc. Prof. Dr.Sawitri
Assanangkornchai

Assoc. Prof. Dr.Sawitri
Assanangkornchai

Assoc, Prof, Dr.Suwanna
Arunpongpaisal

Prof. Dr. Manit Srisurapanont

COL. Dr. Pichai Saengchamchal

Symposium A4 : Free Papers

o]

A4-1 : Free Paper "Alcohol Industry Interference on
Alcohol Control Policy and Philanthropic Activities”
Ad-2 : Free Paper "Literature review on Policy and
Measure Supporting Non Drinker Project in Various
Countries”

A4-3 : Free Paper "Alcohol Consumption Behavior
with the Violence against Women in Khon Kaen Province”
Ad-4 : General Free Paper: 1st Prize *
Ad-5 : General Free Paper: Pulitzer Prize

Ad-6 : General Free Paper: Pulitzer Prize

Assoc. Prof. DrManop Kanato

Asst.Dr. Nithat Sirichotiratana

Asso. Prof. Chussana

Rungpatchim

Mr. Phongdech Sarakam




22 November 2007

Commodity : Religious Perspectives”

Time Activities Speaker/Moderator
8.00-9.00 a.m. - Registration
9.00-10.15 am. |- Plenary Discussion 3 : "Alcohol is Not Ordinary Pharmacist. Songkran

Pakchokdee

- Symposium B1 : Alcohol Consumption Impacts on

Youth

o]

o]

B1-1 : The Correlation between Alcohol
Consurmption and Unsafe Sex among Youth
through HIVs

B1-2 : The Impacts on Beer Girls

B1-3 : AIDS, Alcohol and Youth

B1-4 : The Research from Department of Juvenile

Observation and Protection

B1-5 : Impacts from Accident on Youth Caused
by Alcohol Consumption

B1-6 : Discussion

o Buddhism Perspective Samanaphaobuda Janthasetthqg
@ Christian Perspective Fr. Pibul Visitnondachai
o Muslim Perspective Mr.Wisoot Binlateh

10.15-10.30 a.m.| - Break

10.30-12.00 a.m. | Symposium B

Assoc. Prof. Dr. Sawitri
Assanangkornchai

Khun. Oraphan Sangwanloy

Miss. Kanitta Thaikla

Dr. Alongkot Dikkapanyo {(AIDS
Temple or Wat Pra Baht

Num Phu})

Mr. Wanchai Rujjanawong :
The Director General of the

Department Youth Correction.

The Academic Accident Network

Prof. Jurgen Rehm

- Symposium B2 : Alcohol supply situations and

Alcohol Legal Measures

s}

o]

B2-1 : Alcohol Advertisement on Television

B2-2 . A study for Surveillance of Alcahal Marketing
Strategy

B2-3 : Type and Distribution of Alcoholic Beverage
Stores in the Northem Communities

B2-4 : Impacts of Alcoholic Beverage Advertisement
on the Youth: The Correlation between Advertising

Content Perception, Brand Recognition and

Dr. Supreda Adulayanon

Assist. Dr. Uajit Virojtrairatt
Assoc, Prof. Sirisopak
Buraphadeja

Ms. Kanitta Thaikla

Dr. Sirach Lapyai




Time

Activities

Speaker/Moderator

o

Underage Drinking Initiation

B2-5 : Literature Review on Random Breath
Testing Measure and the Possibility for
Implementation in Thailand

B2-6 : Discussion

Pol.Lt.Col.Or. Songkhram

Sa-Naginmpak

Linda Hill

Symposium B3 : Community intervention

o]

B3-1 : "Stop Drinking, Collecting Money" Village:
Holistic Approach Campaign

B3-2 : Alcohol-Free Village: A Campaign based on
Buddhist Fundamental

B3-3 : Alcohol-Free Funeral: "the Dead don't Sell
the Alive"

B3-4 : Non Drinking Public Transportation Drivers:
Believe Me! | Don't Drink!

B3-5 : Non Drinking Labour: New Live! New Value!

No Alcohol!

B3-6 : Discussion and Conclusion

Mr. Teera Watcharapranee
(Project Manager of The
StopDrink Network)

Mr. Niruth Utha

{Mohanamai Association}

Mr, Anant Manpayak

(The Monk Developer Network)
Mr. Chan Authiya (The Anti-alcohol
in funeral project in Lampang}

Mrs. Kasemsarn Chomphudang

Mr. Bundit Pantwiset

Dr.Orasri Ngamwitayapong

Symposium B4 Workshop : Innovative Campaigns

for Preventing New Drinkers

0

B4-1 : Drama for Life Skill Development

B4.2 : Transforming Process for Community
Environments

B4.-3 : Creating Appropriate Media for the Youth
in School

B4-4 . Creating Joyful Campaigns
B4-5 : No Nicotine and Alcoho! Persuasion- NONA
Campaigns

B4-6 : Mind Development Camp

B4-7 : Discussion and Conclusion

Mr. Kamron Chudacha and
Mr. Somsark Siriphan

Mr. Nimit Phipitrakul

Don't Drink Drama
Prachtipha Wangrumklang
Dream creating group
Monthira Chuthabhuda
Drink No Alcchol

Niwat Sa-lee

Teen Know How
Chanusara Onnop na ayuthaya
NO NA Club

Mr. Thavesak Suwanchana

Young Buddha Group

Assoc.Beonsermn Hutapad




Time

Activities

Speaker/Moderator

12.00a.m.-1.00p.m.

Lunch

1.00p.m-2.00 p.m

Plenary Discussion 4: "Taxation Measure for

Controlling Alcohol Related Problems in Thailand”

o Lesson learned from tax increase for tobacco
control

o Taxation literature review from overseas

o Excise Taxation system for health protection and a
reduction of new drinkers

o Discussion

Dr. Thaksaphon Thamarangsi

Prof.Dr. Prakit Vathesatogkit

Assoc Prof. Dr. Churai Tapwong

Dr. Bundit Sompaisam

Mr.Boonchai Pitakdamrongkij
The Director of Excise

Department

2.00p.m.-2.40p.m

Plenary Discussion 5 @ "Alcohol Control in Thailand:
Present Situation and the Way Forward"

o Govemment movement

o Civic movement

o Academic movement

Dr.Supakorn Buasai, M.D.

Dr. Smam Futrakul
Pharmacist. Songkran Pakchokded

Dr. Bundit Sornpaisam

2.40-3.00 p.m.

Awarding Activity and Closing Ceremany

Minister of Public Health
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Alcohol : No Ordinary Commodity
Global Perspective

By Prof.Jurgen Rehm

{Centre for Addictions and Mental Health, Torontg)

Even though the majority of adults around the world are currently abstaining from
alcohol, the consumption of alcohol has become a major global risk factor for mortality, morbidity
and disability. Globally, alcohol was responsible for 3.7% of the deaths in 2002, 6.1% among
men and 1.1% among women, for 5.0% of the premature deaths under age 60 (7.5% M 1.7% W)
and for 4.4% of the global burden of disease as measure in DALYs (7.1% M ; 1.7% W) {Rehm et
al., 2008). The burden of disease attributable to alcohol does not decrease, it seems to have
remained stable if not increased in the past years. While other risk factors with similar impact on
burden of disease such as undernutrition or tobacco smoking have been subjected to global
initiatives such as the Framework Convention on Tobacco Control, such initiatives have been
largely absent with respect to alcohol

“Alcohol : No Ordinary Commodity” (Babor et al., 2003) tries to change this situation by
including chapters on globalization of the alcohol market and the public health dangers poten-
tially associated with this globalization. It also comprises a toolbox which can be adapted to
national policy initiatives.

If aleohol continues to be treated as an ordinary commodity, many effective national
alcohot policies will be impossible or will show only reduced effectiveness because they are in

contradiction to international or global trade agreements (e.g. national monopolies). What is

17



necessary here seems to be the realization, that alcohol is no ordinary commodity, and consider-
ations of public health should take precedence over purely economic considerations.

The teolbox contained in Babor et al. {2003) identifies a number of proven effective
best practices of alcohol policy, which can be subsumed under three headings:
Alcohol control policies

e Minimum legal purchase age

¢ Government monopoly of retail sales

o Restriction on hours or days of sale

¢ QOutlet density restrictions

e Alcohol taxes

Drink-driving countermeasures

s Sobriety check points

e Lowered BAC limits

e Administrative license suspension

¢ Graduated licensing for novice drivers
Brief interventions for hazardous dninkers

In addition to these best practices, a number of other potentially effective alcohol policy
measures are outlined, as weli as measures, which have not shown effects on reducing alcohol-

related harm.

References :
Babor, T., Caetano, R., Casswell, S., Edwards, G., Giesbrecht, N., Graham, K., Grube,
J., Grugnewald, P., Hill, L., Holder, H., Homel, R., Osterberg, E., Rehm, J., Room, R., & Rossow,

}. (2003). Alcohol: no ordinary commodity. Research and public policy. Oxford and London :
Oxford University Press.

Rehm, J., Patra, J., Baliunas, D., Popova, S., Roerecke, M., & Taylor, B. (2006). Alcohol
consumption_and the global burden of disease 2002. Geneva : WHO, Department of Mental

Health and Substance Abuse, Management of Substance Abuse (Internal document for the meet-

ing of the WHO Technical Advisory Group on Alcohol Epidemiology at Geneva, Switzeriand).
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Alcohol : No Ordinary Commodity

By Assoc.Prof. Dr. Isra Sarntisart,Ph.D

{Faculty of Econcmics, Chulalongkorn University}

In economics, alcchol is not an ordinary cormmodity for many reasons. Firstly, alcohol
supply has been monapolized by an individual or a certain group of individuals. Secondly, which
is very important, an additive product such as alcohol must not be called a "good" but a "bad".
Because, alcohol consumption is a major cause of many problems such as diseases (at least sixty
diseases), accident, and other social problems that lead to a significant amount of economic loss.,
The loss comprised of those that can be and those that cannot be valued in terms of money.
Although alcohol is a major and an increasingly important source of govemment revenue, the
revenue is not enough to outweigh the cost to the Thai society. However, an increasing trend of
alcohol consumption in Thaitand, despite that the behavior is not allowed by all major religions,

demonstrates that the word "not ordinary” for alcohol undeniably carries great weight.
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Whiskey is not a normal commodity,

it has impact on workers

By Mr. Somsak Kosiasook
(The State Railway Workers' Union of Thailand (SRUT))

Dr. Bundit Soarpaisal, Whiskey Problems Research Center director, speakers and dis-
tinguish guests who have the aspirationto bring peace to the society and deverlop our country to
be the moral society. This type of society is the basic for he frue democracy which means that the
democracy in economic, politic, social and the virtue culture. It will be the future for our next
generation which is the hope for all of us.

| am very privilege and proud to have opportunity to take part on the campaign to get
our society to stop to think, review and take the interest to face the most serious issue that creates
the problems at all levels in our society. This is the result of the propaganda of the businessmen
who have whiskey trade. Those businessmea are interested only the profit which rhey exploit the
population in our country both men and wornen with no exception with young people and children
who are the victims of all forms of alcohol. The propaganda has done through many organiza-
tions, such as radio, newspaper, internet, movie theater and advertisement boards. The busi-
nessmen are only interested in profit making, and to make themselves rich. They never think to
take any responsibilities of the society. Therefore the toic on "Whiskey is not a normal commod-
ity" is the most interesting and meaningful one. L have been involved with workers who are
exploited in the society. They are the majority of our population today. | wold like to discuss on

the advertisement on alcohol which creates ompact on workers. Distinguish guests, you know in
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the production process under the capitalism in all industries, all companies, all mentioned above
need workers' brains and labor. Workers have the most important roles to play in the production
process. They are the ones who produce preducts. In all industries, without workers' brains and
labor, they will not be any successful. There will be no properous of the ecenomic as we see in
today society. This is no exception of all types of alcohol. However, workers receive very little
shares in return to their services from the production process. In Thailand, there is a wide income
gap and it will be even greater gap in the future. Majority of people are poor and very few people
are very rich. The National Constitutions both in 1997 and 2007 states that the government had
to distribute justice income. However, this is only written in paper. Workers are not received
justice wages, no security in life. Moreover, they are under the influence of capitalism which make
them to become Consumerism. They are the slaves and victims of luxurious. They are the
victims of alcohol with all forms and brands.

The resuit of being controlled by alcohol, it has creates impact on workers' families
which in the future it will create even greater impact. Now, | would like to present according these
following points:

1. Increase dept:

The influence of propaganda on consumerism has tried to create it makes people in
the society to become the victims just to make the businessmen to be able to sell their products to
make profit without any concern about the result of their mission. They have created the consum-
erism’ s culture, organizing of all types of parties, such as ordinary, new home cerebration, birth-
day party, class party, religion ceremony, and funeral. All these events mentioned can not hap-
pen without alcohol which is the main factor. Workers who are on daily, weekly and monthly
wages are the victims of this culture as well. It isnnecessary things to have just like rich people
think. The expense an alcohol is about 10% of the income in general. Worker' s wages are very
low already, the incime is less then expenditure so why they are in dept.

2. Broken families:

Worker' income is low, but they have work hard, have dept, they are tense, then they
drink alcohol to release their tension. They tum to be alcoholism, their health has become
deteriorated, being laid off which then have families’ problems. There are violence at home,
beating their wives and children. Families are seperated, and divorced. This trend has been
increased. There is no money to send their children to school and some of the children in the
long run will become the society problems.

3. Accident at work:

since workers have hang over from heavy drinking the night before they go to work, the



next morning, they are not functioning. They are not careful in working therefore accident has
happened. Some have lost their hands, fingers, and legs. For those who have worked with
heavy machines or electricity sometimes lost their lives. Workers whowork in transportation
industry, such as transporting goods, or passengers. When they are drunk or hang over can
cause accident which can make people lose their lives andproperties. We have seen often that
some of them are prosecuted and are put in jail. The government the tried to solve the problem
by using people taxation to campeign against drunk drivers

4. Physical fighting:

Whiskey or alcoho! has been used to release tension, sad or happy success or failure,
people drink. We often see that people sit in small group drinking and some are going to bars
and nightclubs. It has become normal in our society today, workers are no exception. W h e n
people are prunk, they lose conscious, they fight without thinking. They may have physical
fighting, stabbing, and shooting other people. Some peocie get hurt, die and some may be pros-

ecuted and put in jail. Wecan see this in the newspaper everyday and most of those commit such

action more than 70% are workers.
5. The Nation loses skill workers:

Since workers are the majority of the population in the country and they are alse victims
of alcohol which they receives the inflence from propaganda from many channel of media. In
addition, there are diseases cause by alcohol, such as liver disease, gastropathy, cancer, and
some even cause accident at work and other places as well. The nation loses many skill workers
who have created value added to the society. Besides, the government needsto spend a lot of
budget to heal those workers which the budget will need to be allocated to pay for madicines and
doctors. The government also needs budget to build the hospitals which each year it is more than
10,000 trillion baht. This problem causes by alcohol and if we consider the damage over the
education opportunity for our next generation, create families problems, the problems for the
society, all these damage are immeasurable. This has been created greatest impact on workers.

In fact, in all religions, drinking alcohol is prohibited because when ane is drunk, it
creates sadness therefore, he country administrators or the government has the direct responsibil-
ity to create happiness and heal the unwell of the population. The government has said all the
time that it wants to build peace, unity and the Thai population needs tc live well. They are able
to run their live well and able to support themselves. There is no reason why the government
should allow alcohol advertisement in public such as through radio stations, and forms in the
press media. | would like to urge the government to stop being the whiskey and beer' s business-

men tools. | would like to urge the National Legislative Assembly not passing any laws to support
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and promote those businessmen who are doing this type of trade. Stop hurting workers and

youth. Politicians' ethic is the most important. Politicians need to practice what they peach.
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Market sirategies of the global alcohol industry

By Dr.Linda Hill, PhD
(Wallace Brett Donham Professor of Business Administration in

the Organizational Behavior Area at the Harvard Business School)

This presentation reviews the recent glohal consolidation of the alcohol industry and its
capacity to promote drinking world-wide. In 2005-6, | reviewed the public documents of 23 global
alcohol corporations and other available literature for the Global Alcohol Policy Alliance. A set of
strategies was identified that global companies are using to capture emerging alcohol markets in
developing countries. Depending on the extent of the company's operation in a region, direct
exports, licensed production or investment in production facilities may be used to expand sales in
new markets. Trade agreements facilitate the process of alcohol globalization. The outcome of
trade agreements is increased availability, competition, marketing and lower prices - with little
attention given to public health concerns. These companies focus global promotions on high
priced premium brands, but a key strategy is to also buy up the best local competitor in each new
market. This provides local production and distribution facilities and local cultural knowledge,
then local and intemational brands are marketed together. We will lock at the integrated promo-
tional package used by one of the largest global beer brands, Heineken, and how the same
marketing tactics are being used by its subsidiaries to reach drinkers in South East Asia and
Thailand.
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The Impacts of Alcohol Advertisements on Youth

By Dr. Bandit Sornpaisarn
(Center for Alcohol Studies)

Advertisements targeting the youth

The advertisement on alcohol beverages often exploits the youth's values such as

enjoyment, friendship, success and sexual attraction.

Some advertisements implicitly place product logos and the companies’ brands with the

youth's idol. However, surveys indicate that readers can connect product logos or prod-

ucts’ brands.

Having looked at the above advertisement (with the product logo), 99.8 percent of Matayoms 2

and 6 students can tell that this advertisement is selling alcohol beverages (beer and whisky). It
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means that an advertisement showing a gesture of liting a glass together with the logo can

remind the reader of alcohol beverages.
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, e~ - Singha Corporation Limited, the company's
A .
Y _ T name, was placed in small characters at
: :\\\é\f N e the upper left corner and lower right corner
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Eighty-three percent of 700 people who have seen the above advertisement at the Victory Monu-

ment responded that this was an advertisement related to Singha beer; 5.3 percent said it was
about Singha fresh water; 1.1 percent said it was corporate advertising. This indicates that a well-

known alcohol company can implicitly tell people about its product by using its corporate identity.

A great number of éhildren know alcoho! beverages from alcohol advertisements
Ninety-three percent of 9-25-year-old youth remember at least one alcohol advertisement, and 80
percent of them know the brands of the alcohol beverages from various advertisement media. At
the same time, 70-80 percent of the youth know alcohol beverages from retail displays. 40-50
percent of them know the product through friends and 30-40% know the product through families
(Research Centre for Alcohol Problems jointly conducted the survey with ABAC Poll Research
Office, December 2008).

Alcohol advertisements successfully win children and youth's heart

Dr. Srirath Larpyai studied how alcohol advertisements are recalled by and how they affected 200
children and youth by showing many TVC spots and conducted focus group interviews. The
result shows that all of the children can recall Beer Chang's advertisement better than Singha
Beer's advertisements.. All of them can tell the name of the product immediately when they see
Beer Chang's advertisement. The advertisement they remember the most is called "Just a little bit
more for Thai people,” which features Thailand's national football players. The children are able
to hum the advertisement's score immediately because they hear it everyday. They admire the
advertisement for its beauty and enjoyment. They feel that this business really contributes to the
society, and they do not realize that the advertisement does not always tell the whole truth. For

instance, they say that if they want to have friends, they must drink certain brand of aicohol
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beverages, and if they want to help the society, they must drink another brand. Ultimately, this
advertisement makes children believed that even though drinking alcohol beverages is not good,
it is condoned if the company contributes to the society. In conclusion, advertisement can drasti-
cally change the children's attitude towards drinking alcohol beverages. It successfully wins the
children's hearts before they even attempt to drink alcohol beverages. Accordingly, Beer Chang

has already gained a share in the mind of these 200 children.

Advertisement induces youth’s drinking

The Research Centre for Alcohol Problems in collaboration with ABAC Poll Research Office
found out that advertisement encourages the youth to try drinking alcohol beverages. In the
studies, 7 percent of the children and youth aged 9-25 years who do not drink and cannot
remember any alcohol advertisement want to try drinking the alcohol. However, 20 percent of
those who do not drink but remember at least cne advertisement want to try it. This means that
the desire of the youth who can remember alcohol advertisement is 4 times higher than those who
cannot remember the advertisement. Fifty-seven percent of those who drink alcohol beverages
and can remember at least one advertisement want to try drinking the beverages advertised. This
means the impact is 8 times higher than those who do not drink and cannct remember the

advertisement.

Advertisements can buy the loyalty and positive feedback from children and youth

The Research Centre for Alcohol Problems and ABAC Poll studied Beer Chang's sponsorship of
the televised World Cup match with no interrupting advertisement on July 6-7, 2006 before the
third semi-final. The study showed that 80 percent of the youth feel that they ought to buy Beer
Chang products as a gesture of appreciation. Eighty-five percent of 13-17-year-old children think
they should buy the product. 79.3 percent of 18-24-year-old youth think they should buy it.
Interestingly, 71.4, 72.3, 84.3 and 56.7 percent for adults of 25-39, 40-49, 50-59 and 60 years and
above think they should buy the product as a sign of appreciation. [n conclusion, the study
showed that corporate advertisements (or sponsorship) effectively make people feel good about

the company's alcohol beverages and induce the youth's buying.
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The Marketing Strategies of the Alcohol Business
Group in Thailand

8y Dr.Nitta Roonkasem, Ph.D

{Faculty of Management Science. Phranakorn Rajabhat University)

In presentation of this information, the researcher have selected to specially analyze
the information from the news of the alcohol business group as publicized through website of
magazines and newspaper between October 2006 - January 2007 to reflect marketing strategies
of alcohol business group.

The most interesting findings from this content analysis are the alcohol business group
had applied the marketing programs to enhance brand awareness, and promote positive attitude
on alcohol in 2 manners. The first is marketing activity arrangement espedially in brand-name
sponsorships of concerts and sport events as known in below the line marketing, to build new
positive meaning between alcohol and health issue related to alcohol in all conditions. The
second is provides community support in a number of ways, including financial sponsoring and
in-kind offerings to the community events. In doing so, the alcohol business group able to promote
the positive image of the responsible and respective business and establish beneficial relation-

ships with the business partners.
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Analysis of Marketing Mix Employed in the Production
and Distribution of Alcoholic Drinks Industry in Thailond:
(Perspective) From Past, Present, and Future

By Dr.Tatri Taiphapoon, PhD.

(Faculty of Journalism and Mass Communication Thammasat University, Bangkok THAILAND)

The market value of the production and the distribution of alcoholic drinks in Thailand
amounted to several hundred thousands of baht per annum and the industry was likely to see
continued growth. A study on marketing mix, in the context of Product, found that new products
have been introduced. A new line beverage was notably offered in lower degree of alcohol for
easier consumption and brought to combine with other products to add attractive ranges of colors
and flavors to tap younger drinkers. In the context of Pricing, higher prices are commonly found in
the market due to a recent excise tax increase. However, there are no signiﬁcént implications that

might affect retail sales.

In the context of Distribution Channel, which is the most important factor in the structure
of Thai alcoholic drinks market, the study found that considerable amount of efforts by alcoholic
drinks companies have been oriented to expand their distribution to "reach” younger drinking
population, which is a relatively large target group, especially those in the surrounding area of
educational institutions. The efforts also included sponsorship programs to suppor student activi-
ties in many aspects despite the fact that Thailand had a law to control the sales of aicohol

beverages in the educational institutions.
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In the context of Promotion, it's found that the industry employed marketing communica-
tion in full scale, inciuding commercials relations, promotional campaigns, sale agents, direct
sales, and other marketing activities. The key concepts behind the market promotion were, i.e.,
Branding and Social Marketing. They were well received by the target group and people of
shared interest. As a result, sales volume was increased and market expansion to teen groups
was progressed. Furthermore, the familiarity with the products and positive attitude were im-

planted in the target group in order to prepare them for future and continued consumption.

It should be noted that, in terms of overall market structure Alccholic Beverage Control
ACT B.E. ..., which is being considered by the National Legislative Assembly (NLA), can not
control the growth of sales and the number of new drinkers, even though the act would finally be
approved and announced in the Royal Decree. This is because the legislation solely concen-
trated on controlling marketing communication rather than the market structure as a whole, under
which the most important component was "Distribution Channels”. it would be most effective
should the new law place a limitation on marketing communication activities. The sales volume to

the younger drinkers would be decreased and the number of new drinkers would be reduced

effectively.
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Preliminary results from Economics Cost of Alcohol
Study in Thailand

By Montarat Thavorncharoensap B.Sc
{Pharm), Ph.D. (Department of Pharmacy, Faculty of Phamacy, Mahido! University)

This study utilizes the "cost-of-illness" methodology (COI) to assess the overall nega-
tive economic impact of alcohol abuse on Thai society in 2006. Only tangible costs were counted
in this study. Four main components of costs included in the estimation namely; health care cost,
loss of productivity cost, criminal and justice cost, and cost of property damage due to road traffic
accident.

To estimate health care cost, alcohol-attributable fractions (AAFs) for each alcohol-
related disease were calculated for Thai setting using pocled relative risk from meta-analysis and
prevalence of alcohol abuse in Thailand. Health care cost of alcohol drinking were, further, be
estimated by multiplying the number of patients in each disease category that is attributable from
alcohol drinking with cost per RW {Relative weight) for inpatient or the average expense for
outpatients, provided by the naticnal health authorities.

For productivity loss due to premature mortality, human capital approach was em-
ployed. The present value costs of mortality were discounted at the rates of 3% and 6% for
sensitivity analysis. To estimate the cost of work impairment due to alcohol, a cross-sectional
household survey was carried out throughout the country. Thai populations from 4,330 house-
holds, who were sub-sample of household socioeconomic survey by the 'l\!IationaI Statistics Office

in July 2007, whose age between 15 - 60 years and who were on paid employment, were



interviewed using the Work Productivity and Activity Impaimment (WPAI) format.
Costs of criminal justice and law enforcement were calculated as the product of the unit costs and
the number of alcohol-related criminal cases recorded at the courts and police stations. The
proportion of alcohol-related cases was derived from the previous published data. Macro-costing
technique was employed to calculate the unit costs.
Cost of property damage due to road traffic accident was calculated by multiplying the number of
accident caused by alcohol by average value of property loss for each crash derived from Depart-
ment of Insurance, Ministry of Commerce.

Similar to the findings from previous literature, the results of this study indicated that
alcohol drinking was associated with a considerable economical impact, especially on healthcare

and productivity lost.
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Man on the Move: Less Drinking Less Violence on

Women and Children

By Mr.Jaded Chouwilai

(Manager of Friends of Women Foundation)

In 2002 the Friends of Women Foundation (FOW) had supported from the Health
Promotion Foundation by making research in the topic of "The impact of alcohol as a factor of
domestic violence" and to inspected with women networks in 4 areas in Thailand, the research
shows that statistics record 70-80% of example men who is intoxicating represented that the
woman and children had nightmare with vital reaction from spirit by hitting, rapping or bad man-
ner, bad word with them or the others to whom he get into an argument with them.

And then there are so many troubles from bad-tempered drunk, irritable drunk who are
be embittered with victims included learning behavior in child or teenage from habitually drunk in
their family or environment social whom believed that drinking are normal in Thai social and
party.

In 2004 the FOW had supported from the Health Promotion Foundation in Thailand.
They are sponsor to support to quit and to stop the spirit and to reduce vital behavior habitually
drunk with women and children project which are continues working from this research, the goal
is making social and family without the spirit for following the topic of this project by we have 4
learning areas social without the spirit.

1. The coordination center for assistance women and children at Ammartchareon

2. The center for assistance women and children at Thai Kriang Community,
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Samutprakan
3. The center for assistance women and children at Pha Mai Community, Chiang Mai

4. The children and women rights protection center at Chumporn Hospital, Chumporn

All the other projects, we have strategy to support 4 areas examples, we have many
activities to push them to change behavior problems or habitually drink community te learn and
realize about hypothesis to be saddened to suffer a mental reaction with their family. We have
many tactics to support ability of community by leadership person in community who are excepted
by them, they are aide to be summary events, understand problem cases and counsel any things
from case by case for explaining reality situation with working together among 4 areas until we
are accepted form drunk man to make strong community to stop and to quit from the spirit and the
people in community can understanding, realizing reality vital condition and knowing actual posi-
tion of community. .

They are many examples to quit and to stop from the spirit community and to present
that "How to be and How to quit or to stop the spirit for through the goal of this project and to
stimulate and to push people in community to alert to be strong social without alcoholic to stop
vital behavior habitually drunk at 4 areas community {example).

They are presented about How to quit or to stop the spirit and vital behavior habitually
drunk in their community by the man who are quit and stop the spirit.

They are able to be a leader to change habitually drurk in community became a clean
and strong community. There are examples some ways to suggest people in their community to
be change attitude party without the spirit at Ban Kan Klang, Amnartchareon province where is
presented party merit without the spirit traditional of community party, the many parties and cel-
ebrated a new house merit party without the spirit.

The coffee association or coffee cormer at Pa Toe, Chumporn province where had
changing the spirit party became to coffee party by the leader community person who had oppor-
tunity to persuade drunk man to be pass the problem together with them without alcoholic by
understanding together in community for renovate a relationship their parents by culminated in
doing to achieve a goal.

The family camp at Thai Krtang Community, Samutprakan where they stimulated than
to keep on open mind for shifting them position to admire and to hold a view that they suggested
to fight against yourself for understanding, warming to family again after realized the vital hypoth-
esis about women and children in their family and community until they are quit and stop the spirit.

So the number of camp do it on purpose to lead the way of happy to whom are living a happy life
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with love and warm-relationship family, father who is an important person to come back a new
father without vital behavior from the spirit and to stop drink for a new leader father who is be a
good father and his children will be follow a good way of living being absorbed in their father and
mother to be a happy family without the spirit.

Presented Lakorn So or Thai violin drama which like soap opera story to show that they
was taking turns the old wisdom frame to consumed of 2 lifestyle and following the ways of living.
So we can be linked directly to the ways of fiving and to be carrying out a project "the goal is quit

and stops the spirit and vital problem with the women and children”.

From trying hotd on to the project and to support and follow to conduct a research on
tapic and taking action this project during 3 years ago to support, to follow up this the project, and
fo bring them to light about the spirit of intoxication during 3 years management we have to be
able accumulate harmony from group leader who are able to quit and to stop the spirit until we
have so many chains, number of community and some volunteer for helping drunk man intoxicat-
ing who are involve being to be in dealing with them and to assist their family in doing something
for cheering up from their family and social to change behavior for stopping and quitting from the
spirit and stopping vital causes of the women and children from intoxicating which we can pass
together by hand in hand like 4 areas example where they declare impendence from the spirit
and prevail over its present that succeeded project, we are walking pass together by hand in hand
and hold our heart and mind. Like them, you feel at home with your family. So we thought that

achieve a goal.
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TAQOs Persuading Villagers to Stop Drinking

By Chief of Tambon, Mr. Theerasak Panichvit

(Secretary-General of the Association of Tambon Administrative Organization of Thailand)

Background

During the Buddhist's Rent period until December 2007, the Association of Tambon
Administrative Organization of Thailand will conduct activities that prevent alcohol consumption.
This project is supported by the Thai Health Promotion Foundation through the Institute of Basic
Development. The result of this project is that 10 target sites start to have experiences regarding
activities that prevent alcohol consumption and see the values of expanding the project further,

The Association of Tambon Administrative Organization of Thailand has a policy to
expand the project to cover more areas through its networks. Experiences gained from the
previous year will be replicated.

According to the 2007 Constitution which stipulates decentralization of Department of
Local Administration for political development, it is thus important to strengthen the communities

and Tambon Administrative Organizations.

Rationale
From a general survey, it is found that the cost of living for the present Thai society is
higher than the past. This results in many problems such as increased expenses for households,

unhappy family and even crimes arising from excessive drinking of alccho!l. The Assaciation of



Tambon Administrative Organization of Thailand considers the application of the sufficiency
gconomy concept to solve the problems as well as to create awareness on developing life quality
by reducing or stopping drinking through behavioral changes. This will enable the public to be
aware of the importance of good health by reducing drinking and smoking, factors which are
considered risky to one's health. This will be in line with the concept of sufficiency life style, in
which TAOs play an important role in looking after the quality of life in the communities. The work
of TAOs are therefore cansidered an important mechanism in mobilizing the process in concretely

stopping drinking in the communities.

Objectives:
A) Main objectives:
B). To strengthen knowledge and understanding for the people leaders to stick to the
concept of sufficiency economy in relation to health by reducing or changing

censumption behaviors, such as eating unhealthy food or drinking.

C) To initiate activities that promote quality of life in the target sites, such as reducing
or stopping addicted substances through regular exercises and re-arranging a new
consumption pattern for the households.

D) To raise the knowledge level of the leaders of the communities and the Department
of Local Administration regarding the quality of life especially in health and how to
organize activities.

E) To support the Association of Tambon Administrative Organization as a unit for

mobilizing the development process at the household level.
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Alcohol management in clinical settings

Alcohol use disorder- the abuse of or dependence on alcohol is a significant and
growing problem in Thailand and worldwide. Alcohol is found to be the most common substance
of abuse among people of various age-groups. Clinical Management for alcohol use disorders
starts involves several stages -early detection and brief intervention for thase with hazardous or
harmful drinking, detoxification for drinkers in the alcohol withdrawal state, relapse prevention for
dependent individuals and irtegrated treatment for patients who have both alcohol use disorder
and other physical or psychiatric comorbidity. Over the past decades, a lot of progress has been
made both in pharmacological and psychosocial interventions for people with alcoho! use disor-
ders. Although, some treatments are established, mare evidence of the effectiveness of treatments
is still needed to improve the clinical services available to treat alcohol-dependent patients.

The central aim of this symposium is to provide an up-to-date review of the manage-
ment strategies for alcohol use disorders and highlight some important and interesting treatment
outcome research published in international and national journals during 2005-2007.

Featured Speakers:

Dr. Sawitri Assanagkornchai will present an overview of the management strategies for
individuals with alcohol use disorders in a clinical setting. Dr. Suwanna Arunpongpaisal will
describe the current practice guidelings for alcohol detexification. Dr. Manit Srisurapanont will
review the progress on pharmacological and psychosocial treatment of alcohol dependence. And
finally, Dr. Pichai Sangchamchai will present both the psychosocial and medication treatments for
those diagnosed with an alcohol-related disorder and one of the following disorders: (a) depres-
sion, (b) anxiety disorder, {c) schizophrenia, and {d} bipolar disorder.

These presentations will provide a critique of the current state of the literature, identify
the directions for future research on clinical management of individuals with alcohol use disor-

ders, and are expected to contribute to the formulation of effective alcohol treatment programs in
Thailand.

Synopsis

Clinical services for patients with alcohol-related problems start at the earliest step
when the patients reach the hospital or health care clinic, either at the emergency unit or the
outpatient department. Three levels of care are involved: 1) Early intervention, 2) Treatment and
rehabilitation and 3) Aftercare services.

Early intervention aims to identify individuals at the earliest stage of the problem and
provide appropriate intervention to prevent them from progressing into further stage of the disor-

der. Screening methods include self-report questionnaire, .9. AUDIT, structured interview and
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computer-based screening are used in clinical practice. Recent evidence supports the clinical
performance of carbohydrate-deficient transferrin and gamma-glutamyltransferase as biomarkers
for chronic alcchol consumption. A lot of research studies indicates the effectiveness of brief
intervention programs in various clinical settings, such as the emergency unit, the-trauma unit, the
prenatal care unit and the inpatient ward.

Treatment and rehabilitation are targeted at individuals in the alcohol dependence
stage or those with alcohol induced psychiatric or physical ilinesses or those with comorbidity of
alcohol and other disorders. The goal of the treatment is to help the patients to achieve a total
abstinence or to be in a controlled drinking stage. This level of care includes two major steps, i.e.
detoxification and relapse prevention.

Detoxification can be undertaken either in an ambulatory setting for patients with mild
to moderate alcohol withdrawal symptoms (AWS} and in the inpatient unit for those in the moder-
ate to severe state. The goal of detoxification is to control the symptoms of AWS and to prevent
alcohol withdrawal seizures, withdrawal delirium, and deaths from complications of AWS. Long-
acting benzodiazepines, the medications of choice as sedatives for CNS excitation, can be given
on a fixed schedule or through "front-loading™ or "symptom-triggered” regimens. Sympatholytics,
e.g., clonidine and atenolol are effective as adjuvant therapy to treat hyperadrenergic symptoms
that persist despite adequate sedation. Clinical practice guidelines, including the standard with-
drawal-assessment scales and some alcohol withdrawal regimes may be useful in various clinical
settings.

Well-designed studies have found that psychosocial interventions, such as motiva-
tional enhancement therapy, cognitive-behavioral therapy, and 12-step facilitation are effective.
Recent evidence shows that other interventions may also be effective. Those include i) social
behavior and network therapy, alcohol behavioral couples therapy, viewing delirium tremens
videotape, and telephone and mail intervention. Medications approved by the US FDA for alco-
heolism are disulfiram, naltrexone, and acamprosate. Promising agents are topiramate, high dose
oxcarbamazepine, and quetiapine for early-onset (Type B) alcoholism. Although study findings
have shown that these treatments are superior to placebo, psychoeducation, or treatment as
usual, the response rate of each intervention is relatively low. At present, effectiveness of treat-
ment for alcoholism is not yet satisfactory.

Despite the high prevalence and serious consequences of comorbid alcohol use and
mental illness, studies about efficacy and effectiveness of the treatments for both psychiatric
disorders and alcohol-use disorder are limited. Some studies suggested that efficacious treat-

ments for reducing psychiatric symptoms or for reducing alcohol consumption also tend to work in
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comorbid patients. Some recent randomized control trials found better drinking cutcomes in alco-
hol-dependent individuals both with and without Axis | psychiatric disorders treated with naltrexone
and disulfiram, bipolar | patients treated with valproate, and sertraline-treated participants with
less severe alcohol dependence and early-onset PTSD. Although, some promising treatments
are found, there are too few studies to effectively or usefully guide treatment practice.

Aftercare service aims to keep the post treatment individuals in their society without drinking or
causing any alcohol-related problems. The interventions with some evidence of effectiveness

included self-help group and community reinforcement program.
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Alcohol Industry Interference with Alcohol Control
Policy and Philanthropic Activities

By Nithat Sirichotiratana,
DrPH, Faculty of Public Health, Mahidol University

Alcohol industry tries to thwart the alcohol control policy efforts with various strategies,
such as self-regulations instead of strict national policies and regulations. More over, the industry
establishes international organizations such as International Center for Alcohol Policies, which is
financially supported by alcohol industry entirely. The industry tries to create good public images
in society by sponsoring various public events and corporate social responsibility activities. The
industry is not different than the tobacco industry in trying to create goodwill for society by contrib-
uting charitable money in sponsoring worthwhile community projects. From these various projects
the industry worldwide is trying to persuade public opinion and government alcohol control poli-

cies, in order to avoid the fate of tobacco industry.
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Reviewing Cogpnitive Policy and Measure on Supporting
Non Drinker Prinker Project in Foreign Couniries

By Ass.Prof.Chussana Rungpatchim
(School of Human Ecology, Sukhothai Thammathirat Open University, Nonthaburi, Thailand)

The objectives of this research were to review state-of-the art policies and measures
supporting the abstainers in foreign countries, and to submit alcohol policy proposal for Thai
society. Research data was secondary data that retrieved from the related databases in the
internet. Research boundary included policies and measures of United States of America, United
Kingdom, France, Norway, and Australia.

The results revealed that the proportion of abstainers of each country varied from
socio-economic conditions. There were more alcohol drinkers in countries where their socio-
economic condition based on alcohol. On the contrary, there were more abstainers in countries
where their socio-economic condition based on alcohol. The factors of abstinence were personal
factor, health factor, family factor, and moral & religious factor. Alcohol policies and measures
supporting the abstainers in foreign countries were consisted of 7 following aspects: 1) civil faw
measure: to protect the abstainer in case of having injured or lost from drinkers' behavior; 2)
community strengthening measure in controlling alcohol premises: for peace, order, and safety of
abstainer residence; 3) measure of increasing rate charges for using community's property: to
increase responsibility of alcohol premises to residents in surrounding community; 4) measure in
supporting the establishment of abstainer networks: to promote and extend the network's role in

solving alcohol problems; 5) alcohol free environments measure: to protect the abstainers and to
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reduce harm and disorder form alcohol drinking; 8) alcohol advertising-ban measure: to maintain
and protect abstainers' right for non-perceiving in alcohol advertising; and 7) measure in increas-
ing insurance premium for hazardous alcohol drinkers: to protect the abstainers and increase
alcohol drinkers’ responsibility. Alcohol policies and measures supporting the abstainers propos-
als for Thai society were civil law measure, measure of increasing rate charges for using community’s
property, measure in supporting the establishment of abstainer networks, alcohol! free environ-
ments measure, alcohol advertising-ban measure, measure in increasing insurance premium for

hazardous alcohol drinkers.

Keywords: abstainer, policy and measure for supporting the abstainer
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Alcohol Consumption Behavior with the Violence
Against Women in Khon Kaen Province

By Pongdech Sarakarn, M.S. (Applied Statistics) and the other
(Faculty of public Health, Khon Kaen university)

We conducted a matched case-control study. The objective of this study was to inves-
tigate the relationship between alcohol consumption behavior and violence against women in
Khon Kaen province. We used the interview form with the controls and cases group with ratio 1:2.
The case group was women who were done violence toward and was the consultant at One Stop
Service Crisis Center:OSCC,Khon Kaen Hospital(47 women). The control group was women who
were living near by the living place of the case group and had same age group (94 women). The
results indicate that, there were three factors which gave effect to do violence against women ;
women who had drinking husband (adjusted OR=3.19, 95%CI = 1.12 - 9.09), person who drank
at least three time a week (adjusted OR=3.25, 95%CI = 1.23 - 8.61) and person who spent time
for drinking at least three hour (adjusted OR=3.09, 95%CI = 1.17 - 8.14). Therefore, the public

relations and the campaign for controlling and preventing doing violence against women should

be consider on these factors.
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In the Perspective of Christianity,
Alcohol is not a Common Product

By: Priest Pibul Visitnontachai
(The Supreme Patriarch Catholic Council of Thailand)

Benefits and harms of alcohol

Since ancient time, whisky or alcohol has been part of the drinking culture for man. It
has many religious values and forms important components in herbal drugs. Lt is also used in
celebrations and guests' receptions as well as many other functions.

However, ancient people and religious teachings reprimand their members not to fall

prey to alcohol because of the following harmful effects:

1. It makes us lose our senses and self-control as well as causing dishonorable be
havior or disgracing our or others' dignity. For instance, we may speak without a
second thought, act aggressively, violently, offensively or harming others.

2. Our working capacities may be retarded because our brain, liver or kidneys are
impaired. Therefore, we may not be physically or mentally strong enough to face
heavy tasks. As a result, our families are affected because of loss of income. If we
fall sick, we may have to be admitted into the hospital and it is a burden on the

govemment's part.

Honor and dignity are parts of every human being

God bestows honor and dignity to everyone who was born in this world. These two



virtues are thus sacred because they are given from the above and no one can violate them.
Everything on earth is under man's control and management and we must respect each cther
from the day we were born until after we die because life is etermal. We still love and miss each

other even though we may depart from this world.

Man's weaknesses

Buddhism calls man's weaknesses as ignorance, which comprises of greed, anger and
misguidance. However, Christianity gives man's weaknesses a different name. [tis the seven evil
rebellions, namely, arrogance, stinginess, misery, jealousy, greed, anger, laziness and rebellion

that disguise in all of us and are ready to come out when triggered.

Civilized world

Ancient people were addicted to drugs, marijuana, heroine, causing their lives to be
shortened. At present, these things are considered illegal.

Many deadly diseases existed in ancient time, such as diarrhea, tuberculosis, polio and
malaria which claimed many lives. However, at present scientists discovered many vaccines that
prevent these diseases. The painful experiences in the past made us learn to triumph over things
that destroy our lives so that we can live longer.

At present, Thai public health is becoming more creative in its approach to improve our

health by using innovation in promoting health through exercises, healthy food and many other

forms of surveiilance, etc.

Alcohol is not a Common Product anymore

Progress makes us smarter and well informed of the tricks employed by producers or
distributors of alcohol who try to create image that drinking alcohol is the beverage of people of
high status and is used in important and honorable occasions. However, many people overiook
the dangers of alcohol. Statistics on people drinking alcohol indicates that 40% of people commit
illegal acts, 51% develop mental stress, 48% suffer from depression, 40% have lung cancer and

inflated blood vessels and 40-60% road accidents, respectively.
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Muslium  Perspective

By Mr. Wisoot Binlateh

{Istamic Committee of Songkhla)

Alcoholic beverage and every thing that make mankind lose his conciouseness are
forbidden in Islam Due to Holy Quran Surah Al - Ma - idah Ayah: 90 that means : "O you who
believe! Intoxicants (all kind of alcohclic drinks), gambling, Al- Ansab, and Al- Azlam (arrows for
seeking luck or decision) are an abominaticn of Shaitan' s (Satan) handiwork, So avoid (strictly
all) that {(abomination) in order that you may be successful.”

The Noble Quran is the speech of Allah (swt) who knows very well what beefits our life
and what affects it badly. His orders aim to create a good life. They are drawn independently from
any advantages for certain groups. So anyane who practices Allah' s and avoid his prohibition,

his/ her success. And who evrignors Allah’ s huidance, he will lose his fate.

o
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Correlation between Alcohol and
Unsafe Sex in Youth

By Ms. Orapan Saengwanloy
{Bureau of Epidemiclogy, Department of Disease Control, Ministry of Public Health)

The objective is to study the heath-related behaviour between drinking alcohol and
unsafe sex amongst youth groups under higher education level.

The methodology involves surveillance of behavious related to health where data are
collected during June on an annual basis. The survey is based the two stage cluster sampling
with equal opportunity using paim notebook. The respondents answer the questions themselves
without specifying their names or revealing other information that refer to their identities. After the
data are collected, they will be sent to the central computer system for data processing directly.
The questionnaires are divided into 9 parts with 4 to 29 questions for each set. Altogether, there
are 78 questions comprising of questions related to general information, information related to
sexual experience, experience in using drugs and drinking alcohol.

The results of the surveitlance in 2006 are from the sample size of 43,956 persons who
can be disaggregated into 15,710 secondary 2 students, 13,578 secondary 5 students and 14,668
vocational students. These can be divided into 20,531 males and 23,425 females. The average
age groups of the respondents are 13, 16.4 and 16.6 years old, respectively. 39.9% of female
students and 58.3% of male students drink alcohol including whisky, beer, wine and mixed alco-
hol beverages. Within the past one month, 42.8% female students and 66% of male students

drink alcehol in any days within the past one month. The first encounter in unsafe sex for those
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who drink alcohol, there are 87.8% male students and 74.8% female students who do not use
condoms. 75.8% are alcohol-drinking male students who had sex with female or male prostitutes
without wearing condoms. 86.8% of alcohol-drinking male students had sex on the latest night
with male or female prostitutes. 74.4% of female students had sex with afcohol-drinking partners
who do not wear condoms. 73.5% of them had sex with partners without wearing condoms.
73.9% of students had sex on the most recent time with alcohol-drinking partners without wearing
condoms. On the latest statistics, 59% of female students drank alcohol before having sex.
20.2% of students drank before having sex in the last cne year. 22.6% of male students and 25.2
of female students in the sample groups could correctly answer all the 5 guestions in the palm
notebook. Itis found that the proportion of male students who answered correctly is higher than
50% as compared to female students, which is slightly lower than that. Even though there are no
clear indications regarding the difference between the two sexes regarding the relationship be-
tween alcohol and unsafe sex, there are certain in-depth research works that indicate the factors
that influence sexual relationship, such as drinking alcohol can induce loss of self-control and
stimulation in sex.

Recommendations: Knowledge should be provided to youth in preparing for unex-
pected events and to be responsible for self-values as well as to care for those we love and those
who love us. To know the dangers of alcohel and loss of self-control needs stringent measures

and understanding especially the support from those who do not have enough experience.
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The factors effecting to the Pretty Girls who
promote the sale amount of liquor.

Kanittha Thaikla, Jerkhuan Ratchusarnti
1 The Research Institute for Health Sciences, Chiang Mai University
2 The Faculty of Management, Rajchabhat University

At present, using pretty girls to cheer the product is the popular marketing strategy for
the sale promotion. Actually the teenage women who promote the liquor products are called
"pretty girls” "pretty" or "PGs". Higher compensation mare than the gthers in same product line is
given to these PGs as motivation strategy. In this study, 38 pretty girls were interviewed; 18 were
in Chiang Mai and 20 were in Bangkok. Most of them are 20-26 years old with student, college
student or university student status, The PGs would be found in many places i.e in restaurant,
clubs or food booth in the department store. The PGs would be rotated from place to place at
monthily. High paid from salary, commission, and tip is the motivated reason for working as PG.
The PGs would like to earn for their study cost, decrease their family paid for their studying, using
it for their locks, up grade themselves or going to nights. PG work is comfortable and not hard.
The working pattern of PGs starts from greeting their customers, introducing their products with
smile and sweet service. PGs would have a beautiful looks i.e. beautify making up, stender body,
and wear a good looking PG dress. Sometimes, PGs might propose product premium, their
telephone number, or violate the company regulations by drinking with their customers to cheer
their sales rate to the customers. Besides the good paid or high compensation, PGs also got free
liquors left from customers to drink or they might get free paid in going to night after finished

working from their customers. Some customers might be called to pay for their drinks or might pay
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for their monthly salary in the amount of 5,000 to 20,000 baht. 3 to 8 PGs in Chiang Mai might
going out to night after finished work. Most of them like to drink especially foreign liquors which
customers would buy for them. If they had to pay for liquors by themselves, they will drink 400 baht
a bottle as their upper limit. They might drink spy or beer. Some PGs like to drink shaking
liquors.{Laow Pun)

Studying is the factor effecting to PGs work. Even though, most PGs work while they
are studying, they will focus on their studying more than working. Some PGs told that working as
PGs will support their studying cost and it is not effect to their study because they works only a few
hour at night. By the way, some PGs accepted that sometimes they were tired and they could not
study well. They might miss the class, have a few course in each semester, or they did not have
sufficient time to have a group work with their friends so they would make all study group works by
themselves as the way to solve their study problem with their friends. In terms of family relation-
ship, they did not have sufficient time sharing with their family member because they went home
late. When they we went home, their parent went to bed or slept already. They had a late get up
so their parents went out to work already so they did not see each other. For the PGs who stays
different province with their family, they do not have a chance to call or to go home to see their
family. Sometime, they had the healthy problem. Regarding the PGs image and customers’ atti-
tude toward PGs, most of PGs accepted that their customers offered many things to them to
exchange for more sales amount i.e. requesting PGs telephone number or invite them to go out to
night together after finished working. Some male customers asked them frankly to off them, asked
for their commercial sex, or took liberties from their eyes or bodies whereas some female custom-

ers look down to them.
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Executive Summary |
Wrongdoing Reduction Strategy in Underage Drinking

By Mr. Wanchai Rujjanawong :

{The Director General of the Department Probation.)

Recent statistics reveal that juvenile delinquency is increasing in number, degree of
viclence, and seriousness. lItis believed that this increase might be related to alcohol consump-
tion. Therefore, the Department of Juvenile Observation and Protection interviewed 1,298 juve-
niles in Juvenile Observation and Protection Centers (JOPCs) and Juvenile Rehabilitation and
Training Centers (JRTCs) in order to conduct a study. This study aimed to explore the occur-
rence and drinking pattern of juveniles entering the juvenile justice process, to examine the
factors that caused wrongdoing among juveniles, to investigate the association between drinking
and other factors inherent in juveniles, and to recommend measures of prevention and other
appropriate approaches for children and youths, as well as young offenders who are alcohol
abusers.

The results from the study show that juveniles have an average age of 16 years and 9
months when they were arrested. The lowest age of first alcohol consumption is 5 years, and
the average age is 14 years and 6 months. The main reasons given for drinking are 'want to try’
{84.5%) and 'follow friends' drinking behavior' (77.5%) and their reasons for committing wrongdo-
ing are 'in a sudden urge out of control' (52.5%) and 'friend's persuasion' (42.7%). About 40.8%
of juveniles committed wrongdoing within 5 hours after drinking alcohol, and their reasons are

'in a sudden urge out of control' and drunkenness 61.5 and 59.2 percent respectively.
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Additionally, the findings reveal that types of alcoholic beverages, friends, social/com-
munity values, juvenile’s attitude, families, reasons for drinking, media, and sources of alcohol
beverages are all associated with the drinking behavior of juveniles. The results from the Chi-
square test show that: (1) types of alcoholic beverages significantly relate to gender, educational
level, realization of harm, length of drinking, ability to buy at small local shops, offences commit-
ted while drinking, commission of offences due to drunkenness, co-offending, and family eco-
nomic status at the 0.001 level, (2) sexual offence and body and life offence significantly relate to
re-offending at the 0.001 and 0.01 level respectively, (3) beer consumption and frequency of
consumption significantly relate to peer pressure, drinking at parties , and average duration of
drinking at the 0.001 level while quantity of drinking significantly relates to gender, peer pressure,
drinking at friends” home, average duration of drinking, drinking in the evening, buying at small
local shops, educational level of the mother, and truancy at the 0.001 level, (4) whisky/brandy
consumption and frequency of consumption significantly relate to gender, drinking at parties,
average duration of drinking, buying at small local shops, and co-offending at the 0.001 level
while quantity of drinking significantly relates to peer pressure, drinking at parties, average
duration of drinking, buying at a convenient store, and presence of close friends at the 0.001
level. In addition, the results from the Factor Analysis show that internal or psychological factors
of juveniles, factors related to pleasure-seeking behavior, factors related to self-confidence, and

external or environmental factors, taken together can predict about 45.88% of juvenile offending.
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Impact of Accidents towards Youth

By Office of Accident Reduction Network Under the Support of-
Thai Health Promotion Foundation

Road traffic accidents are global problem for secieties that use cars as one mode of
transportation. The World Health Organization predicted that in the year 2000, there were 1,260,000
deaths resulted from road traffic accidents or 23 per cent of all cases of deaths in the world. Itis
estimated that in the next 10 years, there will be at least 6 millions deaths and 60 millions injuries
in road traffic accidents in developing countries. it is also estimated that the econemic losses
incurred in developing will be 2-4 per cent of gross domestic product if the problem is not urgently
solved. In Thailand, road traffic accidents are the most common cause of injury and death and the
trend is likely to continuously increase. In 2003, more than 15,000 Thai people died and 1,200,000
injured from road traffic accidents. In average, every one hour there are 2 people die and 140
people injured. In economic term, these losses are accounted for zillions of Baht per year or 3-4
per cent of GDP. The Asian Development Bank (ADB) estimates that the number of death tolls
from road traffic accidents will increase according to the proportion of the increase of vehicles if
serious and continuous actions are not taken. This is especially true during New Year and
Songkarn Festivals, in which every hour there is an average of 3.6 deaths. This number is
doubled that of an ordinary day. About 80% of the accident cases result from drinking alcohol
prior to driving. In terms of age range, 15-25 years account for the most numbers and 70% of

accidents are from motorcycles.
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In 1997, there were 10.977 million of children aged 5-14 years, 11.57 million children and youth
aged 15-24, respectively. An average household had about 1.8 persons. The death toll was
6,000 people per year and the major cause was due to road traffic accidents or approximately
1,500-1,800 cases per year. These numbers can be disaggregated into gender, in which the
number of boys was seven times higher than girls. The reasons for road traffic accidents were
due to unsafe driving behaviours such as the absence of using helmets, safety belts and taking
narcotics when driving. The report of "The Situation of Children" in 2004-2005 indicates that
there were 3,766 deaths from motorcycle accidents or 32 per cent of 100,000 persens or 10.37
people per day.

The year 2007 finds the situation of Thai youth being pregnant at its peak and the
record is highest among Southeast Asian countries. Statistics show that children and youth aged
11-19 years drink alcohaol, 1.2 million children and youth have expenses related to games, mobile
phones and junk food about almost Baht 4,000 per month. Some children start drinking alcohol
before reaching the age of 15 years old. There are 1 million children and youth aged 11-19 years
who drink alcohol. Two hundred thousand girls and women aged 15-19 years drink alcohol. The
number death toll for youth is still due to accidents. It is estimated that 4,000 children per year or
12 children per day of youth have accidents. 40% of accidents are due to drinking alcohol and
more importantly, this results in unsafe sex. The statistics on road traffic accicents compiled by
Naretorn Centre of the Ministry of Public Health shows that there are 20,000 students who died in
road traffic accidents per year because they enjoyed driving fast late at night. This number
accounts for 25% of all groups of peopte who had road traffic accidents. This number includes
those who like to race their motorcycies on the roads or youth gangsters.

in conclusion, the number of death toll from road traffic accidents in Thailand is ten
times higher than that of the United States. One third of the accidents occur amongst children and
youth between 15-24 years old and alcohol and fast driving are causes of the accidents. This
group drives during odd hours and neglect the use of safety equipment. The most challenging
issue for the Thai society is the number of children and youth who rides motorcycles has substan-
tially increased. These people are victims ar target groups of the media, PR and advertisement
business disguised in various forms, in which some parents even support them. It is dangerous
for the That society that some youth drink alcohol before or during driving. This phenomenon is
destructive to the stability of human resources. According to the in-depth social research, motor-
cycles are vehicles that bring about injuries amongst children and youth and other forms of risk
behaviours amengst youth such as fast driving, gambling, sex, and robbery, conflicts with parents,
alcohot and drugs.

Prommin Gantiya

Office of Accident Reduction Network, 02-5883769, 02-5800518 (Fax) www.accident,or.th

E-mail: phwathai@yahoo.com under the support of Thai Health Promotion Foundation
www.thaiheatth.or.th
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Problems on alcohol advertisements:
Enjoy the taste, obsessed with the meaning
and inconsistency of the law

By Tham Chuesathapanasiri,

(Researcher on the Study Project and Surveillance on Media for the Societal Health)

Alcohols such as whisky or beer have "negative properties” that adversely affect the
drinkers and the society as a whole. In addition, whisky is an economic commodity in which its
production, distribution and consumption is controlled. At the same time, whisky and beer have
been closely connected with the Thai culture for a long time, in particular during many traditional
ceremonies or even during funerals, even though in practice its consumption is restricted in the

Buddhist five precepts.

Therefore, whisky is closely associated with what is right and what is wrong. On one
hand, it is against moral and religious teaching. On the other hand, it is considered correct in
legal perspectives as long as it is legally produced, taxed and consumed by people who have

attained the majority age.

Because of the above properties, it is forbidden by laws to advertise the properties of
whisky and beer. However, the state and the society allow other forms of advertisements that
convey different messages. In other words, there is a shift in advertising the product to being a

corporate one.
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The 3 types of advertisements according to communication arts are Brand Image, Prod-
uct Image and Corporate Image. Their similarities and differences are as follows:
1. Brand Image is marketing and advertisement of the "brand name”, which is similar
to the image off the product brand including the corporate image.
2. Product Image is marketing and advertisement of the "product name” to the buyers
and consumers.
3. Corporate Image is marketing and advertisement of the "corporate name" to the

buyers and consumers,

The advertisement of corporate image also refers advertisement to promote corporate
image to be more credible by telling the vision and overall picture of the corporate without intend-
ing to sell the products. On the other hand, the definition of the state regarding the advertisement
of corporate image means the products must be saleable without directly showing pictures of
drinking. Thus, at present many advertisements on alcohols target the persons who drink with the

concept that "you become who you are when you drink the particular type of alcohol.”

The Study Project and Surveillance on Media for the Societal Health summarizes that

the alcohol advertisements that appear on TV at present are inappropriate as follows:

1. The definition in advertisement for authorizing organizations to allow the pictures of
the products to be on air has created a conflicting gap between the law and the
communication arts.

2. The advertisement of corporate image contains wrong message about success in
gender and the society using sports persons, actors, actresses or students as
presenters of the brands or using persuasive messages that the profits of the sales
will indirectly go to charity,

3. The actual advertisement of corporate image is to advertise the products because it
lzads the viewers to feel positive towards the corporate resulting in consumption of

the products.
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The Study to Develop the watching System on
Marketing Strategy and Sale Promotion of
Alcohol Beverages Industry

Asso. Prof. Sirisopak Buraphadeja

(Faculty of Commerce & Accountancy Chulalongkomn University)

The research title is "The Study to Develop the watching System on Marketing Strateqy
and Sale Promotion of Alcohol Beverages Industry”. This research is documental research through
the use of secondary data analysis and state of the art reviewing. The purpose of this study is to
develop the watching system on marketing strategy and variety of sales promotion of alcohol

beverages industry. The findings were as follows:

Thai national alcohol control policy has been established and developed continually
over the last decade. Since Thais are among the world's heaviest drinkers. The Health Ministry
study in 2003 found that per capita, Thais consumed 41.6 litres of alcoho! in 2001, up 20.2 litre
a year in 1989, That placed Thailand only behind Portugal, Ireland, the Bahamas and the Czech

Republic. From this study , the study ranked fifth in the world for alcohol consumption,

Since the October 2003, Thai government has restricted broadcasters to carry adver-
tisements for alcoholic beverages between 10 p.m. and 5 a.m. Stores has been allowed to
prominently display alcohol, though retail selling has been restricted to between 11 a.m. and 2

p.m. and after 5 p.m. every day. Alcohcl sales have been banned on religicus and royal holidays
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and on election days. In November 2008, the Ministry of Public Health proposed a total 24-hour
ban on all forms of advertising for beer, wine or hard liqguor on TV, radio and print ads through a
regulation issued by Thailand's Food and Drug Administration. The new law would not cover
advertising of alcoholic drinks during live broadcasts, especially international sporting events.
Nevertheless, the proposed order, which was due to take effect on December 3, 20086, hit a major

snag when the Council of State invalidated it, arguing that the FDA did not have authority to do so.

However, the sub-committee of the national Legisiative Assembly for draft total ban on
alcohol advertisements in all forms of media arcund-the clock has disapproved this draft for the
30th of August this year, Instead, they allowed the alcohol advertisements for television and radio
could be broadcasted between 12 pm to 5 am. Annual advertising revenue stood at 100 billion
baht. about 2.6 billion baht came from the alcohol industry. According to Nielsen Media Re-
search, ad spending overall on alcocholic beverages totaled 2.6 billion baht in 2005, up from 2.2
billion the previous year, and accounted for 2.9% of all media spending. Alcohol producers are
major advertisers during late-night hours. In 2005, the six local television channels eamed a total
of 1.7 billion baht in revenue frem advertisements for alcoholic drinks, or 65% of the 2.6 billion
baht spent on advertising for alcoholic drinks.

Alcohol companies encourage target group to drink by using friendly content in their
advertisements, such as humor, or music, and by implying that having fun and being attractive
means drinking alcohol. Alcohal industry advertising and promotions have an impact on adoles-
cents' beliefs about alcohol, drinking practices, and drinking problems. Restrictions must be placed

on alcohol promotions so that the alcohol industry is unable to influence underage consumers.

More difficult to monitor than advertising, however, is the unmeasured billion baht a
year practice of alcohol promotion. Companies design promotions to expose target group to
positive messages about alcohol, by means of trendy logo apparel, discounts to appeal to price-
sensitive drinker, and sponsorship of activities such as concerts and sporting events. Soclal
advertising is more hazardous because it makes audiences have a positive feeling towards

drinking and the alcohol companies.

The Measure to restrict alcohol advertising to between 10 pm and & am, had failed to
produced any concrete results in terms of iowering consumption of alcohol. There is some
controversials that Alcohol consumption has steadily increased since the government banned TV

commercials for booze from S am to 10 pm in October 2003. Thais consumed 759 million litres of

84



spirits in 2003, rising to 781 million litres in 2005, according to the statistics of the World Health

Organization. Beer rose to 1.6 billion litres from 1.5 billion in the same period.

Not only a curb on the advertising of alcoholic drinks To cut the number of drinkers,
the government should focus more on other measures, such as a ban on the sale of alcohol to
people under 21, alcohol-free zones, impasition of higher liquor taxes and the dissemination of

information on the negative effects of alcohol consumption.
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The Spatial Distribution Patterns of Alcohol Selling
Spots in the Northern Region Communities.

By Kanittha Thaikla and other

{Research Institute for Health Sciences, Chiang Mai University),

The Spatial Distribution Patterns of Alcohol Selling Spots in the Northern Region Com-
munities has aimed to survey the number and the distribution pattems of alcohol selling shops
and spots in the Northern Region Communities. The surveying area to estimate the alcohols
relatives covered 6 provinces, Chiang Rai, Chiang Mai, Nan, Tak, Phitsanulok, and Nakomsawan.
The stratified two stage sampling was used to illustrate the 16 district area representations of
alcoho! selling points both inside and outside municipality area; Mae Sai District, Sriphom District,
Mae Sod District, Paknampo District, Nai Wieng Nan District, Nai Muang Phitsanulok District, Hua
Ngom District, Wiang Ka Long District, Mae Na Wang District, Yu Wa District, Chong Kap District,
Nong Krod District, Don Kha District, Chedi Chai District, Wong Tong District, and Baan Dong
District. Surveying by research staff by using 500 meters distance picture from the ground of the
Global Positioning System (GPS) were used as the study methods. The GPS has illustrated the
road map and recorded the alcohol shops or spots in details. The research staff has surveyed the
location, shop and spot status, nearby road and communities as weill as the other service place;
accommodation, educational place and many related factors. The descriptive and guantitative
analysis was used to analyze the nearest neighborhood. The findings of surveys revealed that’
inside municipality area found 816 or 61.9% of alcohol distribution shops or spots in the northern

communities whereas outside municipality area found alcohol distribution shops or spot as 39.0%.
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In Chiang Mai, 253 alcohol shops and spots were found whereas 203, 114, 101, 93 and 52
alcoho! spots or shops were found in Phitsanulok, Nakornsawan, Tak, Chiang Rai and Nan
Province respectively. 65.7% of alcohol shops and spots were the convenient or retail shops. The
number of the alcohol shops and spots inside and outside municipality were in same amount.
27.6% of alcohol shops and spots in the municipality were shown as the food and drink restau-
rants, and entertainment clubs, Beer was sole in every alcohol shops or spots in the northem
communities whereas 46.8% and 14.2% of these shops and spots sole color liquors or local
liguors. It was also observed that the 96.6% of selling shake liquor shops or sbots had the
permitted certificates to sell liquors. 93.0% of liquors shops did not comply with the seliing liquor
time as the commercial department of Thailand announcement. 13 of alcohal selling distributions
area were clustered except the Mae Na Wang district in Chiang Mai area was high clustered
distribution. In the area of Yu Wa district in Chiang Mai, the high dispersed distribution was found.
if we considered the alcohol shops and spots which focated 500 meters from the educational
* places in Chiang Mai and Phitsanulok, it found that 60.0% of Sriphoom area and inside Phitsanulok

province itself had the most liquor shops and spots focated near educational places respectively.
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Alcoholic Beverages Advertising and Youth:
The Association between Advertising Content

Perception, Brand Recognition and Underage
Drinking Initiation : 2550

By Dr. Sirach Lapyai

(Faculty of Communication Arts, Rangsit University)

This research repert Alcoholic Beverages Advertising and Youth: The Association be-
tween Advertising Content Perception, Brand Recognition and Underage Drinking Initiation is a
research project sponsored by Thai Health Promotion Foundation, Department of Mental Health,
Health Systems Research Institute and Center for Aicchol Studies, during the year 2007.

This study has three objectives. One is to study the contributable association between
alcohofic beverages advertising and content perception and interpretation among four youth groups;
1) elementary school students in grade 5-6 2} junior high school students in grade 7-9 3) high
schoo! students in grade 10-12 and 4) university students year 1-4. The second objective is to
study the correlative association between advertising content and brand recognition among the
four youth groups and, finally, to study cognitive effects, media experiences and youthful exposure
which may be contributive to early drinking initiation among youth and underage drinkers.

The study reveals that level of alcoholic beverages advertising admiration is significantly high in
every population group but with low level of media literacy which resulting in evidences that show
that, in every group, they possess low media awareness. Younger student groups (grade 5-6)

prefer advertisement which is easy to comprehend but high schocl and university students prefer
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mere creative advertising theme, |t was found that celebrity endorsement strategy is highly effec-
tive in every group which resulting in youthful audience paying the highest level of admiration to
a local beer brand which employs this strategy in one advertising campaign in the year 2006. The
final scene in television commercials is the key scene that can convey brand/product remem-
brance among every group. Although every student group deny of having direct influence from
advertisement but result shows that every group has high level of brand loyalty, especially to the
above mentioned beer, this also reveals that advertisement affects consumer's memory, brand

recall and brand admiration.
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The Strategic Management of Road Safety in
Thailand : A Case Study of Law Enforcement for
Drunk Driver Control

By Pol.Lt.Col. Dr. Songkhram Sa-ngiampak

(Divison Traffice Police)

This research paper has 3 objectives : 1) analyzing the effectiveness of the strategy for
road safety in Thailand especially on the enforcement for drunk driver implemented recently 2)
comparing the enforcement for drunk driver in Thailand and in foreign countries 3) elaborating
strategic management of road safety in Thailand in case of law enforcement for drunk driver.
Quantitative and qualitative methodologies are implemented in the paper. According to qualita-
tive approach, information is collected through interview with 21 key informants and group discus-
sion with 105 persons in 4 part of Thailand. Then the information is analyzed descriptively.
Sampling technigue is executed under quantitative method. Questionnaires are distributed to 561
policemen who deal with drunk drivers nationwide. Statistically , percentile and standard devia-

tion are computed. One way ANOVA are used to test the hypotheses given.

The research indicates that strategic management of road safety in Thailand for drunk driver
should be implemented with related measures and supports that is STOP DRUNK DRIVERS
Model , S = Setting "4M" (provide men , money , materials and management), T = Technology

{(investigate through technology) , O = Order to Cemmunity Service (measure for social/commu-
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nity services) , P = Pay System (for reward and payment) D = Development in Law (to
improve related regulations} , R = Realization (provide information to people/PR.), U = Unity of
Alcohol Check Point, N = New Alcchol Beverage Taxation , K = Knowledge (provide knowledge
about road safety to students), D = Drunk Drivers Service (send drunk drivers home), R = Road
Safety Organization , | = Insurance, V = Village Alcahol Check Point, E = Evaluation, R

= Research ,S = Special Alcohol Check Point

To improve the effectiveness of the strategy for road safety in Thailand , policemen and

officers in related organizations should consider and implement the proposals in this research

paper.
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Anti-Alcohol and Saving Village :
Comprehensive Health Campaign
The Case Study of Lerng Peuay Village,
Maung District, Khon Kaen

o o - - -

By Nirut Uttha
{ Center of Stop Alcohol Drinking )

Anti-alcohol and saving is an innovative idea for solving alcohol consumption at vil-
lage and community level. Itis comprehensive health campaign relevant to the village way of life
which most people like to drink alcohol. Alcchol consumption may affect to family.It may relate to
value of drinking alcohol of the community particularly low-income labors who drink a lot which
cause debts, physical health problems, and poverty. If the community stops drinking by launching
anti-alcohol campaign with saving promotion instead, it is the sustainable solution such as the
qualitative case study of Lerng Peuay Village where local health officer network launched the
participation program of anti-drinking with community leaders, village health volunteers and monks
continually. The program's impact is that 114 drinkers signed and promised themselves to
monks not to drink during Buddhist Lent in 2003. Later, there was a community forum in order to
exchange their campaign experiences. Finally, it came out as the community agenda to help
drinkers absolutely stop drinking. With the coltaboration of public sector, monks who are spiritual
leaders, and community leaders ; they organized activities to enhance anti-drinking, for example,

anti-drinking family camp, walking campaign in the village, giving reward to people who could
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ing of society by processing of Baandong villagers Tambon Nayang, Amphur Sopparb Lampang,
and this project got award in excellent project. The project purpose is the expending work lesson
of social organizing like Abstaining from alcohol drinking in funeral in whole area of Lampang that
provide knowledge to strengthen villager's healthy and solve the poverty problem through provin-
cial work process such as believing psychology by monks party, governance by village headman
in order to push this project to be provincial policy.

Furthermore, information collecting to analyze in real image that alcohol drinking in
funeral ceremony in Lampang is mutual problem and should be push to be provincial policy and
was supposed to complete work expending not to have alcohol drinking in funeral in all Lampang
area within 2009. For the goal in 2006, it was expected to encourage 13 Tambon in 13 Amphur
to be mode! Tambon.

The processing consequences within last 8-9 months showed the success in expand-
ing work lesson at Baan Nadong Tambon Nayang Amphur Sopparb Lampang that lead to occur
of model Amphur by abstaining from alcoho! drinking in Amphur Sopparb and of 12 leading
Tambon in 12 Amphur in Lampang.

The work objective of San Pha Yha Institute is the belief in the result of behavior that is
from brain ordering called thinking system. Therefore, the solution of alcohal drinking problem is
the thinking system changing of drinker by offering them the knowledge that leads to behavior

changing in finally.

100

h
3
‘}
y
i
4
|
,
i



4

The National Conference on
MNUCOIRIOLL, Thaitand Abstract

Thai Labour: New life New worth without Alcohol

By Mr. Bundit Panwiset

(Head of Women Worker Section, Friends of Women Foundation)

Thai people was named drunkard of the 5th of the world and the past 14 years (from
1989-2003) the statistic of increasing drunkard equal to 3. Especiaily in 2003 the number of 7.84
million of Thai men between 25-44 years old drink alcohol almost 3,691 miillion liters, almost this
amount as a labour group also to prefer white liquar up to 40 degrees as it was too cheap to
easily buy in bulk.

The latest statistic from the Thai Health Promotion Foundation and ABAC Poll to ex-
plore the quality of labour life in the 17 industries of 4 regions in amount of 2,656 cases study by
the ages between 18-59 years old was presented that the labour life style of absolutely of drunk
who was invoived the evil path to destroy their health. The almost 48% of behavior habitually
alcohol and 46.6% of them, tried to stop drinking or to extricate himself from the alcohol but it's
heavily to do that.

The gathering information by the Women Workers Section, Friends of Women Foun-
dation (FOW) under supporting from Stop Drink Network Organization in 3 industrial areas
(Samutprakan, Lumpoon, and Samutsakormn-Nakhonpathom) to explore from the 200 cases study
of the women and the men. The comparison between expenses and incomes for during 3 months
(from Mareh-May 2006) before the Buddhist Lent to show that the cause of squander money on

the alcohol in amount of 608,990 Baht, its make them to be in severe troubles such as unsecured

=
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in economy, expenses over balance, unsafe in health and workplace, infected HIV/AIDS from sex
affairs, accidence, etc. Then the seminar of the white factory without alcohol holding by Ministry of
Labour and FOW to show more complicate problems; 50% of labour disputes in Chonburi indus-
try and to make a cancellation working contact because of time late working for 3 days, lack of
work efficiency by the cause of drinking alcohol including to impact of the domestic violence,
crimes, etc.

From the various problems, the result of the implement a project which reduces drink-
ing by the Women Worker Section of FOW and labour groups, labour unions in Oom Noi Oom
Yai area, Thai Kriang Durable Community-Prapradaeng, Hua Thai's labour union-Nonthaburi,
and Friends for Friends Club-Lumpoocn industrial area more than 3 years can solved their prob-
lems to succeed in making them having a new life, a new worth without alcohol as the below:

1. Interms of Gender Awareness: Giving love and happiness to family including house-
work and cooking for renovated a relaticnship in family improve to spent their lifestyle.

2. Interms of Economy Security: Such as there are so much money left in each month
to save in the saving group or bank and to lift up their money status. So that they can afford
something when they needed, and appropriated money for doing something for their family.

3. Interms of the Prototype of family, community and society: They had accepted each
others acknowledge from their children, their wives or husbands and equally of community in the
values such as to pay attention to talk each other in their family and their children, the neighbors
appreciated and acknowledge as a good prototype for the next generation. The child was been
absorbed in the way of living and looked up to leader of their family.

4. 1In terms of the Prototype of the factory or workplace: Such as they was allowed to
attend in the various of activities to persuade new drinkers to less drinking or he could be a leader
to press how to be a resource person in the factory to whom gain credibility together to campaign
for health and safety.

5. In terms of Labour Unions and Employers: In generally, mostly the labour union
activities always involve the alcohols thus the campaign for less drinking less violence 1o stimu-
late the labour leaders create the activities without alcohol and some labour union to induce the
employer to hold the party without alcohol, including made a pledge of the labour in the dormitory
to stop drinking in the Buddhist Lent.

6. In terms of Health: The drinkers who stopped drinking feel bright, cheerful, con-
sciousness, prudent and thoughtful. All of them to be a change for the better being and trustfully

character make them having the ways of living to live a happy life including to decrease unsafe in

the workplace.
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7. In terms of Friendship in the labour industry community to create the network for
less drinking: Such as the networking group of labour industry community in 3 areas both men
and women.

8. In terms of Responsibility Awareness in Governmental agencies and employers:

For developing the policy of White factory without alcohol and drugs

Thus then, the labour situation and the behavior of drinking alcohol as a pile up prob-
lems for several years especially drinking alcohol was became the culture of labour lives, so its
doesn't like this problem but the impact of alcoho! always indeed clearly appears once, thus the
project of less drinking among the labour as a new drinker group proved that solving the labour's

problems makes them having a new life, a new worth without alcoho!.
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Supplementary Information for Proposing Innovative
Results on Campaign Against New Drinkers

By Drama Campaign for Stop Drinking Networks (DDD)

The Drama Campaign for Stop Drinking Networks (DDD) resulted from the assembly of
various development groups and organizations through the process of dramatization for creating
knowledge and campaigns on health (problems related to drinking amongst youth groups). Itis ‘
supported by the Thai Health Promotion Foundation and the Office for Stopping Drinking Net-

works.

Goal
To support groups or arganizations that use dramas as part of the campaign process in creating

knowledge on the impact of alcohol consumption amongst youth groups.

Vision
To provide a platform for supporting organizations that use dramas as part of the campaign

process in creating knowledge on the impact of alcohal consumption amengst youth groups.

Missions
1. To organize an exchange forum amongst members in the networks.

2. To strengthen the potentials of the members in the networks.
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- TEEN KNOW HOW
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Teen Know How is a group of college students and an alcohol watchdog group, who
look into corporate agenda of the alcohol industry and their strategies to market their alcohol
beverages. The group tries to raise awareness among their college peers so that they can form
similar alcohol-watch group. On their observation, the group found that the main strategy used by

alcohol industry to influence on youth is advertising media.

Stop harming youth by advertising alcoholic beverages

in Thailand, alcohgl advertisement is a major factor encouraging youths to consume
alcoholic beverages. In addition, it is found that a large portion of the media's influence on youth
comes in the form of movie and televisicn advertisement.

The control on alcoholic beverage advertisement on television, radio and billboards
results in a decrease in the financial budget of those areas, whereas the financial budget in-
creases in other different types of advertisement, such as mobile advertising media.

Therefore, the measure to control alcohol is necessary to prevent and protect Thai youth from the
harmful effects of alcohol. The proposed measures are as foliowed:

-A total on alcohol advertising to inform the public that alcoholic beverages are not
ordinary goods.

-A ban on in direct advertising by prohibiting the use of the same alcoholic beverage

logo on drinking water and other merchandise.
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Information background

At present, Thai teenagers face a great number of problems caused by alcohol con-
sumption, such as mental problems, disputes, suicide and unsafe sex. A number of these social
problems form alcohol consumption among youth have increased cbviously.
Teen Know how, financially supported by Thai Health Promotion Foundation (Thai Health), was
established in 2005 to support the program "Preventing New Drinkers". The operational plan of
the Teen Know How Project consists of an advertisement project and campaign events to pro-

mote the outcomes of the project.

Membership
More than 20 educational institutions in Bangkok and out skirt provinces have formailly
joined Teen Know How. There are, Kasetsart University, Rangsit University, Chulalongkorn Uni-

versity and Bangkok University to name a few.

Target groups

Major target: youth in high school, vocational school and university in Thaitand, espe-
cially in Bangkok and outskirt provinces.
Minor target: family, friends, people closely related to the major target. Thai target group can help

to prevent the major target from using alcoholic beverages.

Objectives

In order to change attitudes and behaviors of Thai youth, the group creates two objec-
tives as follows:

1. Preventing New Drinker.

2. Decreasing the alcohol consumption of exiting consumers which hopefully leads to

alcohol cessation.

Strategic ptan
1. To enlarge the group by expanding its network to various educational institutions.

2. To create public awareness of the negative consequences of alcohol consumption.

Operation method
Teen Know How works in cooperation with its network members, particularly through

student associations and club in each educational institution.
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NoNA Campaign Communication to Youth

A misconception about entertaining activities going together with alcohol drinking ex-
ists and continues increasing among university students. For example, in Freshmen Welcome
Tradition, they think alcohol would help to hold friendship between friends, junior and senior more
tightly and have more fun.

‘Friends' in NoNA Club wish to awaken their friends. As a result, the campaign by a
concept of "'Fun without Alcoho!' has occurred since 2003. The format of the campaign has
created by the members of NONA Club. They have done activities on a ground of 'Friends'
compassionate to their friends’ who are in the same age and experience.

Pouring Alcohol and Burning up cigarettes {'Tea Lao Pao Buri') is our first activity.
The activity is a symbol showing a denial to alcohol consumption and smoking. We aim to
coordinate many sections in university to take part in organizing the activity, from university rectors
to students of every faculty regardless their religion or clubs they belong to.

"Afternative Drinks’ is one of the best tools in our campaign. It originated after we
organized the campaign to invite our friends stop drinking. We questioned ourselves if our friends
try not to drink alcohol beverage as we invite, are there any other choices for them to drink
instead? As a result, we created 'Alternative drinks'- herbal-juice, delicious, heaithy and colorful
drinks. We organized an event called 'NoNA Festival-Party without Alcohol' in New Year Celebra-
tion on December in order to promote 'Altemative drinks' for our friends to apply in their own party.
We also had an ‘Alternative drinks’ contest welcoming students from several universities to pro-
duce healthy drinks with creativity. Finally, they can discover the core concept of ‘Fun with their

own drinks instead of Alcchol' after attending the contest.
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Additicnally, we also employ multimedia atong with our campaign such as VCD Anima-
tion about the danger of drinking and smoking, Music Video of the persuasive song for stop
drinking created by NoNA club's members, etc.

What you can see in 15 minutes at our booth...

1. Video Presentation of our campaign activity . 5 Min.

2. members of NONA share about their work in university and how they can 7 Min.

employ a method of 'by friends for friends' in the campaign

3. presentation of VCD Animation 3 Min.
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A Historical Study on International Tax System of
Alcohol Beverages

By Ass.Prof.Dr.Churai Tapvong,
Ass.Prof. Chussana Rungpatchim,
and Ass.Prof.Dr Sarisak Scontornchai (Sukhothai Thammathirat)

Alcohol beverage is not only an ordinary goods but also it is a toxic substance and
causes various harmful effects on health, accident, and socio-economic. Thus, it has to combine
many measures to control the alcochaol beverage consumption. Taxation is one of the efficient
measures in controlling alcohol consumption. Each country has its own history of policy formula-
tion and different tax measures according to its reasons, necessity and appropriateness to certain
situation.

The objectives of this research were to review the past and present alcoho! beverage
taxation policy of intemational countries. Data retrieval through internet was used in this research
among various countries including the United Kingdom, France, the United State of America.
New Zealand, Australia, Japan, South Korea, Malaysia and the Philippines. All data were ana-
lyzed and then synthesized.

The findings of this research were that alcohol tax of the United Kingdom levied
excise tax based on alcohol content (specific rate) by setting both standard rate as unitary rate
and discount rate which facilitate retail producers who produced small volume of alcoho! bever-
ages and for those with low alcohol content. France levied excise tax based on alcohol content
as well by setting both standard rate as unitary rate and discount rate which facilitate alcohol

beverages with low alcohol content and those imported from the ex-colony of France. More-

-
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over, France had also levied additional tax at service providers of alcohol beverage in order to
raise revenue for Health Insurance Fund. The U.S.A. levied both excise tax and sales tax. The
excise tax was levied based on alcohol content by setting both standard rate as unitary rate and
discount rate which facilitate retail producers who produced small volume of alcohol beverages.
New Zealand levied both excise tax and goods and services tax (GST). The excise tax was levied
mainly on alcohol content. Australia had taxation as combination rate. The excise tax was levied
based on alcohol content and customs duty was levied based on ad valorem rate. Japan levied
alcohol tax on alcohol content per kiloliter, which alcohol beverages were classified into 10 types
and 11 items according to the variety of materials and production process. South Korea levied
alcohal beverages based on liter of alcohol content which was rather high tax rate for imported
ones compared with traditional and local alcohol beverages. Both Japan and South Korea had
similar taxation of alcohot beverages. Additionally, both countries had a tax measure for protect-
ing producers of traditional alcohol beverages. Malaysia levied alcohol beverages by combina-
tion rate of 15 % of value of invoice as unitary rate. The Philippines levied the excise tax of
alcchol beverages based on ad valorem rate as net retail price.

From data analysis of the mentioned countries, Europe and the U.S.A. levied the
excise tax mainly based on alcohol content with the concept that the higher alcohol content in
alcohol beverages, the higher tax rates have to be paid for their more harmful effect to health.
However, Europe and the U.S.A. were actually status as both importing and exporting countries.
They all were the leading countries of alcohot drinker as well. From the latest data of World
Health Organization, the average amounts of alcohol beverages consumed by the American in
2004, the French and the British in 2003 were 8.44, 11.43 and 11.75 liters per capital, respec-
tively. They were on the top ranking of alcoho! drinking in the world. Additionally, among these
3 countries numbers of alcohol drinkers were much more times than those of non-alcohol ones.
Most of all, Europe and the U.S_A. also had their own history of alcohol production and drinking
for a long time. Pattern of alcohol drinking of the European and the American was a culture
succeeding from the past to the present. Therefore, the taxation measure based on alcohol con-
tent was to make taxation appropriate to society, culture and economy of the countries where
had main producer, exporter and drinker of alcohol beverages in the world. These countries had
aimed to reduce amount of alcohol consumed but not the drinkers. It could be summarized that
Europe and the U.S.A. as well as New Zealand and Japan levied alcohol beverages in a unitary
system based on alcohol content or specific rate. Australia and Malaysia had alcohol taxation as
combination rate, in the other words, alcchol beverages were levied based on both alcohol

content and ad valorem with the concept that alcohol beverages were not ordinary goods but
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harmful and luxurious goods. Particularly, Australia levied alcohol beverages based on ad valo-
rem in order to protect local wine business. In the Philippines alcohol beverages were levied
based on ad valorem as net retail price for prevention of notification of underestimated factory
prices.

From reviewing of international tax system of alcohol beverages, it is revealed that
each country has its own system which appropriate to internal context in order to gain the highest
benefit from the tax in terms of state revenue, health concern and protection of internal business.

Policy recommendation for Thailand, Thailand is not the country which has drinking
pattern of alcohol beverages is as culture as in Europe and the U.S.A. Thus, designing of tax
system of Thai alcohol beverages has to be considered internal context such as prevalence of
drinker, state revenue, protection of internal business, health protection, and reduce new drinker.
If the mentioned designing of tax system is based on various context, it would really lead to the

highest benefit from tax system of alcohol beverages.

Keywaords : Alcohol beverages, Excise tax, Value added tax, Customs duty
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Taxation measure for alcohol consumption control

and new drinker prevention

By Dr. Bandit Sornpaisarn
{Center for Alcohol Studies)

Taxation is the important measure of alcohot consumption control via price mechanism

Taxation helps increasing price that causes alcohol consumption decline, especially
among adolescence and the poor, which affects consumption conseguences such as accidents
finally.

There are several alcohol taxations including general and specific methods. The gen-
eral alcohol taxations are custom duty, value-added tax. The sepecific alcohol taxation is the
exise tax. In Thailand it has two more tax on alcohol product that are tax for community which is
10% of exise tax and tax for health which is 2% of exise tax. Thus the exise tax is the important
measure to control alcohol consumption directly because it can be manipulated up and down for
alcohol consumption control purpose directly and it affects community and health tax further. The
value-added tax is not used for control alcohol consumption directly because it affects other
goods also.

There are 3 main kinds of alcoho! exise tax methods that are (1) Specific rate, this
method is heaith protection measure because the higher alcohol content product will be taxed
more, causing less consumption meaning better health, (2} Ad Valorem rate, this method is ex-
travagance protection measure because the higher alcoho! product price will be taxed more,

causing less consumption meaning less money used, and {3) Combinaiton rate, this method
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combinds both Specific and Ad Valorem rates, which can be calculated both methods but col-
lected only one method that generated more revanue, as Thailand present method, or coliected

both methods together.

Specific rate method is health protection, better than the Ad Valorem rate method, but does
not prevent new drinker consumption

In comparison between Specific rate method and Ad Valorem rate method, the Specific
is better in health protection perspective bacause the Specific rate method wili cause more tax on
alcohol content directly, affecting decreasing alcohol consumption,‘while the Ad Valorem rate
does not. . .

Thé adolescent new drinkers usually started drinking with alcoholic beverages that
were looked good, stylish, tasty or low alcohol concentration, such as males prefer beer and
female prefer atcohol mixed with fruit juices. These kinds of alcoholic beverages usually have low
alcohol content which their production processes have packaging and trasportation and labor
costs as high as high alcohol content products. In addition, these kinds of products attracted
teenagers have more costs on advertisement. Therefore the unit cost per litre of pure alcohol in
the bottle of low alcoho! concentration is higher than in the bottle of high concentration. The Ad
Valorem rate method cause more tax than Specific rate method in the case of low alcohol content
beverages, causing higher prices meaning less adolescent consumption and new drinker preven-
tion. Thus even the Specific rate method seems to be better in overall alcohol consumption
control but it cannot prevent new drinkers because it cuases low alcchol content beverages less
tax, less retail prices.

It seems that the Specific rate method is better on protecting health via overall alcohol
consumption reduction by increasing tax on alcoho! content directly while the Ad Valorem rate
method is better on preventing new drinkers via making teenager prefered beverages more tax
more price. Therefore it has a challenge question that is there any tax method being able to

decrease overall consumption and prevent new drinkers simultaneously?

The Combination methods, Two-Chosen-One method and Combinded method, are the
methods can decrease overall alcohol consumption and prevent new drinkers.

The "Two-Chosen-One method”, the alcohol taxation in Thailand at present time,

The systems of calculating excise tax based on "Two-Chosen-One™ and "The-Combination-
of-the-Two” are the best methods of reducing general consumption as wel! as preventing

new drinkers.
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The system of calculating excise tax based on "Two-Chosen-One" (as abbreviated) is
the system of excise tax system in Thailand at the moment under the Alcohol Act B.E. 2493, This
method is based on calculating taxes based mixing the two methods including the volume of
alcohol content and according to value of selling price but the collection is on the only method that
yields higher revenues to the state. In this Two-Chosen-One system, all alcohol beverages must
be subject to the basic tax system according to the specific rate first but the expensive products
{such as alcohol beverages with low concentration of alcohol but high price because of high costs
of production or those imported from overseas with high cost of transportation) when calculated
based on the ad valorem rate the value is higher than the tax based on the specific rate, the
differences must be paid. Therefore, the Two-Chosen-Cne system is able to protect consumers'
health in general as well as prevent new drinkers. In terms of protecting consumers' health, all
alcohol products must be subject to be taxed according to the specific rate, which is comparable
to the advantages to the system of calculating excise tax based on the specific rate. The preven-
tion of new drinkers is through the system of calculating tax based on the ad valorem rate.
{Remark: This Two-Chosen-One system can be compared with the system of calculating tax
based on the specific rate that is used by many countries on the grounds that consumers' health
must be protected. Thus this Two-Chosen-One system may be called under a different name as
the "Specific Plus" system because the lowest basic tax is equal to the system of calculation
based on the specific rate added with the additional taxes from the calculation based on the ad
valorem rate or the "plus" factor. This is one of the systems that protects the consumers' health as
well as prevents new drinkers. No doubt, this system is much better than the specific rate only
method.)

The "Combination-of-the-Two system” is based on the calculation and collection on
taxes of the two systems that are both on the specific rate and the ad valorem rate. (Remark: the
specific rate is based on one calculation and one collection (1st coliection), the ad valorem rate is
based on another method of one calculation and one collection (2nd collection). But the method
of Two-Chosen-Cne is equal to two calculations but one collection. The Combination-of-the-Two
method is equal to two calculations and two collections.) Therefore, the latter system allows every
alcohol beverages to be subject to be taxed according to the specific rate, which protects the
consumers’ health in general and the ad valorem rate, which prevents new drinkers. The advan-
tage of this system is that it is not as complicated because the method of calculation is straight-

forward and easily understandable compared to Two-Chosen-One method.
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Recommendations for improving the excise tax system in Thailand

The excise tax system of Thailand must not be changed to the specific rate because it
will fower the tax of alcohol beverages with low concentration favoured by teenagers (such as
beer, alcohol beverages with mixed fruit juices) and imported alcohol (teenagers enjoy but cannot
afford to buy because of the prices) making them affordable. This will encourage more new
drinkers.

- The excise tax system of Two-Chosen-Cne method in Thailand can be further
developed into the Combination-of-the-Two method. The advantages are that it is
not complicated, protective of consumers' health and preventive of new consumers.
At the same time, it is straight-forward and easily understandable. However, the

rate of each method must be appropriately calculated.
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“The Thai Bill on the Alcoholic Beverage Control
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By Futrakul, Samarn, MD & MPHM,

Certificate of Thai Beard in Family Medicine and Preventive Medicine (Epidemiology),
Chief of cigarette and alcohol consumption control group,

Bureau of Non- communicable Disease, Department of Disease Control,

Ministry of Public Health, Nonthaburi, 11000 Thailand, Phone number : +662 - 5903097

As presently laws relating to alcoholic beverage have been in various Acts and there
have been many responsible departments, i.e., the Liquor Act B.E. 2493, the Land Traffic Act B.E.
2522, the Land Transportation Act B.E. 2535, the Child Protection Act 2546, and the Establish-
ments for Service the comsumption of alcoholic beverage and treat a person who is directly
affected by the consumption of Icoholic beverage. Additionaly, the consumption of alcoholice
berverage impairs the health and causes socia! dilemmas in many aspects. Hence, in order to
protect people' s health and lessen the social dilemmas originated from the consumption of
alcoholic berverage, there shall be a law prescribing measures for reduction the consumption of
alccholic beverage and treatment for a person who is affected by the consumption of alcoholic

beverage. Thus this Act must be enacted.

The contents of the Bill on the Alcoholic Beverage Contro! B.E. .... Are composedcf the

following details.
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General Provisions

Part 1 The Board of National Policy for Alcoholic Beverage

Part 2 The Alcoholic Beverage Control Board

Part 3 The Office of the Alcoholic Beverage Control Beard

Part 4 The Alccholic Beverage Control

Part 5 The Treatment and Rehabilitation for Alcoholiv Beverage Addicts
Part 6 The Officials

Part 7 The Penalties

Keyword : The Bill, Alcoholic Beverage Control, Thailand.
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The Control of Alcohol Beverages of Thailand: The
Present and Future Situation

(People's efforts on 13th October 2007)

By Mr. Songkarn Parkchokdee
(Cffice of Stopping Alcohol Networks)

{Draft) The Alcohol Beverages Control Act has passed the Special Committee on
12th October 2007 together with news from many sources that there are attempts from the bever-
ages business sector to delay the process before the Act can pass the present National Legisla-
tive Assembly (NLA). If the process cannot be further delayed, the beverages business sector will
send representatives to explain in the Assembly in order to stir conflicts or to use excuses for re-
consideration or further review of the case. This may result in delay in considering the case in
Agendas 2 or 3 in the Assembly. Finally, if this Act passes the Assembly, there will be amend-

ments resulting in less stringent control measures and is therefore ineffective.

At present, the networks of people are trying to expand their participation to cover other
groups by mohilizing their support to the present NLA who is supportive of the Act. This will be
done by supplying more information so that NLA can effectively tighten the control measures,
especially those relating to the banning of advertisements or at least to maintain the control

measures that have already been approved by the Special Committee.



The task will fall on people's shoulders to mobilize their efforts to push for policy changes
when the new government is in place if this Act does not pass the Asseﬁbly. If this Act passes
NLA, the next task is to push for more representatives to participate in every level of the
committee for controlling alcohol beverages as much as possible. Their role will be to keep
an eye on illegal acts in each area so that people can litigate the cases as well as to sensitize the

public to effectively control the situation.

The process of mobilization is done through legistation integrated with campaigns to
stop drinking during festive seasons or traditional events or to create alcohol-free zone, all of
which are parts of the measures of this Act. The important target groups that the networks must
pay attention to and must work with strategically are the youth. The issue of alcohol may be tied
with HWW/AIDS infection, which is increasingly becoming a major issue amongst youth. |n addi-
tion, a hotline providing counseling on alcoho! must be further improved so as to provide a
channel for people who face alcohol-related problems. This may be integrated with the Stop-

Smoking Call Centre at the national level.

The people's efforts need to be closely coordinated with providing knowledge and

with the government's policy.
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Alcohol-Related Problem Controls in Thailand:
Current Situation and Future Steps

Academic Role in the Strategy: "Triangle that moves
the Mountain"

Dr. Bandit Sornpaisarn

{Centre for Alcohol Studies)

The alcohol-related problem controls have been implemented since Alcohol Act B.E.
2493 was enacted by the Ministry of Finance, controlling production, importation transportation
and selling of alcoholic beverages. The alcohol-related problem controls activities suddenly in-
creased after the establishment of the Thai Health Promotion Foundation (THPF) in 2001 with
funding from the excise tax on alcohol and tobacco. THPF employs the strategy called "Triangle
that moves the mountain,” which consists of 3 forces - Knowledge force, State force (Politics and
Bureaucracy), and Civic force - and its mission. THPF supported the govemment in designing 8
alcoho! control policies in 4 years, or 2 policies a yéar, 16-fold increase from B.E. 2493 - 2543,
before the establishment of THPF, during which the government has created 6 policies, or a
policy in every 8 years.

The current alcohol-related problem controls procedures are based on the World Health
Organization's framework which covers taxation, limiting accessibility, media and sales promotion

controls, drunk driving controls, education and campaign as well as rehabilitation.
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The most prominent action in 2007 is the push for the Act, which has 3 important
features, namely, the establishment of a national committee, limitation of accessibility (through the
mechanism of alcohol-free zone, control of drinking and selling alcohol to minors) and the control
on advertisement and promotion. This Act was passed in principle in the first draft by the National
L egislative Council on March 28th, 2007 with 98 for-votes, 34 against-votes, and 5 no-votes.
However, 105 members were absent, A sub-committee was set up fo study it details. The sub-
committee was scheduled to meet every Friday uniil Friday October 12th, 2007. As of QOctober
26th, 2007, the process for bringing the second and third drafts of the Alcahol Beverage Control
Bill into the National Legislative Council for further consideration is still on-going.

The next measures for 2008-2009 are to restrict the selling places for alcohol bever-
ages by means of permits issuance {one of the measures to limit accessibility), to modify taxation
system by introducing a mixed system (based on alcohol content or seliing price) and increasing

tax rates according to the annual inflation rate.

Research studies to be conducted in 2008-2009 focus on the foliowing topics:

- Monitoring and evaluating the effectiveness of various policies and measures in
cluding the Alcohol Contral Act.

- Developing information system that monitors alcohol beverage consumption and its
impacts, as well as the risk groups.

- Developing information system that evaluates market mechanism and its impacts
on consumers in the alcohol industry.

- Measures that alleviate dangers from alcohol consumption including:
1. Legal measures to lower the level of alcoho! in blocd for drivers to zero (drink

don't drive}

2. Arrest those who drink
3. Reduce domestic violence resulting from drinking
4. Reduce violence amongst the youth who drink.

- Study to increase effectiveness in law enforcement

- Study to exploit the social power to fight against alcohol abuses.

- Design campaigns and develop knowledge to educate the people and youth on

alcohol abuses.

- Develop rehabilitation program for alcoholics.
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I would like to invite academics and those who are interested in solving and preventing
problems from afcohol consumption to join us in taking on these challenges for the safe and

peaceful society.
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Roads to Alcohol Consumption in Isaan Adolescents:
A Case Study in Sub-urban Area

Kamontip Khungtumneam*

Khanitta Nuntaboot**, Nit Tassaniyom**, Sompon Tassaniyom***

Background: Health and sccial problems resulting from alcohol consumption are widely
recognized. In Thailand, the number of adolescents who drink alcoho! is increasing, especially in
Isaan community.

Objective: To study the initiation of alcoho! consumption of adolescents in Isaan community.

Material & Method: A qualitative study. Key informants are adolescents in sub-urban
community, Khon Kean province. Data were collected through participatory observations, in-depth
interviews and field notes. Triangulation of data was done to ensure the credibility and rigor of the
study. Data were analyzed using content and thematic analysis.

Results: Adolescents start to drink alcohol by: 1) encouragement from friends and
family. Adolescents start to experience various cognitive and physical changes, it is frequently
noted that they start giving greater importance to their friends. 2) Isaan religious ceremonies are
connected to alcohol consumption. It was found that alcohol was always consumed before attend-
ing the ceremony for cheering up their spirits.3) Special occasions like birthday, graduation cer-
emony, and finishing examinations. Adolescents might have a sense of 'grown up' therefore
aicohol should be used for cerebration instead of soft drinks. 4) Living in apartments, neighboring
houses, and grocery stores outside villages. These places are most suitable for drinking and

hiding from parents. 5) Gang leader encourages alcohol consumptions to their members. Adolescents
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who want to join the gang must obey the leader so they were forced to drink. And 6) Beer and rice
whisky were among the first beverages since they are cheaper and easier to purchase than other
kinds.

Conclusions: There are many ways for adolescents to start consuming alcohol. Primary health
care professionals' family and community need to understand social and cultural context sur-
rounded alcoho! consumption among adolescents. They have to work together, they have to

realize that it is their responsibility to prevent and solve the problem.

Key words: Alcohol Consumption of Adolescents, Isaan Community, Qualitative Research

" PhD Candidate Faculty of Nursing Khon Kaen University
“ Associate Professor Dr. Faculty of Nursing Khon Kaen University

™ Associate Professor Dr. Faculty of Medicine Khon Kaen University
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Assessing the Impact of Alcohol Policies in Thailand
A Case Study on Policies Limit Alcohol Assessibility

Chanida Lertpitakpong B.Sc., M.Sc.

Jomkwan Yothasamut1 B.Sc., M.Sc.

Khannika Thitiboonsuwan1, B.Sc (Pharm}

Montarat Thavomcharoensap1,2 B.Sc (Fharm), Ph.D.
Usa Chaikledkaew1,2 B.Sc (Pharm), M.A. Ph.D.

Yot Teerawattananon1 M.D., Ph.D.

Introduction: Alcohol is not common goods. Many studies have found considerable
impacts of alcohol on social problems and national expenditures. As the results, several countries
including Thailand have implemented the policies aim to reducing accessibility of alcohol. In
Thailand, selling alcohel in school, temple, and gas station is prohibited. In addition, selling
alcohol to people aged below 18 years old is not allowed. Selling alcohol outside 11.00 - 14,00
and 17.00-24.00 is also prohibited. Up to present; no study has ever conducted to evaluate how

these policies have been implemented.

Objective: This study aims to evaluate the enforcement of policy on reducing accessi-
bility of alcohol in Thailand.

Methods: A cross-sectional household survey was carried cut throughout the country.

Thai populations, regardless of their drinking status from 4,330 households, whose age between
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15 - 60 years and who were on paid employment, were interviewed in this study.

Result: It was found that about 71% of the sample, who reported that they have con-
sumed alcoho! during the past 12 months indicated that the latest place they purchased alcohol
was the grocery store, followed by convenient store (8%), about 0.4% indicated that the latest -
place they purchased alcohol was convenient store located in the gas station. When looking at
time of purchasing, it was found that most of the sampie purchased alcohol during 18.00-18.59
{35%). However, about 10.4% of the sample indicated that they purchased alcohol during the
prohibited time. For the age of purchasers, it was found that about 0.9% of those who purchased
alcohol were between 15-17 years old. According to the result, Government and related organiza-

tion should put more effort to ensure the consistent enforcement.

Keywords: Alcohol, law enforcement, accessibility

]
Health Intervention and Technology Assessment Program (HITAP), Ministry of Public Health
g Department of Pharmacy, Faculty of Pharmacy, Mahido! University
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Situation of Alcoholic Beverage Importation and
Impact of Free Trade Agreement

Chardsumon Prutipinyo Ph.D.
{Demography}

This research was to study situation of alcoholic beverage importation and impact of
free trade agreement during 1998-2006. The method used by analysis and comparing the rate,
value, proportion and expansion of imported alcohol statistic which came from customs depart-
ment of the Ministry of Finance, Thailand and marketing strategy information from alcohol compa-
nies. The result found that the imported alcohol from the United Kingdom, Philippines, France,
Australia, China and Japan. During 1998-2006 the value of imported alcohol increased. After
establishing free trade agreement (FTA) in 2003, the rate increased enormously increased in
Philippines, China, Australia and Singapore. The proportion of imported alcohol from abroad to
total imported alcohol valug in free trade agreement area, especially Philippines is the highest.
Elimination of tariff was being taken as advantage. After AFTA cooperation, imported alcohol
effecting the domestic alcohol resulting from custom and tariff procedure. The revenue from the
custom duty returned sharply. The alcohol is not an ordinary good but very harmful product. In
2008, the imported alcohoi rate from FTA region was 21.78 % in 8 countries. Result of the
imported alcohol made the domestic alcohol price drop. The imported alcoho! has a cheaper
price by AFTA right and good brand image increase the consumption. In conclusion, Free trade

agreement on alcoholic beverage has negative impact on the country of Thailand.

Key words: Free trade agreement, imported alcohol, tariff
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Montarat Thavorncharoensap1,2 B.Sc (Pharm), Ph.D.
Usa Chaikledkaew1.2 B.Sc (Pharm), M.A. Ph.D.

Yot Teerawattananont M.D., Ph.D.

Many studies have found a considerable impact of alcohol on health and non-health
expenditures. Specifically, empirical evidence has consistently indicated that a major component
of the social costs of alcoho! is closely associated with the loss of productivity. To estimate the
cost of productivity loss associated with alcohol, data on productivity loss associated with alcohol
are needed.

This study aims to compare productivity loss due to general health problem across
alcohol drinking status in term of absenteeism and presenteeism. A cross-sectional household
survey was carried out throughout the country. Thai populations, regardless of their drinking
status from 4,330 households, whose age between 15 - 60 years and wha were on paid employ-
ment, were interviewed in this study. Questions consisted of 3 main parts {i.e. general information,
work impairment, and alcohol consumption). Questions concerning work impairment were adapted
from the Work Productivity and Activity Impairment - General Health Questionnaire.

This study indicates that alcohol consumption was signhificantly associated with produc-
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tivity loss both absenteeism and presenteeism. The magnitude of productivity loss relied on the
level of alcohal consumption. It was estimated that the reduction of overall productivity due to
health problem were 13.9% (95%Cl 11.2,16.5) among hazardous drinkers, 13.2% (95% C1 11.3,15.1)
among former drinkers, and 9.2% (95%C! 8.5,10.0) among reasonable drinkers in comparison
{0 7.6% (95%CI 6.7,8.5) among abstainers. These differences were statistically significant.
Based on the pattern of alcohol consumption among Thai population, it was estimated
the loss of 133,277,683 working days or the loss of productivity cost of approximately 30,000
million Baths in the year 2007, This result supports the policy and intervention aims to reduce

alcohol consumption.

Keywords: Alcohol, productivity loss, absentegism, presenteeism

! Health Intervention and Technology Assessment Program (HITAP), Ministry of Public Health
2 Department of Pharmacy, Faculty of Pharmacy, Mahidol University
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Alcoho! drinking is closely refated to a wide range of physical, mental and social harms.
Most health professionals agree that alcohol affects practically every organ in the human body.
Overall, there is a causal relationship between alcohol consumption and moere than 60 diseases
and injuries. Consequently, aicohol drinking has substantial impact on health care expenditure.
Estimation of healthcare costs related to alcohol drinking would provide an important insight into
future policy appraisal and evaluation. However, healthcare cost related to alcohol drinking in
Thai population has not been carefully researched. The objective of this study is to determine
alcohol-attributable fractions {AAFs) for each disease and injury category and to calculate health
care costs due to the diseases caused by alcoho! drinking based on societal perspective.
The Alcohol-attributable fractions (AAFs), which are generally defined as the proportion of a
~ disease in a population that is attributable to alcohol drinking, were calculated from 1) prevalence
of aleohol drinking, 2} age -and sex-specific relative nisk for each disease. Pooled relative risks

derived from meta-analyses were preferable for this calculation. The number of patients in each
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disease category that is attributable to alcohol drinking was, then, calculated as the product of the
AAFs and the total number of patients with specific disease, classified by sex- and- age group.
Health care cost of alcohol drinking were, further, be estimated by multiplying the number of
patients in each disease category that is attributable from alcohol drinking with cost per relative
weight (RW} by the National Health Security Organization.

Health care costs attribute to alcohol incurred in outpatient department (3,276,478,752 baht),
inpatient department (1,203,198,433 baht) and injuries (973,506,794 baht). Therefore, total
health care cost aftribute to alcohol in this research was 5,453,183,979 Baht. Sixty percent of
total health care cost attribute to alcoho! were healthcare cost in outpatient department. The result
of this study indicated that aicohol drinking was significantly associated with a large number of

health care cost in Thailand.

Keyword : alcohol, health, cost

! Department of Pharmacy, Faculty of Pharmacy, Mahidol University

? Health Intervention and Technology Assessment Program (HITAP), Ministry of Public Health
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Socio-Cultural Context and Alcoholic Beverage
Drinking Behavior of Reproductive-Age Women

Major Kunnatee Poomsaguan, RN, Ph.D.

This qualitative research aimed at studying lifestyles of women living in the socio-
cultural context of a suburban area in Bangkok, which influenced their ideas, beliefs and behavior
concerning alcahol drinking. Data collection had been carried out from July 2005 to April 2006 in
two steps. The first step of data screening aimed to select reproductive-age women who con-
sumed alcoholic beverages. The second step involved in-depth interviewed and participatory and
non-participatory observation. The research findings suggested that all of the women realized that
alcohal drinking might lead to health problems, accidents, smoking, gambling and finally debt. it
was found that the social context in which they existed had a direct effect on their alcohol drinking
behavior. The actual causes of alcoho! drinking among them were conflicts with 'their husband’ or
'mother-in-law’ and they opted for alcohol to relieve suffering due to failure in their marital life.
With regard to the cultural context, which was a consumerist culture, it indirectly influenced their
alcohol drinking behavior. Therefore, solving the problem of alcohel drinking among reproduc-

tive-age women required cooperation of other family members, especially husbands.

Key words : Socio-Cultural Context, Alcohol Drinking Behavior, Reproductive-Age Women
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Development of Alcohol Treatment Program In

Primary Care Unit Khon Kaen Province

Sopida Daosodsai*, Sompong Sena™
Khon Kaen Drug Dependence Treatment Center

Banwa Primary Care Unit, Muang District, Khon Kaen™*

This study was an action research and aimed to provide alcohol freatment program
and networking in the community. It was studied during March - October 2007 in 2 areas of
primary care unit (PCU) of Tombon Banwa, Muang District, Khon Kaen Province and Srimongkol
Community, Chumpae District, Konkaen Province. There have 3 phases of implementation which
were 1) Preparation by training health staffs and community leaders with Khon Kaen Drug De-
pendence Treatment Center Model, studying community situation and problems, and meeting
with the communities for surveillance and finding the drug abused, 2) Intervention by using the
Audit Screening Test for the drug abused, motivating and counseling the alcohol dependents and
providing physical check up with home visit and family health education, and 3) Following - up by
using home visit after treatment, Setting up self - help groups, and Giving psychological care by
the health volunteers, the community key informants, and the relatives.

In preparation phase, 4 health staffs and 26 community leaders were trained. 26 net-
working for anti- alcoho! drinking campaign and searching alcohol addicts were established cov-
ering 4,925 households in Tombon Banwa and Srimongkol community. 31 alcohol addicts (20
males and 11 females) were found by using audit screening test. The average age of alcohol

addicts were 45 years old and the average year of drinking were 15 years. Alcohol was con-
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sumed for 15 ml to 1,500 ml per day per person. White alcohol was the popular one for drinking.
There were 29 alcoho! addicts who participated in alcohol treatment program at PCU of Tombon
Banwa and Srimongkol community at least 4 times for each alcohol addict. Two patients were
refered and treated in Khon Kaen drug dependence treatment center. Program monitoring was
used to evaluate 2 months after the treatment program, the result showed that 9 patients stopped
drinking and 22 patients reduced drinking.

The data indicated that alcohol treatment program was quite successful for stopping
and reducing alcohol drinking in both 2 PCU of Tambon Banwa and Srimongkol community. It
was applicable to use the 3 phases of implementaion in the alcohol treatment program and

networking for anti - alcohal drinking. Further studies were also suggested to implement the

program to other community.

Key word : Alcoho! Abuse, Alcohol Dependence, Primary care Unit, Treatment program
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Social Support and Absfinence of Alcohol Dependents

Mr. Pitak Suriyajai ,

The purpose of this study were to study the characteristics of social support in terms of
emaotional suppon, career-belonging-financial support, information support and social procedure
as well as alcohol availability in the community by family members, relatives, closed friends,
colleagues, superiors, neighbors, community members and organization invelved which located
in the community and to find the correlation between social support and alcohol abstinent period.
The sample of this study consisted 82 alcoholics who used to receive treatment from treatment
centers and have readmitted to Chiang Mai Drug Dependence Treatment Center between Febru-
ary to July 2007. The quantitative data was collected by using interview and was analyzed by
descriptive analysis and the correlation was investigated by Ordinal Regression Model. Besides
some quantitative data was collected from 6 patients who received treatment from Chiang Mai
Drug Dependence Treatment Center and stayed sober and 21 participants namely family mem-
bers, closed friends, neighbors, one who quit drinking and organization involved in the community
and was analyzed by content analysis.

The result revealed that the samples received emotional support mostly in terms of
congratutation, encouragement and concern by taking care of, assurance, trust and the statement
concerning to their health condition. In terms of career-belonging-financial suppon, it had a lower

ratio than emotional support and was from their family members. The samples who were
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employed received career support from their colleagues and supervisors. As for information sup-
port, the samples received information about disadvantages and effects of drinking alcoho! and
sources of treatment from mass media and health personnel. The samples had good relationship
with their closed friends and conversed about general topic but not seriously into abstinence. With
their friends who kept drinking, it found that there was persuasion to drink by reasoned "test one's
feeling” while neighbors did not give any suggestion by reasoned "stop drinking depends on
one's mind". In community, there was campaign to reduce and stop drinking which the sample did
not participate in. Instead they participated in the local tradition fair and drank. Alsc in the commu-
nity, there were manufactured sources, distributed sources and credit buying system. There was
no data found that any organization or any community that had promoting policy for reduce and
stop drinking concretely. The result of the analysis using ordinal regression was shown that
emotion support influenced abstinent period significantly. (p - value < .05). The correction of
prognosis was  37.8 %.

The result of this research can be applied as the basic data for health personnel in
developing alcohol treatment model. It can also encourage health personnel to be aware of the
social support for alcoholics who came to receive treatment. Moreover, it can also encourage
family members and community to be aware of providing social support and changing attitude to

alcoholics in order that they can maintain abstinence and become sober eventually.

Key words : Social Support, Abstinence, Alcohol dependents
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Alcohol Consumption Behavior among People in
Chiang Mai

Sirirat  Sukuntha,
Jeeraporn Srivatananukulkit,
Suphat Tovichakchaikul,
Wisuttorn ChitAree

The objective of the study aims to study alcohol consumption behavior among people
in Chiang Mai. Data was collected by using questionnaires completed by 300 respondents
Samples using Cluster Sampling among population in four districts and two sub-districts. The
study revealed that alcohol cansumption people were mostly male aged range between less than
18 to more than 60 years old. They were employees and had income lower than 5,000 baht per
maonth. For alcohol consumption behavior, it was found that 46.7% of the respondents started
drinking alcohol while they were less than 18 years old and most of them still consuming alcohol
continuously to the present time. Social drinking was a key motivation for alcohol consumption
and it was also the reason the major motivation for consuming at the present time. 93.3% of the
respondents consumed alcohol in Songkran Festival. The respondents also shared money for
consumption and 65% of the respondents bought alcohol by cash from the grocery stores. Local
liqour, Thai liquor, and bear were the most popular alcoholic beverage that were mostly con-
sumed at the first time. At present, bear and Thai liquor were mostly consumed maore than other
alcoholic beverages. 54% of the respondents nommally changed alcohol brand when consump-

tion and considered price rather than other factors. For consumption behavior, 69.3% added
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soda in alcohol and consumed with snack like peanut, potato chip and cashew nut. 81.7% con-
sumed alcohol with friends at restaurants or entertainment places rather than other places, Fur-
thermore, the study also revealed the side effects of alcohol consumption that 45.5 % of the
respondents had accident after consuming alcohol. 35.3% had bodily harm. However, 62% of the
respondents felt that consuming alcohol could release stress. 48.7% of the respondents felt that
consuming alcoho! could assist social relations. At the same time, 36.7% of the respondents
agreed that consuming alcohol wasted money and may cause accidents. Even though most of
the sample group realized the negative effects of alcohol consumption, 80% of the respondents

never reduce their consumption quantity.

Key words : Consumption Behavior, Alcoholic liguors
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The effectiveness of Treatment Alcohol dependent
patient by Buddhism isciplines

Mrs. Pranee Panupas

This study examined the efficiency of treatment by Buddhism Program in the alcoholic
out patient in Thanyarak Institute. The population are 34 worker officers in the Directorate of
Armament. We used 1 year and 4 months to do activities. The activities were 2 steps. The first
was Buddhism program by 10 times in 4 months. The activities were Pre- admission, behavioral
mediation, Buddhism Counseling, Buddhism Fundmental, Karawasatam, To stop alcohol drink-
ing, Ariyasajja4, The base of Meditation Satipatthana 4 , Spiritual development and Evaluation
of the program. The second was the Follow up Program by 7 times in 1 year. The activities were
Motivation, Empowerment, The Goal of stop drinking, Self control , Happiness and Proud and
Meditation and self development.

The data were analyse by fuquency, Percentage, mean and standard deviation t (T-test
statistic) the result of the research found that.

1. The percentage of population are male 97.05 average age is 44 years old average
income is 14, 509 baths per month they use one type to atcohol 70.59% the average time for
dinking is 13.5 years, and 76.47% are alcohol dependent 57.1% use alcohol 40 degrees and
25.7% use 35 degrees.

2. Their emotion contro! between before and after passed program ins not difference

in statistic (P-value = 0.22).
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3. The mean scor about behavioral in alcohel use before is 67.16 and after is 70.16

which difference in statistic (P-values = 0.046).

4. The ability in emotion control about alcohol use before and after pogrom is not

difference in statistice (p-value = 0.03}.

5. There were 2 persons who can stop drinking for 1 year which is 5.88%.

Key words  Efficiency of treatment, Alcoholic patient, Buddhism

' Thnayarak institute
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Sugar Cane Labors and Alcohol Drinking (or drink),
A Case Study in A Village in Northeast, Thailand

Dusadee Ayuwat, Ph.D.
Adirek Rengmanavong, M.A.

Introduction: The northeast is the region possessing the most amounts of sugar
cane-growing-areas and sugar cane labors in Thailand. The sugar cane labors have more vari-
eties of works than that of other agricultural labors. The conditions of works are also hard, weary
and risky to health and alcohol drinking.

Objectives: The objectives of this research were 1) to look at the aspect of health and
society of sugar cane labors and alcohol drinking; 2) to study the effects of health and society of
sugar cane labors and alcohol drinking and 3) to perceive a community and health management
of sugar cane labors and alcohol drinking.

Method: The quality process was applied for this research. Data were recorded from
the target people, sugar cane labors, living in project area. A study was performed from January
to August 2550, in the total of eight months. Triangulation technigue was used to analyze data.

Results: The result showed that of observed families in this community, 95% was
sugar cane labors and 87 % of these workers drank alcohol. Sugar cane labors could be catego-
rized into 4 group that were 1} cultivating labor, 2) maintaining labor such as, getting rid off grass,
adding fertilizer and spraying the herbicide, 3) harvesting labor (like, cutting and picking up of

sugar cane to a truck) and 4} transferring labor transferring sugar cane to ptant
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1) In the aspects of health and society of sugar cane labors and alcohol drinking,
results revealed that male labors like drinking containing 40 degree alcohol whereas female and
younger labors preferred beer than others. Sugar cane labor spraying herbicides was the group
that spent the largest amount of money on drinks than other groups that was 1/3 of daily income.
Most of fermale labors worked in cutting process and drank alcoho! increasingly as a resulf of their
working income. This was also found in younger labors older than 13 years old during their
vacation because they could work for their receipts by themselves. In addition, the all day works
such as picking up of sugar cane to trucks, were induced for alcohol drinking because employers
provided the alcohol to encourage their working.

2) For the effects of health and society of sugar cane labors and alcohol drinking,
results showed that the hardest task and the riskiest task for health from drinking was the sugar
cane labors in herbicide spraying class. They believed that drink before work could protect them
during herbicide spraying and lift up the bucket of herbicide solution. They also thought that drink
after work could detoxify toxic of herbicide.

3) In the aspect of community and health management of sugar cane labors and alco-
hol drinking, result revealed that in present community, neither roles nor strategies was observed

for health management of sugar cane labors and alcohol drinking.

Conclusion: The community should be careful, as well as collect problem-information
and effects of sugar cane labor and alcohol drinking occurring with them. For employers, either
plant or field levels should have rules to limit alcohol drinking and control the protected equipment
utility during wark. For the public heaith organizations they should play role to take care of and
follow up sugar cane labors' health and after data collection, the activities should be set to man-

age sugar cane labors' health and alcohol drinking.
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FACTOR AFFECTING ALCOHOL CONSUMPTION
OF THAI PEOPLE

Supachatra Praponsin

Many researches show that alcohol consumption is the major cause of crime, accident
and death. Recently, The alcohol consumption of Thai people has been increasing for many
years. This brings about a need to find policies to control alcohol consumption. Whereas, the
analyze of drinking behaviors can heip social planers to determine the policies to reduce alcohol
drinking. Therefore, the purpose of this research is to analyze factors that affect drinking behav-
iors, frequency of drinking and relationship between frequency of drinking and alcohol problem by
making use of the estimation techniques as follows: Binomial Logit Model, Ordered Logit Model
and Maximum Likelihood Estimation Technique. Data from Smoking and Drinking Behaviors
Survey conducted in 2004 by the National Statistical Office is used in this thesis. Results show
that higher income levels increase, whereas higher alcohol price reduces, the probabilities of
being a drinker. Moreover, gender, marital status, residential area and smoking behavior also
have significant impact on frequency of drinking. Frequency of drinking and alcohol problems,
such as domestic violence and health, are positively correlated. Due to the responsiveness of
alcohol consumption to price change, tax policy would be an important instrument to reduce
alcohol consumption. Moreover, Government should introduce some other policies especially
campaign that targeted on drinkers who are male, divorce, living in urban areas and smokers
because they have high probability to be a drinker. These policies would reduce social and
economic loss from alcohol consumption.

KEY WORD: DRINKING, ALCOHOL, FREQUENCY, BEHAVIOR

' Master of Economics, Faculty of Economics, Chulalongkorn University
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Implication Evaluation of Alcohol Dependence
Nursing Standard

Author& by- line
- Punjarat Srisawang, Master of Science (Health Education); M.S. (Health Education)
- Watcharee Meesiip, Master of Science (Public Nursing); M.S. (Public Nursing)
-Nanta Chaipichitpan, Master of Education (Health Education); M.Edu (Health Education)
- Ladda Khobthong, Master of Science (Community Psychology), M.S. (Community
Psychology) Department of Nursing Thanyarak Institute

This descriptive study aimed (1) to evaluate the processes and outcomes of alcohol
dependence nursing standard and (2) to examine problems and any difficulties of nursing stan-
dard utilization. The subjects of this study were 65 patients with alcohol dependence, 49 rela-
tives of alcohol dependence patients, and 48 registered nurses. Data collection was carried out
from July to October, 2005.The instruments included questionnaires for Patient alcohol depen-
dence, cousins, registered nurses and incident report. Descriptive statistics including frequency,
percentage, mean, and standard deviation, were employed. Additionally, qualitative data analysis
was also used to explain qualitative data.

The findings were demonstrated as follows :

The characteristics of the alcohol dependence patients: Most alcohol dependence
patients were male (89.7%) at the age of 31 - 40 years old (42.6%). Next, most of them were

married {44.1%) and Buddhism{ 91.2 %) . Then, most of them ( 39.7%) finished primary school
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and were employees with income < 5,000 bath/mouth{ 38.2 %). Additionally, most of them iden-
tified that their income was insufficient. Furthermore, there were 4 - 6 members in the family.
Lastly, most of them were ever hospitalized 1 - 2 times. The satisfaction on nursing service was
at the "good" level (82.3%). Contrary, the ways of coping were identified at the "low" level.

The characteristics of the relatives of alcohol dependence patients: 71.4 percent of

alcohol dependent patients' relatives were female and 33.3% were 41-50 years old. Next, most of
them were married (66.7%} and Buddhism(97.6%).
Then, most of them {31.0%) finished primary school and were empioyees with income 5,001 -
10,000 bath/mouth (35.7%). Additionally, most of them identified that their income was sufficient.
Furthermore, 34.1 % has stayed with the patients for 11-14 years with 4 - 8 members in the family.
Lastly, most of them never obtained any knowledge in relation to alcohol. The satisfaction on
nursing service was at the "good" level (83.4%).

The characteristics of the nurses: 89.6 percent of registered nurses were female and
32.2% were 26 - 30 years old). Next, 89.6 % received bachelor degree. Then, most earned
10,001 - 15,000 bath/mouth. Most 52.1 % of them lived in institute's dormitories and worked in 3
shifts. 59.6% of them had experiences on working with alcohol dependence for 1 - 10 years. The
satisfaction on nursing standard was at the "moderate” level.

The indicators for evaluation included accidental rate, nutritional status, infection rate,
and percentage of discharge with qualification. First of all, the accidental rate was 8 times/ 4
months (Standard level is 20 times/ 4 months). Secondly, a number of malnutrition was 14.58 %
{Standard level is not more than 15 %). Thirdly, infection rate was 2.27 times/ 1,000 day of
hospitalization (Standard level is not more than 5 times/ 1,000 day of hospitalization).Lastly, 83.49
% of the patients were discharged with qualification (Standard level is not less 60%).

Keyword : Evaluation, Standard of nursing, Alcohol dependence patient
Problems and difficulties during the research process {Limitation)

A number of patients during collection process were small. As a results, sample size of

this study was very small.
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The result of Cognitive Behavioral Therapy (CBT)
for the Alcohol dependent forHarm Reduction of
the alcohol consumption.

Sununta Plungklang,B.N.

An Intervention study of alcohol dependent by Cognitive Behavioral Therapy to
Harm Reduction of the alcohol consumption. The objective of this study was to study the effective-
ness of Cognitive Behavioral Therapy for Harm Reduction on alcehol drinking behavior .Method
‘The subjects were alcoho! dependent admitted in Khon Kean Drug Dependent Treatment center.
Data collection was done between 5th December 2006 - 31 th May 2007 and recoved at least
1week from detoxification. There were 30 subjects received CBT for Harm Reduction on the
alcohol consumption completed |, 6 session in three weeks, each session lasting 1 7 - 2 hours.
Then follow up thee months after the program finished at two weeks, the first, the second and the
third month. The measurement variables were stopping drinking(remission)more than30%, de-
creased the quantity and frequency of consumption to the low risk level (Partial remission } ,
relapsed rate and dropped out rate at the 3rd month evaluation. The result of this study was found
that 30 patients were male, average age 35.83 years old, most of them were single 43.3%,
graduated with high school and bachelor degree was (73.30% ), had smoking history was 70% ,
had family problem was 23.30 %, had no legal drug abused was 80% and no severe physical/
psychological diseased was 46.70% , After the third month follow up, the remission rate was 40%
, the partial remission rate was 10% , relapsed rate was 16.67% and dropped out rate was

33.33%. As for who decreased their drinking had alcohol consumption was 127 (1.15) drinks /
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week on average , frequency of alcohol consumption was 3.677 (0.58) days / week. The starting

age of alcohol consumption less than 20 years old was found statistically significant related to the

remission at the level of 0.05 (OR=75,95% ,Cl=1.25-4515,P=0.03)

Conclusion: The result of CBT for Harm Reduction on alcohol consumption is effective for
change behavior to reduced the quantity and frequency of drinking to the low risk
level and stopping more than 30%.

Keywords :CBT, Harm Reduction , Alcohol dependent
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Remission From Alcohol Dependence Treatment by
Motivational Enhancement therapy In Patient De-
partment Pattern in Khon Kean Drug Dependent
Treatment Center.

Sununta Plungklang, B.N.
Sujittra Singkakul, B.N.1

An Intervention study of alcohol dependent patients by Motivational Enhancement

Therapy.

The objective of the study focuses on the effective of MET to stopping alcohol
drinking. Methods: The subjects were alcohol dependents. Whom admitted between 1st July to
31th December 2006 and received at least 1 week from detoxification. There were 80 patients
recived MET program completely, three session in three weeks, each session lasting 45 - 60
minutes. After treatment follow up at two weeks ,the first , the second and the third
months,respectvely.

The result from the study show that 80 patients 75 males and 5 females received the
program completely, average 42.11 years old,the starting age of alcohol comsuption less than 20
yers old was 62.5%,totol of drinking more than 10 years old was 48.75%, had drug abuse history

was 57.5%. After three months follow up, the remissicn rate was 37.5% relapse rate was 45.5%
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and loss to follow up was 20%.The result of statistical analyzed was found factor had significantly
related to the remission at the level 0.05 was female(OR=2.36,95%CI=1.75-3.18,p=0.02) whom
starting age of alcohol consumption less than 20years old{OR=4.798,95%C!=1.66-
13.80,P=0.01},whom no smoking

(OR=3.40,95%CI=1.17-9.86,P=0.02).

Conclusion: The result of MET is effective for stopping the amount of alcohel drinking in

three months.

Keyword : remission, Alcohol dependent ,MET
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